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PREFACE

The Minor Programme in Fashion and Apparel Design has been thoughtfully designed to

curriculum spans s
Techniques, Then
subjects provide
fashion.

Textiles, Sewing
anagement. These
5s dimensions of

The programme
foundation:

® Textile Su
creatively en
® Fibre to Fabric?
properties, proces
® Basic Garment Const
patterns using-essentia

cs, focusing on
3 s to construct garments from

like branding, consumer behavior, and promotion.
® L uxury Fashion: Explores the evolution, branding, and consumer psychology of luxury

RGO B VOCTHONOURS)

This minor programme empowers students with a well-rounded and interdisciplinary
understanding of fashion—»bridging art, craft, and commerce. Whether pursued for personal

growth or professional adva nt, it o new Cr€ative pathways and prepares learners to
engage with fashion as both ?r S na ﬂpﬁunity.
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Syllabus Index

Name of the Minor: Fashion and Apparel Design

MGUB.YOC (HONOURS) , T

MG2MPCFAD100

re'to Fabric
L — Lecture, %plPEcaWh u Job Training



Semester: 3

Course Code Title of the Course | Type of | Credit | Hours/ | Hour Distribution
Iweek

P 0o
MG3MPCFAD200 2 0
Course Code Title of the : d our Distribution
‘ Iweek
P O
MG4MPCFAD200 2 0

L — Lecture, P — Practical/ Practicum , O — On the Job Training
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GAND.y,

Faculty/ CIEN
Discipline

Programme A ELDES

Course Name G n

Type of
Course

Course Code PCF 0

0
o
Course Level | 100 r Y h

Course igues in textile

Thi
Summary i usi [ ing i ching, dyeing,
e TR e e

es, fostering

Semester 1 Credits 4
)Total Hours
Course Detamm r
Approach
3 1 0 75
Pre-requisites | NIL a—h-ug
if any

13




COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
Recall and list various tools i in
1 textile surface desig e i K 2,3,10
threads, dyes, a @ NO /
Identify a etween ry,
2 perman ti i i 1,2, 3,10
functio
Reco ntd e recall t
3 |dye ( l ' ti ‘N t 2,3,6,10
Descr ntin a
4 | with ck print list the steps E) 3,6,7,10
create uct usi ffer urfa n
technigq y
&
(o Q)
CO-PO ARTICULATIO
CO/PO | PO1 | PO2 | PO PO7 | PO8 | PO9 | PO 10
cor | o AT N
CO2 et 3y o 2
CO3 0 2 1 0 0 2 0 0 0 2
COURSE CONTENT
Content for Classroom transagf
Module Units Hrs CO No.
Introduction to Textile Surface design
1.1 10 Co1
Tools & Materials: types of fabric, threads, needles,
1.2 | dyes, printing tools, safety gear

14




Temporary stitches: Even basting, uneven basting,
1.3 | diagonal basting

Permanent stitches: Slip stitch, blanket stitch,
fagotting

Decoratives e
chai S

15 CO2

CO3

25 CO4

"5'1 '-"‘ T 1he prod

- R PR

—_,-l--l—l_--.----l——x-.- |

Teaching and

assroom Procedure (Mode oftransactio

Learning

Approach

Assessment MODE OF ASSESSMENT
Types Mode of Assessment

15




A. Continuous Comprehensive Assessment (CCA)

Practical

Total Marks :30

ererence/ TSI BIFLAAIF,

Clarke, W. (2011). Textile design. Laurence King Publishing.

— Covers surface de‘Sjn technmvas tools, and(nateﬁ exploatlo'r:’ Rs )

Corbman, B. P. (1983). Textiles: Fiber to fabric (6th ed.). McGraw-Hill.
— Useful for understanding fabric types and dye classifications.

Pauls, J. (2016). Hand stitchi is SIC stitches. Fox Chapel
Publishing. — Reference e stitches.

Quinn, B. (2010). Textile design: Principles, advances and applications. Woodhead Publishing.
— Offers insights into dyeing and printing techniques, including modern applications.

Udale, J. (2008). Textile and fashion design. Laurence King Publishing.
— Includes practical applications and product development processes in fashion and home
decor.

16
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Mahatma Gandhi University

Faculty/
Discipline

Programme

Course Name

Type of
Course

Course Code

e |20 |
\ﬂ\"‘ N/
Ry M

Y -

Course Level

Course T qurse Offe “"4-- ng.of textiles and fashion,
Summary eX plo e types, yarns, fabric constructi \ niques, and
94 mﬂl “3 iliarizes stude :’.‘\#‘l: e |hion
............................................... eSigned-to establish a solid
gareers in fashion,

design, and the textile industry.

Semester

)Total Hours

Course Details | Learning Lecture

Approach

60

Pre-requisites | NIL
if any
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COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
Recall and classify various t eir
1 properties. K 1,2,310
Identify and ex I r
2 spinning me / 1,2,310
Recogniz abric ¢
3 | technig h 1,2, 3,10
Recall in the impartance
4 types inish 1,2,3,4,10
Unde S
5 princi lour t m 1,2,310
CO-PO ARTICUL gé ™M IX
CO/PO | POL1 | P PO.5 7 8| PO9 | PO10
CO1 2 1 1
CO?2 2 3 i 2
CO3 1 1
CO 4 e : 1
CO5 2 1 1 2
COURSE CONTENT
Content for Classroom transaction (Units)
Module Units | Cour Hrs CO No.
Introduction to-Textile Fibres
11 ® Classification of Textile Fibres: 15 col
Natural fibres (cotton, wool, silk, etc.)
Synthetic fibres (polyester, nylon, acrylic, etc.)
1 Regenerated fibres (viscose, modal, lyocell, etc.)

19




1.2

® Properties of Textile Fibres:
Strength, Elasticity, Absorbency, Durability

2.1

Yarn Applications
® Definition and Formation of Yarns

15

CO2

CO3

Topics Covered:
Fashion Terminology:

MGUBRNVGC-THUNULIRS)

couture, knock-off, prét-a-porter, prototype, RTW,
silhouette, style toile trend

4.2

Prlmary, Seco : an tertlary colours

Warm and cool colours
Colour harmonies (complementary, analogous,
triadic)

CO4

CO5

Teacher Specific Content

20




Classroom Procedure (Mode of transaction)

Teaching Module Mode of transaction
and . 1,2, 3,4 Lecture, demonstration and assignment
Learning =
Approach 5
Total Mark
Assessment Me
Duration.o
Assessment P_ ‘.
Types )
Marks-for—{-No-of———Noof - Total
3 i0 marks
question to be
answered
e C & 20
Part-B Oneortwo |2 5 5 10
sentences
i~y .
Part-C 4 20
e
Part-D Short | 10 2 2 20
essays
Total marks 70

21




REFERENCE

Kadolph, S. J. (2010). Textiles (11th ed.). Pearson Education.
— Covers classification and properties of fibres, yarns, spinning, fabric construction, and
finishes.

Gohl, E. P. G., & Vile ; 05). i i nd éd blishers &
Distributors. etail 0 e N ifics abric structures.

a3 AR,

MGU-B.VOC. (HONOURS)

Syllabus
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Mahatma Gandhi University
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Faculty/
Discipline

Programme

Type of
Course

Course Code

Course Level

Course
Summary

Semester

LECTITNCLIES. S tO0] n—.--.-——---nn—n-.-—--m—--n-_--.-—.-r-.-u-.-_---.- |- (Jc !

-loo\' ""/_nlnnl.

ttern Making,
ar garment

nd the core
pent industry.

Total Hours

course Do @y WO, (HONOBRS)

3 1 0 75

Pre-requisites
if any

Syllabus

24



COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
1 Recall basic concepts and terminologies used in K 1,10
pattern making.
2 2,4
3 1,2,10
4 2,3,5
CO-PO ARTIC
CO/PO PO9 [ PO 10
CO1 0 3
CO2 0 0
CO3 0 2
CO4 0 0
COURSE CONTENT
Content for C amsacti i
Module rse‘desc . CO No.
1.1 | Fundamentals of Pattern Making 10 Cco1
1
1.2
2.1 | Pattern Symbols and Measurement Techniques 15 Co2
2
2.2 | Understanding pattern lines, grain lines, notches,
darts, seam allowance, etc.

25




® How to take accurate body measurements

3.1 | Drafting the Basic Bodice and Sleeve 25

CO3

CO4

Teaching and

Learning
Approach
5 Teacher specific
MGU-B:.YOC. (HONOURS)
Mode of Assessment
A. Continuous Comprehensive Assessment (CCA)

Practical % II
Assessment a u
Types Total Marks !:30

Assessment Methods : Classroom involvement :15

On-time submission :15

C. End Semester Evaluation (ESE)

Practical

26



Total Marks ;70

Assessment Methods : practical examination

Assessment methods Marks

Skill assessment 40

Armstrong, H. J. (2018 ternma 3 de 5 .).4 Pearson Education.
— A comprehe : ing b : i ng, symbols, and fit.

Aldrich, W. (2015). Me ed.). Wiley-Blackwell
— Focuses on pattern for garment development

Joseph-Armstrong, Fairchild Books
— Step-by-s d measurement

Knowles, L. (2005)--Practical-guide-to-patternma r-fashion-designers: J iors, misses,
and women. Pearson/Prentice Hall. ers ha s o : ate body

measurements, layout, an fitting.

d
Nakamichi, MWB rnV%Vo&ﬂﬁms y\ﬁgk Publishing.
— Advan attern“exploration and form=fit iques; good fi tive application.

Jaffe, H., & Relis, N. (2009). Draping for fashion design (4th ed.). Pearson Education.

— Though focused on draping, this bo es foundational knowledge in fit and garment
construction aligned wi ? a ugv

27
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Mahatma Gandhi University

Kottayam
Faculty/ CIEN
Discipline
Programme A ELDES
Course Name n
Type of
Course
Course Code PCF 00 o
Course Level | 200 r Yh
Course Thi ion accessories,
Summary istory; , cing style and
i tical projects,
gs, belts, and
orary design
sensibilities.
Semester 1

Course Details

Learning
Approach

Lecture Practical

)Total Hours

Pre-requisites
if any

NIL

75

29




COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
Identify and recall the key t ies of
1| fashion accessories “inclugi K 1,310
and contempora
Explain the | a i
2 accessorie % gs, foot and jew 1,47
pieces li i
Develo acc ign base r
3 | traditional emparar ion style 2,35
appropriate ials m
Creaté a sustainab using
4 | or reptirpo terials) demo ne 2,6,7,8
design | ex
@ ‘.
]
CO-PO ARTICULA ' ‘“

CO/PO | PO1 PO9 | PO 10
CO1 2 0 3
CO2 : = g & | 0
CO3 0 2 1 0 2 0 0 0 0 0
o+ | MIGAE : Pl

COURSE CONTENT
Content for Classroom trans%}? II a h u 5
Module Units | Course description Hrs CO No.
Introduction to Fashion Accessories and Jewelry
1.1 15 Co1

30



Types of Fashion Accessories and Jewelry
1.2 ® Accessories — hats, bags, footwears and hair
1 ® Jewelry — neck lace, earrings, rings, hair
ornaments
CO2
2
COo3
3
CO4
4
5

Teaching and
Learning
Approach

ISSFOOM- P roceauretvoaaeortransacrtion)

Mode of transaction

Lecture , demonstration and practical assignment

Assessment
Types

MODE OF ASSESSMENT

~~pllabusg

31




A. Continuous Comprehensive Assessment (CCA)
Practical

Total Marks : 30

Assessment Methods :

Classr
. &

Q;’V

v S

REFERENCE

o L M GY BV OC(HONOURS)

Olver, E. (2002). The art of jewelry design: From idea to reality. Rockport Publishers.

Krishnan, U. R. B. (1999). Da f the p : JeweHery traditions of India. India Book
O ) ) 1 61 11
Jaitly, J. (2004). Crafts atlas of India.National Book Trust.

Hethorn, J., & Ulasewicz, C. (2008). Sustainable fashion: Why now? Fairchild Books.

32
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Mahatma Gandhi University
Kottayam

GANDA,

Faculty/
Discipline

Programme

CIEN ¢

Course Name

Type of
Course

Course Code

AJ

PCF 00

Course Level

=\ OFTaYR

Course
Summary

Thi i hion marketing by
i c r, branding,
i0 a ; ies, retail and e-
ippi i position and

Semester

)Total Hours

1 Credits 4

Approach

4 0 0 60

Pre-requisites
if any

abus

34



COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
Recall key concepts of fashi ding
1 the 4 Ps, product life e K 1,10
general marketi
Explain the 0 t
2 segmentati identifi n, and 1,34
brandin
Analy. nds op.appr
3 marke esu ional to 2,4,5
ATL, BTL, igit ia. m
Design basi k merc
4 plans for f; retai e-c orms, m 2,6,7
consideking iden onsumer p 3
@ v
]
CO-PO ARTICULA
CO/PO | PO1 | PO2 40P PO8 | PO9 | PO 10
CO1 2 0 0 0 0 3
coz2 | 2 Ji el 1o 0
CO3 04 == E—F—0-H4 0 0
CO4 0 2 0 0 0 1 2 0 0 0
COURSE CONTENT
Content for Classroom transaction (Units)
Module Units Hrs CO No.
1.1 | Fundamentals of Fashion Marketing 15 Co1
Introduction to fashion marketing
1 12 Marketing vs fashion marketing
4 Ps of marketing: Product, Price, Place, Promotion
Fashion product life cycle

35




Fashion marketing mix and branding
2.1 | Consumer Behavior & Fashion Market Research 15 CO2
2
CO3
3
CO4
4
5
yU*BVOC. (HONO
MGHY*BVOC: (HONOURS

Teaching and

Classroom Procedure (Maode of transaction)

Learning 1,2, 3,4 Lecture , demonstration and practical assignment
Approach
5 Teacher specific
Assessment MODE OF ASSESSMENT
Types Mode of Assessment

36




A. Continuous Comprehensive Assessment (CCA)
Practical

Total Marks : 30

Assessment Methods :

(il ver W -aws dlfsdi
a4 ALY
WAR. Q> o'/
‘\\ v,

REFERENCE

Easey, M. (ZOMﬁ“m?Btj VW.W(H G\NO U R S)

Posner, H. (2015). Marketing fashion: Strategy, branding and promotion (2nd ed.).
Laurence King Publishing.

Jackson, T., & Shaw, D. (ZO%?{aIiaﬁﬁgwe Macmillan.
Hines, T., & Bruce, M. (2007). Fashion marketing: Contemporary issues (2nd ed.). Routledge.

Moore, C. M., & Birtwistle, G. (2004). Visual merchandising: Window and in-store displays for
retail (2nd ed.). AVA Publishing.

Solomon, M., & Rabolt, N. J. (2009). Consumer behavior in fashion (2nd ed.). Pearson Prentice
Hall.

37
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Mahatma Gandhi University

Faculty/
Discipline

Programme

Course Name ||

Type of
Course

Course Code

-

Course Level

\m St

Kottayam

m
““"ﬂiﬂﬂ. A\\%

\' . /4

L\ W S
e N

""/nlill

Do, 1 \

ashion by exploring
adsevoly g practices in

Course e introdu
Summary tr

Susta r’# B m d-digitalk
Semester

Course Details

Learning

Lecture

MGU-B.VOC.

Practical

0

oJT

Total Hours

60

Pre-requisites
if any

39



COURSE OUTCOMES (CO)

CO Expected Course Outcome Learning PO No
No. Domains
Define luxury fashion and re ey
1 characteristics, and maj S K 1,310
cultures.
Explain the di S :
2 and mass ribe ho d identi 1,2,4
and mar e i
Analy. eh
3 techni M prac evalua 1,2,4,5
retail exper an mer ct S. m
Develop sus b idea
4 fashion br considering s, Ge 2,6,7
Z valuges,\an al integr
@ v
]
CO-PO ARTICULA
CO/PO | PO1 | PO2 40P PO8 | PO9 | PO 10
CO1 2 0 1 0 0 3
coz2 | 1 6£ el 1o 0
CO3 =i 22— =% 0 0
CO4 2 0 0 0 0 1 2 0 0 0
COURSE CONTENT
Content for Classroom transaction (Units)
Module Units Hrs CO No.
1.1 | Introduction to Luxury Fashion 15 Cco1
® What is luxury? Definition and
1 12 characteristics
@® Evolution and history of luxury fashion
(French, Italian, Indian)

40




® Luxury vs Premium vs Mass fashion

® Categories: Haute couture, prét-a-porter,
accessories, watches, etc.

® | eading global luxury fashion brands (Louis

i, Hermes, etc.)

4.1

A - foOrmaAarS—HFlacsnio-sroresconcent——1 -

stores, pop-ups

® |n-store experience: ambiance, service,
clusiyi

o L J

Sustainability, Innovation & Digital Luxury

4.2

=eppttatnrg

Future of luxury fashion — Gen Z consumers and
tech integration

15 CO2
15 CO3
15 CO4

Teacher Specific Content

41



Classroom Procedure (Mode of transaction)

Teaching and Module Mode of transaction
Learning 1,234 Lecture , demonstration and practical assignment
Approach
5 Teacher
MODE OF,
Mode v / :
us C Si Ss CA :
a AJ
& ent Methods : w
%:om ent
u
& ’
Assessment
Types

Total Marks

d valuation (ESE)
Practica rTAYN

V1 Asses d s

42




REFERENCE

Okonkwo, U. (2007). Luxury fashion branding: Trends, tactics, techniques. Palgrave Macmillan.

Kapferer, J. N., & Bastien, V. (2012). The luxury strategy: Break the rules of marketing to build
luxury brands (2nd ed.). Kogan Page
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Syllabus Revision Workshop Participants

Contact

Email ID

Department,
College

Sl | Name of the | Designation
No. | Participants
1 | Annie Linda
Hari
2 | Rizwana
Moideen

A/

@gmail.com

@
A

Department of
B.Voc Fashion
Technology
and
Merchandising
- Mar Thoma
College for
Women,
Perumbavoor

Department of
B.Voc Fashion
Technology
and
Merchandising
- Mar Thoma
College for
Women,
Perumbavoor

/T3 NHLAATZT,

e
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