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PREFACE 

 

The Minor Programme in Fashion and Apparel Design has been thoughtfully designed to 

welcome students from diverse academic backgrounds into the vibrant and continuously 

transforming world of fashion. It lays a strong foundation in the fundamental principles, essential 

techniques, and modern practices that define the global fashion and apparel industry. 

With a balanced focus on creativity, hands-on skill development, and market relevance, the 

curriculum spans six essential subjects: Personal Styling, Fundamentals of Textiles, Sewing 

Techniques, Thematic Garment Development, Fashion Styling, and Brand Management. These 

subjects provide students with a holistic view of both the artistic and business dimensions of 

fashion. 

The programme commences with core modules that lay the groundwork for a strong fashion 

foundation: 

 Textile Surface Design: Introduces techniques like dyeing, printing, and embroidery to 

creatively enhance fabric surfaces. 

 Fibre to Fabric: Covers the transformation of raw fibres into fabrics, focusing on 

properties, processing, and classifications. 

 Basic Garment Construction: Develops fundamental skills to construct garments from 

patterns using essential tools and techniques. 

 Fashion Accessories: Explores the design and creation of accessories, emphasizing 

materials, aesthetics, and cultural relevance. 

 Fashion Marketing: Examines how fashion products are marketed through strategies 

like branding, consumer behavior, and promotion. 

 Luxury Fashion: Explores the evolution, branding, and consumer psychology of luxury 

fashion, with focus on innovation and sustainability. 

This minor programme empowers students with a well-rounded and interdisciplinary 

understanding of fashion—bridging art, craft, and commerce. Whether pursued for personal 

growth or professional advancement, it opens new creative pathways and prepares learners to 

engage with fashion as both a cultural expression and a career opportunity. 
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EXPERT COMMITTEE & EXTERNAL EXPERTS 
 

1. EXPERT COMMITTEE FOR CORE INDUSTRIAL AND INFRASTRUCTURE 

SKILLS (6) 

 

 

1 Dr. Sreeja R 

(Convenor) 

Associate Professor of Physics Maharaja's College Ernakulam 

2 Dr. Liaji Joseph Assistant Professor of 

Chemistry 

TMJM Government College, 

Manimalakunnu 

3 Dr. Jeena Maria 

Mathews 

Assistant Professor of Physics Newman College, Thodupuzha 

4 Dr. Arun Vinod Assistant Professor of Physics Mar Thoma College, Thiruvalla 

5 Sruthi Soman B.Voc Nodal Officer Sree Sankara College, Kalady 

6 Minitha Susan 

Joseph 

B.Voc Nodal Officer St. Albert's College, Ernakulam 

 

 

2. EXPERT COMMITTEE FOR EMERGING TECHNOLOGY AND DIGITAL 

PROFICIENCY (14) 

 

 

1 Dr. Leena C. 

Sekhar 

(Convener) 

Associate Professor of 

Computer Applications & 

HOD 

MES College, Nedumkandam 

 

2 Dr. Shereena V.B. Associate Professor of 

Computer Science  

MES College, Nedumkandam 

3 Dr. Antu Annam 

Thomas 

Assistant Professor of 

Computer Applications & 

HOD 

Mar Thoma College, Thiruvalla 

4 Dr. Jina Varghese Assistant Professor of 

Computer Applications 

 

Baselios Paulose II Catholicose 

College, Piravom 

5 Meera Nair Assistant Professor of 

Computer Applications 

NSS College, Rajakumari 

6 Soumya M V Assistant Professor of 

Computer Science 

SAS SNDP Yogam College, Konni 
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7 Resmi Cherian B.Voc Nodal Officer CMS College, Kottayam 

8 Christina Merin 

Babu 

Assistant Professor (B.Voc) Mar Athanasius College, 

Kothamangalam 

9 Amruthavarshini 

R 

Assistant Professor (B.Voc) St. Xaviers College for Women, 

Aluva 

10 Raji S. Pillai B.Voc Nodal Officer St. Theresa's College, Ernakulam 

11 Spasiba 

Raveendran 

Assistant Professor of 

Computer Science 

SAS SNDP Yogam College, Konni 

12 Syam S. Assistant Professor of 

Computer Applications 

Sree Narayana Arts & Science 

College, Kumarakom,Kottayam 

13 Dr. Abahayadev 

M. 

Assistant Professor of 

Computer Science 

MES College, Nedumkandam 

14 Shanavas C.T. Assistant Professor of 

Computer Science 

MES College, Marampilly 

 

 

3. EXPERT COMMITTEE FOR SERVICE EXCELLENCE AND HOSPITALITY (15) 

 

 

1 Rekha K. Nair 

(Convener) 

Associate Professor of 

Business Administration 

NSS College, Rajakumari, Idukki 

2 Praveen Thariyan Associate Professor of 

Physical Education 

St.Dominic's College, 

Kanjirappally 

3 Dr. Bindu M Associate Professor of 

Physical Education& HoD 

UC College, Aluva 

4 Aneetta Elizabeth 

Manuel 

Assistant Professor (B.Voc) Henry Baker College, Melukavu 

5 Dinu Dennis Assistant Professor (B.Voc) St. Paul's College, Kalamassery 

6 Anish Thanikkal B.Voc Nodal Officer SSV College, Valayanchirangara 

7 Ani Ealias B.Voc Nodal Officer Mar Thoma College for Women, 

Perumbavoor 

8 Devika S Assistant Professor (B.Voc) St. Xaviers College for Women, 

Aluva 

9 Remya P M B.Voc Nodal Officer Alphonsa College, Pala 
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10 Soumya T K B.Voc Nodal Officer Nirmala College, Muvattupuzha 

11 Surya N S Assistant Professor of Tourism 

Studies 

Sree Narayana Arts & Science 

College, Kumarakom,Kottayam 

12 Binuraj C R Assistant Professor of 

Business Administration 

SAS SNDP Yogam College, Konni 

13 Dr. John K Babu Assistant Professor of 

Business Administration 

Baselius College, Kottayam 

14 Shreekanth S K Assistant Professor of Physical 

Education 

Maharaja's College, Ernakulam 

15 Hardin Rixon B.Voc Nodal Officer St. Paul's College, Kalamassery 

 

 

4. EXPERT COMMITTEE FOR CREATIVE KNOWLEDGE BASED CAREERS (15) 

 

 

1 Dr. Seethal S Nair 

(Convener) 

Assistant Professor of English NSS Hindu College, 

Changanacherry 

2 Dr. Shynu 

Abraham 

Assistant Professor of 

Malayalam 

Catholicate College, 

Pathanamthitta 

3 Dr. Divya S Nair Assistant Professor of English NSS Hindu College, 

Changanacherry 

4 Shreeja 

Narayanan 

Assistant Professor of English Sree Sankara College, Kalady 

5 Archana Sankar Assistant Professor (B.Voc) St. Paul's College, Kalamassery 

6 Nandu R B.Voc Nodal Officer Al Ameen College, Edathala,Aluva 

7 Annie Linda Hari Assistant Professor (B.Voc) Mar Thoma College for Women, 

Perumbavoor 

8 Saru Tresa Sunny Assistant Professor (B.Voc) Alphonsa College, Pala 

9 Manu V. G B.Voc Nodal Officer Pavanatma College, Murickassery 

10 Zeba Nazar Assistant Professor (B.Voc) St. Theresa's College, Ernakulam 

11 Bibu V V Assistant Professor of 

Journalism 

St. Xavier's College, Vaikom 

12 Dr. Lekha 

Sreenivas 

Associate Professor of Fashion 

Designing 

St. Theresa's College,Ernakulam 



 

7 

13 Dr. Vinitha 

Paulose 

Assistant Professor of Fashion 

Designing 

St. Theresa's College,Ernakulam 

14 Elena Sajan Assistant Professor of English St.Thomas College, Ranni 

15 Dr. Renjini 

Radhakrishan 

Assistant Professor of Physics K E College, Mannanam 

 

 

5. EXPERT COMMITTEE FOR AGRICULTURE AND SUSTAINABILITY (10) 

 

 

1 Dr. Jolly 

V.Antony 

(Convener) 

Professor of Chemistry Maharaja's College, Ernakulam 

2 Dr. N. Suja Assistant Professor of 

Aquaculture 

St.Aloysius College, Edathua 

3 Dr. Pratheesh 

Mathew 

Assistant Professor of Zoology St. Thomas College, Palai, 

Arunapuram P.O. 

4 Dr. Sreejaya R. Assistant Professor of Zoology St. Thomas College, Ranni 

5 Renu Mathew B.Voc Nodal Officer St. Dominic's College, 

Kanjirappally 

6 Shony G 

Kizhakkethottam 

B.Voc Nodal Officer St. George's College, Aruvithura 

7 Sherin Mary 

Simon 

Assistant Professor (B.Voc) St. Theresa's College, Ernakulam 

8 Deena Paul Assistant Professor of 

Chemistry 

St.Jospeh's College, Moolamattam 

9 Dr. Ajalesh B. 

Nair 

Assistant Professor of 

Chemistry 

UC College, Aluva 

10 Dr. Deepthi A.S. Associate Professor of Botany Catholicate College, 

Pathanamthitta 

 

 

 

 

 

6. EXPERT COMMITTEE FOR ACCOUNTING AND BANKING (12) 
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1 Aelyamma P.J 

(Convener) 

Associate Professor of 

Commerce 

Maharaja's College, Ernakulam 

2 Vinija Abraham Associate Professor of 

Commerce 

Government College, Kattappana 

3 Jeethy Sukumaran Assistant Professor of 

Commerce 

BPC College,Piravom 

4 Sajan N.Thomas Assistant Professor of 

Commerce 

Marian College, Kuttikkanam 

5 Ancy Sam Assistant Professor of 

Commerce 

Catholicate College, 

Pathanamthitta 

6 Sindhu V Assistant Professor of 

Commerce 

SVRNSS 

College,Vazhoor 

7 Sajin Paul Assistant Professor of 

Commerce 

M A College, Kothamangalam 

8 Aleena Varghese Assistant Professor (B.Voc) St.Paul's College, Kalamassery 

9 JiniRose P J Assistant Professor (B.Voc) St.Xavier's College for Women, 

Aluva 

10 Soumya Alias B.Voc Nodal Officer Morning Star Home Science 

College, Angamaly 

11 Cyndrella V S Assistant Professor (B.Voc) Pavanatma College, Murickassery 

12 Miranda Paul Assistant Professor (B.Voc) Mar Athanasius Autonomous 

College, Kothamangalam 
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Syllabus Index 

Name of the Minor: Fashion and Apparel Design  

 

Semester: 1 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG1MPCFAD100  Textile Surface 

Design 

 MPC 4 5 3 2 0 

L — Lecture, P — Practical/Practicum , O — On the Job Training  

 

Semester: 2 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

 

MG2MPCFAD100 

Fibre to Fabric MPC 4  4  4  0  0  

L — Lecture, P — Practical/ Practicum , O — On the Job Training 
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Semester: 3  

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG3MPCFAD200  Basic Garment 

Making  

 MPC 4 5 3 2 0 

L — Lecture, P — Practical/ Practicum , O — On the Job Training 

 

Semester: 4  

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

 MG4MPCFAD200 Fashion 

Accessory 

MPC 4  5   3 2  0  

L — Lecture, P — Practical/ Practicum , O — On the Job Training 
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Semester: 5 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG5MPCFAD300  Fashion Marketing MPC 4 4 4 0 0 

  L — Lecture, P — Practical/ Practicum , O — On the Job Training 

 

Semester: 6  

Course Code Title of the Course Type 

of the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG6MPCFAD300  Luxury Fashion MPC 4 4 4 0 0  

L — Lecture, P — Practical/ Practicum , O — On the Job Training 
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SEMESTER: 1 

 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG1MPCFAD100  Textile Surface 

Design 

 MPC 4 5 3 2 0 

L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name TEXTILE SURFACE DESIGN 

Type of 

Course 

MPC 

Course Code MG1MPCFAD100 

Course Level 100 

Course 

Summary 

This course introduces students to the foundational techniques in textile 

ornamentation, focusing on skill-based learning in hand stitching, dyeing, 

and printing methods. It encourages creativity through hands-on 

experimentation with natural materials and traditional processes, fostering 

both technical proficiency and artistic exploration. 

Semester  1 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

3 1 0 75 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 
Recall and list various tools and materials used in 

textile surface design, including types of fabrics, 

threads, dyes, and safety gear. 

K 2, 3, 10 

2 
Identify and differentiate between temporary, 

permanent, and decorative stitches and explain their 

functional uses. 

U 1, 2, 3, 10 

3 
Recognize different dye types and recall basic tie & 

dye methods applied in textile decoration. K 2, 3, 6, 10 

4 
Describe how printing began and works, especially 

with vegetable block printing, and list the steps to 

create a textile product using different surface design 

techniques. 

U 3, 6, 7, 10 

 

CO-PO ARTICULATION MATRIX 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 0 2 1 0 0 0 0 0 0 2 

CO 2 2 1 2 0 0 0 0 0 0 2 

CO 3 0 2 1 0 0 2 0 0 0 2 

CO 4 0 0 1 0 0 2 1 0 0 2 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

Module Units Course description Hrs CO No. 

 

 

1.1 
Introduction to Textile Surface design 

10 CO1 

1.2 
Tools & Materials: types of fabric, threads, needles, 

dyes, printing tools, safety gear  
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     1 

1.3 
Temporary stitches: Even basting, uneven basting, 

diagonal basting 

Permanent stitches: Slip stitch, blanket stitch, 

fagotting  

1.4 
Decorative stitches: Running stitch, back stitch, 

chain stitch, satin stitch, mirror work 

 

      2 

2.1 
Introduction to Dyeing: Classifications (Natural & 

Man-made dyes) 15 CO2 

2.2 
Basic Tie & Dye Methods: spiral, marbling, 

crumple, stripe  

 

      3 

3.1 
Introduction to Printing: techniques and history 

25 CO3 

3.2 
Block Printing with Vegetables: preparing blocks, 

color mixing, layout planning  

     4 4.1 
Idealization: sketching a product design using at 

least 3 learned techniques 25 CO4 

4.2 
Product Development: Execution of the product 

(e.g., wall hanging, table runner, tote bag)  

5 
 

Teacher Specific Content   

 

Teaching and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture , demonstration and practical assignment 

5 Teacher specific 

 

Assessment 

Types 

MODE OF ASSESSMENT  

Mode of Assessment  
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      A. Continuous Comprehensive Assessment (CCA) 

Practical  

Total Marks                    :30 

Assessment Methods : Classroom involvement :15 

                                     On-time submission       :15 

B. End Semester Evaluation (ESE) 

Practical   

Total Marks                :70   

 Assessment Methods : practical examination 

Assessment methods Marks  

Skill assessment 40 

Viva  10 

Record 20 

Total  70 

 

Duration of Examination :3 hr 

 

REFERENCE 

 

Clarke, W. (2011). Textile design. Laurence King Publishing. 

        – Covers surface design techniques, tools, and material exploration. 

 

Corbman, B. P. (1983). Textiles: Fiber to fabric (6th ed.). McGraw-Hill. 

        – Useful for understanding fabric types and dye classifications. 

 

Pauls, J. (2016). Hand stitching made easy: A visual guide to 35 classic stitches. Fox Chapel                          

       Publishing. – Reference for temporary, permanent, and decorative stitches. 

 

Quinn, B. (2010). Textile design: Principles, advances and applications. Woodhead Publishing. 

        – Offers insights into dyeing and printing techniques, including modern applications. 

 

Udale, J. (2008). Textile and fashion design. Laurence King Publishing. 

        – Includes practical applications and product development processes in fashion and home     

        decor. 
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SEMESTER: 2 

 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

 

MG2MPCFAD100 

Fibre to Fabric MPC 4  4  4  0  0  

L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name FIBRE TO FABRIC 

Type of 

Course 

MPC 

Course Code MG2MPCFAD100 

Course Level 100 

Course 

Summary 

This course offers a foundational understanding of textiles and fashion, 

exploring various fibre types, yarns, fabric construction techniques, and 

textile finishes. It also familiarizes students with essential fashion 

terminology and principles of colour theory. Designed to establish a solid 

base, the course equips learners for advanced studies or careers in fashion, 

design, and the textile industry. 

Semester  2 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

4 0 0 60 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 
Recall and classify various textile fibres and their 

properties. K 1, 2, 3, 10 

2 
Identify and explain different types of yarns and 

spinning methods. U 1, 2, 3, 10 

3 
Recognize and describe fabric construction 

techniques and their characteristics. U 1, 2, 3, 10 

4 
Recall and explain the concept, importance, and 

types of textile finishes. K 1, 2, 3, 4, 10 

5 
Understand and use basic fashion terminology and 

principles of colour theory. U 1, 2, 3, 10 

 

CO-PO ARTICULATION MATRIX 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 2 1 2       1 

CO 2 2 3 1       2 

CO 3 1 1 2       1 

CO 4 2 2 2 1      1 

CO 5 2 1 1       2 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

Module Units Course description Hrs CO No. 

 

 

      1 

1.1 
Introduction to Textile Fibres 

 Classification of Textile Fibres: 

Natural fibres (cotton, wool, silk, etc.) 

Synthetic fibres (polyester, nylon, acrylic, etc.) 

Regenerated fibres (viscose, modal, lyocell, etc.) 

 

15 CO1 
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1.2 
 Properties of Textile Fibres: 

Strength, Elasticity, Absorbency, Durability 

 

      2 

2.1 
Yarn Applications 

 Definition and Formation of Yarns 15 CO2 

2.2 
 Types of Spinning: 

 Yarn Count and Twist 

2.3 
 Classification and Uses of Yarns: 

Staple yarns vs. filament yarns, Textured yarns, 

Novelty yarns 

 

      3 

3.1 
Fabric Construction and Finishes 

 Fabric Construction Methods: 

Weaving: Basic types of weaves (plain, twill, satin) 

Knitting: Weft knitting & warp knitting 

Non-Woven Fabrics: Definition and basic uses 

10 CO3 

3.2 
 Textile Finishes: 

Definition and importance 

Classification based on durability (temporary, 

durable, permanent) 

Classification based on function (aesthetic and 

functional finishes) 

     

      4 

4.1 
Fashion Fundamentals – Terminology and 

Colour Theory 

Topics Covered: 

Fashion Terminology: 

 Accessories, boutique, brand name, custom made, 

classic, CMT, couture, draping, fad, fashion, haute 

couture, knock-off, prêt-à-porter, prototype, RTW, 

silhouette, style, toile, trend 

20 CO4 

4.2 
 Colour Theory:  

Colour wheel 

Primary, secondary, and tertiary colours 

Warm and cool colours 

Colour harmonies (complementary, analogous, 

triadic) 

CO5 

     5 
 

Teacher Specific Content 
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Teaching 

and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture, demonstration and assignment 

5 Teacher specific 

 

Assessment 

Types 

 

MODE OF ASSESSMENT  

Mode of Assessment  

A. Continuous Comprehensive Assessment (CCA) 

 Theory  

 Total Marks                : 30 

 Assessment Methods : Internal assessment   : 20 

                                      Assignment/seminar :10 

B. End Semester Evaluation (ESE) 

 Theory     

 Total Marks                :70   

 Assessment Methods : Written examination 

 Duration of Examination : 2 hr 

 Pattern of examination : Non-MCQ 

 Different parts of written examination : 

Part  Answer 

type 

Marks for 

each 

question  

No of 

questions 

No of 

questions 

to be 

answered 

Total 

marks 

Part-A MCQ 1 20 20 20 

Part-B One or two 

sentences 

2 5 5 10 

Part-C Short 

answers 

5 4 4 20 

Part-D Short 

essays 

10 2 2 20 

Total marks 70 
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REFERENCE 

 

Kadolph, S. J. (2010). Textiles (11th ed.). Pearson Education.  

          – Covers classification and properties of fibres, yarns, spinning, fabric construction, and  

          finishes. 

 

Corbman, B. P. (1983). Textiles: Fiber to Fabric (6th ed.). McGraw-Hill. 

          – Classic reference for fibre types, yarn formation, spinning types, and finishing processes. 

 

Gohl, E. P. G., & Vilensky, L. D. (2005). Textile Science (2nd ed.). CBS Publishers &    

          Distributors. – Details fibre characteristics, yarn classification, and fabric structures. 

 

Joseph, M. L. (1986). Essentials of Textiles (6th ed.). Holt, Rinehart and Winston. 

          – A foundational book explaining yarn types, finishes, and fabric construction techniques. 

 

Wong, W. (1997). Principles of Color Design: Designing with Electronic Color (2nd ed.). 

Wiley. 

           – A visual and theoretical guide to colour harmonies and applications. 
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SEMESTER: 3 

 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG3MPCFAD200  Basic Garment 

Making  

 MPC 4 5 3 2 0 

L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name BASIC GARMENT MAKING 

Type of 

Course 

MPC 

Course Code MG3MPCFAD200 

Course Level 200 

Course 

Summary 

This course introduces students to the Fundamentals of Pattern Making, 

offering a comprehensive foundation in creating patterns for garment 

construction. It is designed for beginners seeking to understand the core 

techniques, tools, and concepts used in the fashion and garment industry. 

Semester  1 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

3 1 0 75 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 Recall basic concepts and terminologies used in 

pattern making. 

K 1, 10 

2 Identify and explain the purpose of pattern symbols 

and demonstrate correct methods for taking accurate 

body measurements. 

U 2, 4 

3 Draft a basic bodice block (front and back) and 

sleeve using standard measurement techniques and 

understand fitting principles. 

A 1, 2, 10 

4 Construct a basic skirt block and align it with the 

bodice to develop a simple garment structure. 

A 2, 3, 5 

 

CO-PO ARTICULATION MATRIX 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 2 0 0 0 0 0 0 0 0 3 

CO 2 0 2 0 2 0 0 0 0 0 0 

CO 3 2 1 0 0 0 0 0 0 0 2 

CO 4 0 2 1 0 2 0 0 0 0 0 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

Module Units Course description Hrs CO No. 

 

 

      1 

1.1 Fundamentals of Pattern Making 10 CO1 

1.2 Introduction to pattern making 

Pattern making terminologies 

 

 

      2 

2.1 Pattern Symbols and Measurement Techniques 15 CO2 

2.2 Understanding pattern lines, grain lines, notches, 

darts, seam allowance, etc. 
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 How to take accurate body measurements 

 

 

      3 

3.1 Drafting the Basic Bodice and Sleeve 25 CO3 

3.2 Introduction to bodice block 

Drafting basic bodice front and back 

Drafting basic sleeve block 

Understanding fit and ease 

3.3 Drafting basic sleeve bloc 

Understanding fit and ease 

     

      4 

4.1 Drafting the Basic Skirt 25 CO4 

4.2 Introduction to skirt block 

Drafting basic skirt front and back 

Aligning skirt with bodice for full garment structure 

Practice exercises and layout on fabric 

5  Teacher Specific Content   

 

Teaching and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture , demonstration and practical assignment 

5 Teacher specific 

 

Assessment 

Types 

 

MODE OF ASSESSMENT  

Mode of Assessment  

     A. Continuous Comprehensive Assessment (CCA) 

Practical  

Total Marks                    :30 

Assessment Methods : Classroom involvement :15 

                                     On-time submission       :15 

C. End Semester Evaluation (ESE) 

Practical   
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Total Marks                :70   

 Assessment Methods : practical examination 

Assessment methods Marks  

Skill assessment 40 

Viva  10 

Record 20 

Total  70 

 

Duration of Examination :3 hr 

 

 

REFERENCE 

 

Armstrong, H. J. (2018). Patternmaking for fashion design (5th ed.). Pearson Education. 

        – A comprehensive guide covering bodice, sleeve, skirt drafting, symbols, and fit. 

 

Aldrich, W. (2015). Metric pattern cutting for women's wear (6th ed.). Wiley-Blackwell. 

        – Focuses on pattern blocks, measurements, and alignment for garment development. 

 

Joseph-Armstrong, H. (2019). Patternmaking made easy (3rd ed.). Fairchild Books. 

        – Step-by-step instructions and visual aids for pattern drafting and measurement. 

 

Knowles, L. (2005). Practical guide to patternmaking for fashion designers: Juniors, misses,     

        and women. Pearson/Prentice Hall. – Offers hands-on techniques for accurate body    

        measurements, layout, and fitting. 

 

Nakamichi, T. (2013). Pattern magic (Vol. 1 & 2). Laurence King Publishing. 

        – Advanced pattern exploration and form-fitting techniques; good for creative application. 

 

Jaffe, H., & Relis, N. (2009). Draping for fashion design (4th ed.). Pearson Education. 

        – Though focused on draping, this book gives foundational knowledge in fit and garment    

        construction aligned with drafting. 
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SEMESTER: 4 

 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

 MG4MPCFAD200 Fashion 

Accessory 

MPC 4  5   3 2  0  

L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name FASHION ACCESSORIES 

Type of 

Course 

MPC 

Course Code MG4MPCFAD200 

Course Level 200 

Course 

Summary 

This course introduces students to the world of fashion accessories, 

exploring their history, types, and significance in enhancing style and 

identity. Through hands-on material exploration and practical projects, 

students will learn to design and develop accessories such as bags, belts, and 

jewelry—blending traditional techniques with contemporary design 

sensibilities. 

Semester  1 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

3 1 0 75 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 
 Identify and recall the key types and categories of 

fashion accessories and jewelry, including traditional 

and contemporary styles. 

K 1, 3, 10 

2 
Explain the functional and aesthetic roles of 

accessories such as hats, bags, footwear, and jewelry 

pieces like earrings and rings in fashion styling. 

U 1, 4. 7 

3 
Develop a thematic accessory design based on either 

traditional or contemporary fashion styles using 

appropriate materials. 

A 2, 3, 5 

4 
Create a sustainable jewelry piece using eco-friendly 

or repurposed materials, demonstrating awareness of 

design and material exploration. 

A 2, 6, 7, 8 

 

CO-PO ARTICULATION MATRIX 

 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 2 0 1 0 0 0 0 0 0 3 

CO 2 2 0 0 2 0 0 1 0 0 0 

CO 3 0 2 1 0 2 0 0 0 0 0 

CO 4 0 2 0 0 0 2 1 2 0 0 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

 

Module Units Course description Hrs CO No. 

 1.1 
Introduction to Fashion Accessories and Jewelry 

15 CO1 
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      1 

1.2 
Types of Fashion Accessories and Jewelry 

 Accessories – hats, bags, footwears and hair 
 Jewelry – neck lace, earrings, rings, hair 

ornaments  

 

      2 

2.1 
Fashion Accessories Theme – Traditional style 

20 CO2 

2.2 
Fashion Accessories Theme – Contemporary style 

 

      3 

3.1 
Material Exploration - Accessory 

20 CO3 

3.2 
Create one accessory using any materials  

     

      4 

4.1 
Material Exploration - Jewelry 

20 CO4 

4.2 
Create Jewelry with eco-friendly material 

5 
 

Teacher specific content 
  

 

Teaching and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture , demonstration and practical assignment 

5 Teacher specific 

 

Assessment 

Types 

 

MODE OF ASSESSMENT  

Mode of Assessment  
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   A. Continuous Comprehensive Assessment (CCA) 

Practical 

      Total Marks                 : 30 

       Assessment Methods : 

Classroom involvement: 15 

On-time submission       :15 

B. End Semester Evaluation (ESE) 

Practical 

      Total Marks                :70   

       Assessment Methods : practical examination 

Assessment methods Marks  

Skill assessment 40 

Viva  10 

Record / Product 20 

Total  70 

 

Duration of Examination :3 hr 

 

 

REFERENCE 

 

Fiell, C., & Fiell, P. (2005). Designing accessories: Jewellery, bags, shoes. Taschen. 

 

Olver, E. (2002). The art of jewelry design: From idea to reality. Rockport Publishers. 

 

Krishnan, U. R. B. (1999). Dance of the peacock: Jewellery traditions of India. India Book 

House. 

 

Jaitly, J. (2004). Crafts atlas of India. National Book Trust. 

 

Hethorn, J., & Ulasewicz, C. (2008). Sustainable fashion: Why now? Fairchild Books. 
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SEMESTER: 5 

 

Course Code Title of the Course Type of 

the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG5MPCFAD300  Fashion Marketing MPC 4 4 4 0 0 

  L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name FASHION MARKETING 

Type of 

Course 

MPC 

Course Code MG5MPCFAD300 

Course Level 300 

Course 

Summary 

This course introduces students to the fundamentals of fashion marketing by 

exploring core concepts such as the 4 Ps, consumer behavior, branding, 

market segmentation, trend forecasting, promotional strategies, retail and e-

commerce, equipping them with the knowledge to effectively position and 

promote fashion products in a competitive market. 

Semester  1 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

4 0 0 60 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 
Recall key concepts of fashion marketing, including 

the 4 Ps, product life cycle, and differences between 

general marketing and fashion marketing. 

K 1, 10 

2 
Explain the principles of consumer behavior, market 

segmentation, target market identification, and 

branding strategies within the fashion industry. 

U 1, 3, 4 

3 
 Analyze fashion trends and develop appropriate 

marketing strategies using promotional tools such as 

ATL, BTL, and digital media. 

A 2, 4, 5 

4 
Design basic marketing and visual merchandising 

plans for fashion retail and e-commerce platforms, 

considering brand identity and consumer preferences. 

A 2, 6, 7 

 

CO-PO ARTICULATION MATRIX 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 2 0 0 0 0 0 0 0 0 3 

CO 2 2 0 1 2 0 0 0 0 0 0 

CO 3 0 2 0 1 2 0 0 0 0 0 

CO 4 0 2 0 0 0 1 2 0 0 0 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

Module Units Course description Hrs CO No. 

 

 

      1 

1.1 Fundamentals of Fashion Marketing 15 CO1 

1.2 
Introduction to fashion marketing 

Marketing vs fashion marketing 

4 Ps of marketing: Product, Price, Place, Promotion 

Fashion product life cycle 
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Fashion marketing mix and branding 

 

      2 

2.1 Consumer Behavior & Fashion Market Research 15 CO2 

2.2 
Fashion consumer behavior: buying motives & 

habits 

Market segmentation: demographic, geographic, 

psychographic 

Target market and positioning 

Fashion trend forecasting and analysis 

 

      3 

3.1 Promotion, Advertising & Fashion Communication 15 CO3 

3.2 
Fashion promotion tools: ATL, BTL, digital 

Fashion advertising (print, digital, influencer 

marketing) 

Fashion shows, exhibitions, and pop-ups 

     

      4 

4.1 Fashion Retail, E-Commerce & Branding 15 CO4 

4.2 
Visual merchandising basics 

Online marketing & e-commerce  

Brand identity, brand equity & fashion branding 

strategies 

Fashion merchandising vs fashion marketing 

     5 
 Teacher Specific Content   

 

Teaching and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture , demonstration and practical assignment 

5 Teacher specific 

 

Assessment 

Types 

MODE OF ASSESSMENT  

Mode of Assessment  
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    A. Continuous Comprehensive Assessment (CCA) 

Practical 

      Total Marks                 : 30 

       Assessment Methods : 

Classroom involvement: 15 

On-time submission       :15 

C. End Semester Evaluation (ESE) 

Practical 

      Total Marks                :70   

       Assessment Methods : practical examination 

Assessment methods Marks  

Skill assessment 40 

Viva  10 

Record / Product 20 

Total  70 

 

Duration of Examination :3 hr 

 

 

REFERENCE 

 

Easey, M. (2009). Fashion marketing (3rd ed.). Wiley-Blackwell. 

 

Posner, H. (2015). Marketing fashion: Strategy, branding and promotion (2nd ed.).  

       Laurence King Publishing. 

 

Jackson, T., & Shaw, D. (2009). Mastering fashion marketing. Palgrave Macmillan. 

 

Hines, T., & Bruce, M. (2007). Fashion marketing: Contemporary issues (2nd ed.). Routledge. 

 

Moore, C. M., & Birtwistle, G. (2004). Visual merchandising: Window and in-store displays for  

       retail (2nd ed.). AVA Publishing. 

 

Solomon, M., & Rabolt, N. J. (2009). Consumer behavior in fashion (2nd ed.). Pearson Prentice 

      Hall. 
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SEMESTER: 6 

 

Course Code Title of the Course Type 

of the 

Course 

Credit Hours/ 

week 

Hour Distribution 

/week 

L P O 

MG6MPCFAD300  Luxury Fashion MPC 4 4 4 0 0  

L — Lecture, P — Practical/Practicum , O — On the Job Training 
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Mahatma Gandhi University 

Kottayam 

 

Faculty/ 

Discipline 

FACULTY OF SCIENCE 

Programme FASHION AND APPAREL DESIGN 

Course Name LUXURY FASHION 

Type of 

Course 

MPC 

Course Code MG6MPCFAD300 

Course Level 300 

Course 

Summary 

This course introduces students to the world of luxury fashion by exploring 

its history, brand strategies, consumer behavior, and evolving practices in 

sustainability, innovation, and digital experiences. 

Semester  1 Credits  4  

Total Hours 

Course Details Learning 

Approach 

Lecture Practical  OJT 

4 0 0 60 

Pre-requisites 

if any 

NIL 
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COURSE OUTCOMES (CO) 

CO 

No. 

Expected Course Outcome Learning 

Domains 

PO No 

1 
Define luxury fashion and recall its evolution, key 

characteristics, and major global brands across 

cultures. 

K 1, 3, 10 

2 
Explain the differences between luxury, premium, 

and mass fashion, and describe how brand identity 

and marketing strategies shape luxury positioning. 

U 1, 2, 4 

3 
Analyze consumer behavior, brand communication 

techniques, and CRM practices to evaluate luxury 

retail experiences and customer expectations. 

A 1, 2, 4, 5 

4 
Develop sustainable and innovative ideas for luxury 

fashion branding, considering emerging trends, Gen 

Z values, and digital integration. 

A 2, 6, 7 

 

CO-PO ARTICULATION MATRIX 

CO/PO PO 1 PO 2 PO 3 PO 4 PO 5 PO 6 PO 7 PO 8 PO 9 PO 10 

CO 1 2 0 1 0 0 0 0 0 0 3 

CO 2 1 2 0 1 0 0 0 0 0 0 

CO 3 2 2 0 1 2 0 0 0 0 0 

CO 4 2 0 0 0 0 1 2 0 0 0 

 

 

COURSE CONTENT 

Content for Classroom transaction (Units) 

Module Units Course description Hrs CO No. 

 

 

      1 

1.1 Introduction to Luxury Fashion 15 CO1 

1.2 
 What is luxury? Definition and 

characteristics 

 Evolution and history of luxury fashion 

(French, Italian, Indian) 
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 Luxury vs Premium vs Mass fashion 

 Categories: Haute couture, prêt-à-porter, 

accessories, watches, etc. 

 Leading global luxury fashion brands (Louis 

Vuitton, Chanel, Gucci, Hermès, etc.) 

 

      2 

2.1 Branding and Marketing in Luxury Fashion 15 CO2 

2.2  Brand storytelling and heritage marketing 

 Brand equity and luxury positioning strategy 

 Luxury brand DNA and codes 

 Communication strategies: Print, digital, 

influencer, red carpet 

 Emotional branding, celebrity endorsements, 

brand loyalty 

 

      3 

3.1 Luxury Consumer Behavior & Retail Experience 15 CO3 

3.2 Who is the luxury customer? Aspirational vs 

Affluent 

 Consumer psychology in luxury 

 Customer relationship management (CRM) 

in luxury 

 Retail formats: Flagship stores, concept 

stores, pop-ups 

 In-store experience: ambiance, service, 

exclusivity 

     

      4 

4.1 Sustainability, Innovation & Digital Luxury 15 CO4 

4.2 Sustainability in luxury fashion (slow fashion, 

circularity) 

Future of luxury fashion – Gen Z consumers and 

tech integration 

5 
 Teacher Specific Content   
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Teaching and 

Learning 

Approach  

Classroom Procedure (Mode of transaction) 

Module  Mode of transaction 

1, 2, 3, 4 Lecture , demonstration and practical assignment 

5 Teacher specific 

 

Assessment 

Types 

 

MODE OF ASSESSMENT  

Mode of Assessment  

 

   A. Continuous Comprehensive Assessment (CCA) 

Practical 

      Total Marks                 : 30 

       Assessment Methods : 

Classroom involvement: 15 

On-time submission       :15 

D. End Semester Evaluation (ESE) 

Practical 

      Total Marks                :70   

       Assessment Methods : practical examination 

Assessment methods Marks  

Skill assessment 40 

Viva  10 

Record / Product 20 

Total  70 

 

Duration of Examination :3 hr 
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REFERENCE 

 

Okonkwo, U. (2007). Luxury fashion branding: Trends, tactics, techniques. Palgrave Macmillan. 

 

Kapferer, J. N., & Bastien, V. (2012). The luxury strategy: Break the rules of marketing to build  

       luxury brands (2nd ed.). Kogan Page. 

 

Tungate, M. (2009). Luxury world: The past, present and future of luxury brands. Kogan Page. 

 

Chevalier, M., & Mazzalovo, G. (2012). Luxury brand management: A world of privilege  

       (2nd ed.). Wiley. 

 

D'Arpizio, C., Levato, F., Kamel, M. A., & de Montgolfier, J. (2023). Luxury goods worldwide  

       market study, Spring-Summer 2023. Bain & Company. https://www.bain.com/ 
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Syllabus Revision Workshop Participants 

 

Sl 

No. 

Name of the 

Participants 

Designation Contact 

No. 

Email ID Department, 

College 
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Assistant 

Professor 

9113908332 annielindahari25@gmail.com Department of 

B.Voc Fashion 

Technology 

and 

Merchandising 

- Mar Thoma 

College for 

Women, 

Perumbavoor 

2 Rizwana 

Moideen 

Assistant 

Professor 

  Department of 

B.Voc Fashion 

Technology 

and 

Merchandising 

- Mar Thoma 

College for 

Women, 

Perumbavoor 

 


