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Part A

Answer any ten questions.

Each question carries 2 marks.

1. What is Guidance?

2. Spontaneity.

3. Outcome goals versus Process goals.
4. Rapport in the counselling process.
5. Counsellee Characteristics.

6. Limitations of gestalt counselling.
7. Complimentary transaction.

8. Time-out.

9. Jnana Yoga.

10. Gunas of the mind.

11. Learning disability.

12. Methods of Crisis intervention.
(10x2=20)
Part B

Answer any six questions.

Each question carries 5 marks.
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13. Explain the characteristics of helping relationship.

14. Four approaches to identify the counsellor characteristics.

15. Explain the main strengths and limitations of Person centered approach.

16. Explain the strenghts and drawbacks of Existential counselling approach.

17. What are the major tenets of reality therapy?

18. Define Cognitive Therapy and Elaborate on its goals and role of Counsellor.
19. Describe relaxation technique.Explain the benefits and the types of relaxation.
20. How can intervention be provided to weaker sections and minorities?

21. What are the different rehabilitation programmes available for legal offenders in India?
(6x5=30)
Part C

Answer any two questions.

Each question carries 15 marks.

22. Describe the stages of counselling process and the core conditions of helping relationship.

23. Explain the view of human nature, role of counsellor goals , strenghts and limitations of
Psychoanalytic counselling.

24. Discuss the cognitive behavioural approaches to counselling.

25. Explain addictive behaviour, it's types, causes and the remediation programmes.
(2x15=30)
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