
Page1of33 

 

 

THE MAHATMA GANDHI UNIVERSITY 

UNDERGRADUATE VOCATIONAL PROGRAMMES 

(HONOURS) SYLLABUS 

MGU- B.Voc. (Honours) TOURISM AND 

HOSPITALITY MANAGEMENT 

  (2025 Admission Onwards) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Faculty: Tourism and Hospitality Studies 

Expert Committee: Service Excellence and Hospitality 

Programme: Hospitality Business Management 

 
Mahatma Gandhi University 

Priyadarshini Hills 

Kottayam–686560, Kerala, India 



Page2of33 

 

 

Syllabus Index 

Name of the Minor: Hospitality Business Management 

Semester:1 
 

 

Course 

Code 

 

 

Title of the Course 

 

Type of the 

Course 

 

 

Credit 

 

Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG1MPCHB 

M100 

Fundamentals of Management in 

Tourism and Hospitality 

MPC 4 5 3 2 0 

 

L—Lecture, P —Practical/Practicum ,O—On theJob Training 

 

 

Semester:2 
 

 

Course 

Code 

 

Title of the Course 

 

Type of the 

Course 

 

Credit 
Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG2MPCHB 

M100 

Organizational Behavior in 

Tourism and Hospitality 

MPC 4 4 4 0 0 

 

L—Lecture, P —Practical/Practicum ,O—On theJob Training 
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Semester:3 
 

 

Course 

Code 

 

Title of the Course 

 

Type of the 

Course 

 

Credit 
Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG3MPCHB 
M200 

Sales Management in Tourism 
and Hospitality 

MPC 4 5 3 2 0 

 

L—Lecture, P —Practical/Practicum ,O—On theJob Training 

Semester:4 
 

 

Course 

Code 

 

Title of the Course 

 

Type of the 

Course 

 

Credit 
Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG4MPCHB 
M200 

Human Resource 

Management in Tourism 

and Hospitality 

MPC 4 5 3 2 0 

 

L—Lecture, P —Practical/Practicum ,O—On theJob Training 

Semester:5 
 

 

Course 

Code 

 

Title of the Course 

 

Type of the 

Course 

 

Credit 
Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG5MPCHB 
M300 

Forex Management MPC 4 4 4 0 0 

 

L—Lecture, P —Practical/ Practicum ,O—On theJob Training 

Semester:6 
 

 

Course 

Code 

 

Title of the Course 

 

Type of the 

Course 

 

Credit 
Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG6MPCHB 

M300 
Corporate Social 
Responsibility 

MPC 4 4 4 0 0 

L—Lecture, P —Practical/Practicum ,O—On theJob Training 
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Mahatma Gandhi University 

Kottayam 

 

 

Faculty/ 

Discipline 
Tourism and Hospitality Studies 

Programme Hospitality Business Management 

Course Name Fundamentals of Management in Tourism and Hospitality 

Type of Course MPC 

Course Code 

MG1MPCHBM100 

Course Level 100-199 

 

Course 

Summary 

Fundamentals of Management in Tourism and Hospitality is designed for students who 

desire to equip themselves with key knowledge, skills, and competencies in various 

aspects of management. The course encompasses the core components of management 

including planning, organizing, leading and controlling the organizations 

 

Semester 1  

Credits 

 

4 

 

 

 

75 hours  

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

 

3 

 

1 

  

Pre-requisites, 

if any 
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COURSE OUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

1 

Understand the concept ,evolution, and 

 

Significance of management. 

 

Understand(U) 
 

1,3,10 

 

2 

Apply planning tools and decision-making 

processes; evaluate organization types and 

structure. 

 

Evaluate(E) 
 

2,5,6 

 

3 

Demonstrate knowledge of staffing functions, 

leadership styles, motivation theories, and 

control methods. 

 

 

Evaluate(E) 

 

 

4,5,8 

4 
Develop decision-making and problem- 

solving skills through analysis of 

management case studies 

 

Evaluate(E) 

 

1,2,4,9 

 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 0 2 0 0 0 0 0 0 2 

CO 2 0 3 0 0 2 1 0 0 0 0 

CO 3 0 0 0 2 3 0 0 2 0 0 

CO 4 3 3 0 2 0 0 0 0 1 0 

‘0’isNo Correlation,‘1’isSlightCorrelation(Lowlevel),‘2’isModerateCorrelation (Medium level) and 

‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs CONo. 

 

 

 

 

1 

Unit-1  

1.1 Management-concept, nature and process 4 1 

1.2 Significance of management ,levels of management 4 1 

1.3 
Managerial skills and roles ,challenges of 

management in 21st century 
4 2 

 

 

 

 

 

 

 

 

2 

Unit-2 
 

2.1 
Planning: Objectives–Types of plans-single use plan 

and repeated plan –MBO,MBE 
4 2 

2.2 
Decision-making – types and  process of decision 

making–forecasting. 
4 2 

 

 

 

2.3 

Organising: Types of organisation– formal and 

Informal, line and staff, functional– organisation 

structure and design–span of control, delegation and 

decentralisation of authority and responsibility – 

Organizational culture and group dynamics. 

 

 

4 

 

 

2 

  

3.1 

Staffing:Recruitment,Selection,Induction,Training 

Performance appraisal and career strategy – HRD - 

meaning and concept 

 

4 
 

2 

 
3.2 

Directing:Concept Elements 

Motivation–meaning-needformotivation. 
4 3 

 
3.3 

Theories of motivation - Herzberg and McGregor. 

Maslow’s Need Hierarchy Theory X and Theory 
4 3 

 
 

4.1 

Leadership- importance – styles of leadership, 

Managerial Grid by Blake and Mounton, 

LeadershipasaContinuumbyTannenbaumandSchmidt 

PathGoalApproachbyRobertHouse(in brief), 

 

5 
 

4 

 
4.2 

Controlling- 

Concept,Significance,Methodsofestablishingcontrol 
4 4 
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4.3 

Case study; Analyze and apply the core 

management functions—planning, organizing, 

staffing, leading, and controlling—in tourism 

organizations to evaluate real-world management 

practices. Outcome-Report and Organizational chart 

 

 

30(P) 

 

 

4 

 

5 

 
 

Teacher specific content 

To be 

evaluated 

by 

Institution 

 

 

 

 

 

 

Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

Classroom learning and in-class discussions 

Organization visit 

 

 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODEOF ASSESSMENT 

A. Continuous Comprehensive  Assessment(CCA) 

Theory 

THEORY-25 

PRACTICUM-15MARK                

 

FormativeAssessment:HomeAssignmentInclassdiscussionsGroupTutorial 

Work Summative Assessment: Written Organization visit(Practicum)Theory - 

A.End Semester Evaluation(ESE) 

 

                                    

Theory 

TotalMarks:50 

Assessment Methods :Written test 

Duration of Examination:1.5hr 

Pattern of examination for Theory{Non-MCQ} 
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 Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 

Answer Type 

ShortAnswerQuestions-5Questionshaving2markseach Short 

Essay Questions- 5 Questions having 5 marks each Long 

Essay Questions- 1 Question having 15 marks 

 

2.Practicum=35Marks(will be conducted by the institution) 

CaseStudyReport 

 

 

References 

1. KoontzandO’Donnel.PrinciplesofManagement,TataMcGraw- 

Hill PublishingCo.Ltd. NewDelhi. 

2. TerryG.R.PrinciplesofManagement,D.B.TaraporevalaSons&Co.Pvt.Ltd.,Mumbai.ai. 



Page9of33 

 

 

 

Faculty/ 

Discipline 
Tourism and Hospitality Studies 

Programme Hospitality Business Management 

Course Name 
Organizational  Behavior in Tourism and Hospitality 

Type of Course MPC 

Course Code MG2MPCHBM100 

Course level 100-199 

Course 

Summary 

Organizational Behaviour equipped students an in-depth understanding of human behaviour in 

organizational settings. 

 

Semester 2 
 

 

Credits 

 

4 

 

 

 

60 hours  

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

 

4 

 

0 

 

0 

 

Pre-requisites, 

if any 

 

  

 

 

Mahatma Gandhi University 

Kottayam 
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COURSE OUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

1 
Describe the key concepts of 

organizational behavior. 
(U) 

1,2,3,4, 

8,10 

 

2 

 

Understand theories about how 

managers should behave to motivate 

and control employees. 

 

 

(U) 

 

 

1,2,4,5,8 

 

3 

Apply leadership and motivational 

strategies to enhance employee 

engagement and service excellence. 

 

(S) 
1,2,4,5, 

6,8,9,10 

 

4 

Analyze organizational culture and 

manage change ethically and 

effectively in dynamic hospitality 

environments. 

 

 

(An) 

 

1,2,3,4, 

5,6,7,8, 

10 

 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 2 1 2 0 0 0 1 0 2 

CO 2 2 2 0 1 2 0 0 2 0 0 

CO 3 1 2 0 2 3 1 0 2 1 1 

CO 4 3 2 1 2 2 2 2 3 0 1 

 

‘0’isNo Correlation,‘1’isSlightCorrelation(Lowlevel),‘2’isModerateCorrelation (Medium level) and 

‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs 
CO 

No. 

 

 

 

1 

Unit-1  

1.1 Concept of OrganizationalBehaviour (OB 5 1 

1.2 Disciplines that contribute to OB 5 1 

1.3 
Opportunities for OB 

Models of OB 
5 1 

 

 

 

 

 

 

 

2 

Unit-2 
 

2.1 
Personality &Attitude: Definition Personality, 

importance of personality in Performance, 
5 2 

 

2.2 

Theories of Personality(The Myers-Briggs Type 

Indicator and The Big Five personality model ,Johari 

Window , Transaction Analysis) 

 

5 
 

2 

 

2.3 Leadership: Concept Skills and Theories 5 3 

 
2.4 

Formation of Group, Group behavior, concepts and 

types 
5 4 

 
3.1 

Organizational Conflict, nature and resolution 

strategies 
5 4 

3 3.2 Organizational culture-concepts and  determinants 5 4 

 
3.3 

Organizational Change-importance,basicsofchange 

management process 
5 4 

 
3.4 

Stress-Individual and Organizational factors, 

prevention of stress 
5 3 

4 4.1 
Cultural traits in the hospitality  industry: service 

orientation, diversity, and teamwork 
5 4 

 
4.2 

Tools  of diagnosing and analyzing organizational 

culture 
5 4 

 
4.3 

Resistance to change and overcoming barriers in 

hospitality workplaces 
5 4 
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5 
 

Teacher Specific Content 
  

 

 

 

 

 

 

Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

 

Classroom learning and in-class discussions 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODEOF ASSESSMEN 

 

 

FormativeAssessment:HomeAssignmentInclassdiscussionsGroupTutorial Work 

Summative Assessment: 

                 (CCA) Theory 

TotalMarks:30 

Assessment Methods 

FormativeAssessment:HomeAssignmentInclassdiscussionsGroupTutorial Work 

Summative Assessment: Written test . 

A.End Semester Evaluation(ESE) 

Theory 

TotalMarks:70 

Assessment Methods :Written test 

Duration of Examination :2 hr 

Pattern of examination for Theory{Non-MCQ} 

Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 
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 Answer Type 

Written Examination Pattern: 

Onewordanswerquestions-5Questionshaving1markeach Short 

Answer Questions- 5 Questions having 2 marks each Short 

Essay Questions- 5 Questions having 5 marks each Long 

Essay Questions- 2 Question having 15 marks 

 

References 

 

 
1. .Robbins,S.P.,&Judge,T.A.(2022).Organizationalbehavior(18thed.).Pearson 

Education. 

2. Aswathappa,K.(2021).Organizationalbehaviour(12thed.).HimalayaPublishingHouse. 
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Mahatma Gandhi University 

Kottayam 

 

 Faculty/ 

Discipline 
Tourism and Hospitality Studies 

 Programme Hospitality Business Management 

 Course Name  Sales Management in Tourism and Hospitality 

 Type of Course MPC 

 Course Code MG2MPCTMH101 

 Course Level 200-299 

 Course 

Summary 

The student will gain the knowledge,skills,andcompetenciesrequiredtosucceedin Sales 

Management. 

  

Semester 3  

Credits 

 

4 

 

  

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

 

3 

 

1 

 
75 hrs 

 Pre-requisites, 

if any 
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COURSEOUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

1 
Understand the fundamentals of sales 

management 
Understand(U) 1 ,24 

2 
Apply sales process and sales 

Promotion strategies in business 
Apply(A) 245 

  

3 

Analyse the different types of sales 

Channels; Sales display used in 

business 

 

Analyse(An) 
 

1 ,34 

4 
To evaluate the art of personal Selling 

in competitive business environment. 
Evaluate(E) 1 ,4 ,5 

 

5 

To enhance and develop the sales skill 

of the students by helping to identify 

Techniques, nature of selling in 

business. 

 

Skill (S) 

 

 

4 5 10 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 2 0 2 0 0 0 0 0 0 

CO 2 0 3 0 2 2 0 0 0 0 0 

CO 3 2 0 2 2 0 0 0 0 0 0 

CO 4 3 0 0 2 3 0 0 0 0 0 

CO 5 0 0 0 2 3 0 0 0 0 2 

‘0’isNo Correlation,‘1’isSlightCorrelation(Lowlevel),‘2’isModerateCorrelation (Medium level) and 

‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs CONo. 

 

 

 

 

1 

Unit-1  

1.1 Definition& importance; Concept of Sales 
management 

3 1 

1.2 
 

Introduction to Sales Management 
 

3 
 

1 

1.3 Salesperson –Role and qualities of Salesperson 3 1 

 
1.4 Sales Process 3 1 

 

 

 

 

 

 

2 

Unit-2 
 

2.1 Introduction to Personnel Selling 
3 4 

2.2 Meaning and importance of Personnel Selling - 
3 4 

2.3 
Elements of Personnel Selling 

3 4 

3.1 Meaning of Sales Promotion-Significance of Sales 

Promotion 

3 2 

 
3.2 

- 
Tools for Sales Promotion 

3 2 

 
3.3 Managing tourism sales promotion 

3 2 

3 3.4 Types of sales display 
3 3 

 
3.5 Types of sales presentation 

3 3 

4 4.1 
Understanding the unique nature of selling in 

tourism 

3 5 

 
4.2 

Key sales channels in tourism 3 5 
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4.3 

Essential skills for selling in tourism 3 
5 

 
4.4 

Practice Sales strategies in Selling a tourism 

Product  

30 5 

  

5 
 

Teacher Specific content 

 To be 

evaluated 

internally 

 

 

 

 

 

Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

Classroom learning and in-class discussions  

 

 

 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODEOF ASSESSMENT 

A.Continuous Comprehensive Assessment(CCA) 

Theory 

TotalMarks:25 

Assessment Methods 

FormativeAssessment:HomeAssignmentInclassdiscussionsGroupTutorial Work 

Summative Assessment: Written test . 

 

Practical 

 

Total Marks:15 

AssessmentMethods 

(Practicum) 

B.EndSemesterEvaluation (ESE) 

 

 

Theory 
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 TotalMarks:50 

Assessment Methods :Written test 

Duration of Examination :1.5 hr 

Pattern of examination for Theory{Non-MCQ} 

Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 

Answer Type 

ShortAnswerQuestions-5Questionshaving2markseachShort 

Essay Questions- 5 Questions having 5 marks each Long 

Essay Questions- 1 Question having 15 marks 

 

2.Practicum=35Marks(willbeconductedbythe institution) 

Identify the different sales promotion techniques of different 

companies(Presentation) 

 

 

 Reference:  

 

 

 Noonan,C.(2010).Salesmanagement.Taylor&Francis. 

 

 Mallik,P.(2012).Salesmanagement.OUPIndia. 

 

 Honeycutt,E.D.,Ford,J.B.,&Simintiras, A.C.(2003).Sales management:Aglobalperspective.PsychologyPress 

 

 Cespedes,F.V.(2021).Salesmanagementthatworks:Howtosellina worldthatneverstopschanging.HarvardBusiness 

Press. 
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Mahatma Gandhi University 

Kottayam 

 Faculty/ 

Discipline 

  Tourism and Hospitality Studies 

 Programme Hospitality Business Management 

 Course Name Human Resource Management in Tourism and Hospitality 

 Type of Course MPC 

 Course Code MG4MPCHBM200 

 Course Level 200-299 

  

Course 

Summary 

This course provides an overview of the principles, functions, and practices of Human Resource 

Managementinorganizations.Itcoverskeyareassuchasrecruitmentandselection, training and 

development, performance management, compensation. The course emphasizes the role of HR in 

achieving organizational goals and adapting to changing business environments. 

  

Semester 4  

Credits 

 

4 

 

  

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

3 
1  

75 hrs 

 Pre-requisites, 

if any 
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COURSE OUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

1 
Identify and analyse different aspects 

of HRM 
Understand(U),Analyse (An) 

1 2 3 

 

2 
Understand Human Resource 

Planning 
Understand(U) 

 

1 ,210 

 

3 

Design effective recruitment, 

selection, training and development 

programs for employees . 

 

Create (C) 
 

2 4 5 

 

4 

Develop communication and 

interpersonal skills relevant to team 

management, conflict resolution, and 

leadership in diverse work environments. 

 

Skill(S) 
 

4 ,57 

 

 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 2 2 0 0 0 0 0 0 0 

CO 2 2 3 0 0 0 0 0 0 0 2 

CO 3 0 3 0 2 2 0 0 0 0 0 

CO 4 0 0 0 3 2 0 2 0 0 0 

 

‘0’isNo Correlation, ‘1’isSlightCorrelation (Lowlevel), ‘2’isModerateCorrelation (Medium level) 

and ‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs CONo. 

 

 

 

 

1 

Unit-1  

1.1 
Introduction to HRM, definition, scope, meaning 

and importance. 
4 1 

1.2 
Characteristics and objectives of HRM.  

4 
 

1 

1.3 
Functions of HRM. 

4 1 

 
2.1 

Human resource planning ;meaning ,definition, 

Characteristics and objectives 

 

4 
 

2 

 
2.2 

Process of Human resource planning ,limitation or 

problems of human resource planning 

 

4 
 

2 

  

2.3 

Job analysis ,job description,Jobspecification,job 

design, job enlargement, job enrichment, job 

valuation 

4 2 

 

3.1 

Recruitment and selection 
5 3 

3.2 Placement and \induction 4 3 

 

3.3 

Training and development 4 4 

 
4.1 

Performance appraisal 4 3 

 
4.2 

Compensations and Grievance handling 4 3 

 
4.3 Role-play in HR 

30(P) 4 

  
Teacher Specific Content 

 Tobe 

evaluated 

internally 
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Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

 

Classroom learning and in-class discussions 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODE OFASSESSMENT 

Continuous Comprehensive Assessment(CCA) 

Theory 

TotalMarks:25 

Assessment Methods 

Formative Assessment :Home AssignmentInclassdiscussionsGroupTutorial Work 

Summative Assessment: Written test . 

 

 

Practical 

 

Total Marks:15 

Assessment Methods 

Role Play: Employee Grievance Handling 

Activity: Groups perform role plays of HR managers resolving grievance 

(e.g., workplace conflict, discrimination).(Practicum) 

EndSemesterEvaluation(ESE) Theory 

TotalMarks:50 

Assessment Methods :Written test 

Duration of Examination:1.5hr 

Pattern of examination for Theory{Non-MCQ} 

Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 
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 Answer Type 

ShortAnswerQuestions-5Questionshaving2markseach Short 

Essay Questions- 5 Questions having 5 marks each Long 

Essay Questions- 1 Question having 15 marks 

2.Practicum=35Marks(willbeconductedbythe institution) 

 

                      Case study and Report  

 

 

 

References 

 

 

 Gupta,ShashiK.,andRosyJoshi.,KalyaniPublishers,HumanResource 

Management(2011). 

 GaryDessler. HumanResourceManagement.PearsonEducation. 
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Mahatma Gandhi University 

Kottayam 

 

 

 

 

Faculty/ 

Discipline 

Tourism and Hospitality Studies 

Programme  Hospitality Business Management 

Course Name ForexManagement 

Type of Course MPC 

Course Code MG5MPCHBM300 

Course Level 300-399 

Course 

Summary 

Forex Management enables students to understand the principles and how to handle the risk in 

foreign exchange and also let to know currency derivatives. 

 

Semester 5 
 

 

Credits 

 

4 

 

 

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

 

4 

 

0 

 

0 
60 hrs 

Pre-requisites, 

if any 
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COURSEOUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

1 
Understanding importance of Forex 

Management 

Understand(U) 1 ,210 

 

2 

To understand the principles of Currency 

valuation 

Understand(U) 1 ,2 ,10 

3 To create an understanding on foreign 
Exchange Management in India 

Understand(U) 1, 2 ,6 

4 
Understand the different rates of 

foreign exchange in India 
Understand(U 2,4,10 

 

 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 2 2 0 0 0 0 0 0 0 

CO 2 2 3 0 0 0 0 0 0 0 2 

CO 3 2 3 0 0 0 2 0 0 0 0 

CO 4 0 2 0 3 0 0 0 0 0 2 

 

‘0’isNo Correlation,‘1’isSlightCorrelation(Lowlevel),‘2’isModerateCorrelation (Medium level) and 

‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs CONo. 

 

 

 

 

 

 

1 

Unit-1  

 

1.1 

ForexManagement-Definition-Major Types :Spot, 

Forward, Futures, Options. 

5 1 

 

1.2 

Role of RBI-FEDAI Regulations-International 

Banking. 

5 1 

 

1.3 

Trading Risks -Challenges –Managing Forex Risk. 5 2 

  

2.1 

ForexManagement-Definition-Major Types: Spot, 

Forward, Futures, Options. 

5 1 

  

2.2 

Role of RBI-FEDAI Regulations-International 

Banking. 

5 1 

 
 

2.3 

Trading Risks -Challenges –Managing Forex Risk. 5 2 

 

 

3.1 

Foreign Investment- Foreign Direct Investment 

(FDI),Foreign Portfolio Investment(FPI),Foreign 

Indirect Investment, Sovereign Wealth Funds. 

5 3 

3.2 Foreign Investment in India-Benefits-Indian joint 

ventures in foreign countries-operations. 

5 4 

 

 

 

3.3 

Currency derivatives-Forward ,Futures ,options- 

Financial swaps, Interest Rate options, Forward 

Rate agreements. 

5 4 
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4.1 Foreign exchange in India is managed under 

FEMA by RBI. 

5 3 

 
4.2 Exchange rates include spot, forward, interbank, 

TT rates, bill rates, and retail/card rates. 

5 4 

  

4.3 

The key types of exchange rates in India: Spot 

Rate. Forward Rate ,Interbank Rate ,Card Rate/ 

Retail Rate, TT (Telegraphic Transfer) 
Buying/Selling Rate 

5 4 

5 
 

Teacher Specific Content 
  

 

 

 

 

 

Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODEOF ASSESSMENT 

A.Continuous Comprehensive Assessment(CCA) 

Theory 

TotalMarks:30 

Assessment Methods 

FormativeAssessment: HomeAssignmentInclassdiscussionsGroupTutorial Work 

Summative Assessment: Written test. 
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 EndSemesterEvaluation(ESE) Theory 

TotalMarks:70 

Assessment Methods :Written test 

Duration of Examination :2 hr 

Pattern of examination for Theory{Non-MCQ} 

Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 

Answer Type 

Written Examination Pattern: 

Onewordanswerquestions-5Questionshaving1markeachShort 

Answer Questions- 5 Questions having 2 marks each 

ShortEssayQuestions-5Questionshaving5markseachLong 

Essay Questions- 2 Question having 15 marks 
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Mahatma Gandhi University 

Kottayam 

 

 

 

Faculty/ 

Discipline 
Tourism and Hospitality Studies 

Programme Hospitality Business Management 

Course Name Corporate Social Responsibility 

Type of Course MPC 

Course Code MG6MPCHBM300 

Course level 300-399 

Course 

Summary 

This course provides an understanding of Corporate Social Responsibility (CSR) in the context 

of the hospitality and tourism industry. 

 

Semester 6 
 

 

Credits 

 

4 

 

 

 

 

Course Details 

 

 

 

Learning 

Approach 

 

 

Lecture 

 

 

Practical 

 

 

OJT 

 

4 
 

0 
 

0 
60 hrs 

Pre-requisites, 

if any 
NO 
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COURSE OUTCOMES (CO) 
 

 

CO 

No. 
Expected Course Outcome Learning Domains PONo 

  
{options: Remember (K), 

Understand(U),Apply(A),Analyse(An),Eval

uate(E), Create (C), Skill (S), Interest (I) 

and Appreciation (Ap) } 

{options: 

1,2,3,4,5, 

6,7,8,9,1 

0} 

 

1 

Describe the foundations significance 

of corporate social responsibility 

(CSR) . 

 

Understand(U) 
 

1 ,6 ,7 

 

2 

 

Examine CSR frame works and how 

they are implemented. 

 

Apply(A) 
 

1,6,7 

3 Identify CSR activities in India Analyse(An) 67,9 

 

4 

Provide students with comprehensive 

knowledge of stakeholders’ 

expectations and sustainability 

challenges companies face. 

 

 

Understand(U) 

 

 

1,6,7,10 

 

 

 

CO-POARTICULATION MATRIX 

 

CO/PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PO10 

CO 1 
3 0 0 0 0 3 2 0 0 0 

CO 2 2 0 0 0 0 3 2 0 0 0 

CO 3 0 0 0 0 0 3 2 0 2 0 

CO 4 2 0 0 0 0 3 3 0 0 2 

 

 

‘0’isNo Correlation,‘1’isSlightCorrelation(Lowlevel),‘2’isModerateCorrelation (Medium level) and 

‘3’ is Substantial Correlation (High level). 
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COURSECONTENT 

Content for Classroom transaction(Units) 
 

Module Units Course description Hrs CONo. 

 

 

 

 

 

1 

Unit-1  

 

1.1 

Definition, concept, Importance and benefits of 

CSR, Principles of CSR 
 

5 

 

1 

1.2 Moral and economic arguments for CSR. 5 1 

1.3 CSR vs. Corporate Philanthropy 4 1 

 
1.4 Corporate moral development 4 1 

2 2.1 CSR initiatives by leading companies in India 5 3 

 

 

 

 

 

 

 

 

 

 

3. 

2.2 Identification of stakeholders Stakeholder model. 5 4 

2.3 
Role of stakeholders: employees ,guests, suppliers, 

and local communities 
5 4 

2.4 
Social responsibility towards customers 5 4 

 

3.1 

CSR and environmental responsibility, Waste 

management ,energy efficiency, and eco-friendly 

practices 

 

5 2 

 
3.2 

Ethical business and 

Sustainable Development Goals(SDGs) 
5 2 

 
3.3 Community involvement and development. 3 2 

  

3.4 

Implementing CSR programs Monitoring and 

measuring the impact of CSR programs. Company 

Act: 2013. 

 

3 
 

2 

4 4.1 Stakeholder theory and engagement models 
2 4 

 
4.2 Stakeholders ’expectations in different industries 

2 4 
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4.3 

Corporate governance and ethical dilemmas 
CSR strategies in multinational corporations vs. 

SMEs 

2 4 

 

 

 

 

 

 

 

Teaching and 

Learning 

Approach 

Classroom Procedure(Mode of transaction) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Assessment 

Types 

MODEOF ASSESSMENT 

A.Continuous Comprehensive Assessment(CCA) 

Theory 

TotalMarks:30 

Assessment Methods 

Formative Assessment: Home Assignment In class discussions GroupTutorial 

Work Summative Assessment: Written test . 

 

EndSemesterEvaluation(ESE) Theory 

TotalMarks:70 

Assessment Methods :Written test 

Duration of Examination :2 hr 

Pattern of examination for theory{Non-MCQ} 

Different parts of written examination{PartA,PartB,PartC,PartD, Part 

E} 
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 Answer Type 

Written Examination Pattern: 

Onewordanswerquestions-5Questionshaving1markeach Short 

Answer Questions- 5 Questions having 2 marks each Short 

Essay Questions- 5 Questions having 5 marks each Long 

Essay Questions- 2 Question having 15 marks 

 


