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MASTER OF MANAGEMENT IN HOSPITALITY
SCHEME AND SYLLABI
Rationale and Nature of the Programme

There is tremendous growth for hospitality and tourism industries in the world. Hence there is the increased need for competent professionals to manage the Business units in these industries. Master of Management in Hospitality (MMH) is designed in such a way to prepare students for management positions in hospitality and tourism industries. 

After this program the students should be able to work in hotels and food-service facilities, travel and tourism related organizations in healthcare institutions, entertainment industry, etc. The programme also gives entrepreneurial skills to start new businesses in the above areas. Master of Management in Hospitality is an innovative programme that aims at creating competencies in hospitality and tourism sectors. Hence for students who come from the industry can enhance their career advancement possibilities significantly. 

Objective of the Programme 

The objective of the programme is creating professionals with leadership to administer and manage business units in different hospitality and tourism sectors. 

For this the programme includes the following: - 

1. Analyse the various components of the hospitality industry and describe how they interrelate. 

2. Describe the interrelationship between travel, tourism and hospitality industries. 

3. Discuss the issues and trends facing the hospitality and tourism industries today. 

4. Provide necessary I T skills to manage hospitality and tourism organisations.

5. Discuss career paths and professional challenges characteristic of the hospitality industry. 

6. Develop competencies in creative and critical analyses through research linked explorations. 

7. Enhance the ability to work with ease even under pressure and stress situations.

8. Be able to effective market destinations and hospitality organisations.

9. Be able to utilise financial management strategies to increase the profitability of an organisation

10. Develop necessary skills to manage people and teams within the organisation

Duration of the Programme: - The duration of the programme is Four Semesters

Method of pedagogy

i. Lectures

ii. Case studies

iii. Role plays

iv. Presentations

v. Discussions

vi. Practicum 

vii. Special training to improve sensitivity, inter personal relationship and decision making skills

viii. Project works

Method of Evaluation

· Internal Evaluation: External Evaluation 25: 75 for theory papers. 

· The internal marks shall be awarded on the basis of assignments, seminars, class participation, internship reports and class tests.

· Internal Marks once given cannot be revised.

· An aggregate minimum of 50% is required for a pass. Internal 50% minimum and external 40% minimum. 

· There shall be a University examinations at the end of each semester. Written examinations are for a three hour duration. 

· After the project work and internships the students shall submit a report of the research work. Students will write a strategically oriented case analysis of the internship sponsor. The report shall be evaluated as per the norms given in this syllabus.

Grading of results

· Candidates who have secured not less than 50% marks in the aggregate shall be declared to have passed MMH in second class. 

· Candidates who obtain an aggregate average of not less than 60% shall be declared to have passed MMH in first class. 

· Candidates who obtain an aggregate average of not less than 75% shall be declared to have passed the MMH in first class with distinction.

· The existing norm of awarding grads to students who pass the course through supplementary examinations may be continued. 

Practicum/ Field work report & Project Internship
The practicum/ field work of this programme include, Project works, Field visits, Industrial visits and Tours, Participation in academic or professional conferences & seminars, industry exhibitions etc. Students should submit a report of all these events they participated highlighting the learning experiences through these programmes. The report should be submitted before the commencement of the University examinations. Evaluation of the report shall be done at the department level and graded out of forty. 
Guide lines for Evaluation for I, II & III semester  Practicum & Project internship 

· There shall be internship placements for not less than one month in a relevant industrial setting after each of the first three semesters. This is a supervised internship within the hospitality and tourism industry.  These courses allow students to undertake experiential learning by working with the sponsoring hospitality or tourism organization to critically examine a major aspect of their operation.  They may include the development of a management oriented case analysis of the internship sponsor

· The internship case analysis shall consist of twenty to twenty five pages. It shall not be more than thirty five pages, including references and annexure. Each report is evaluated out of 60 marks. The evaluation of the internship case analysis is done at the department level based on viva and written report. The evaluation shall be done by a team of teachers in the department which shall necessarily consist of the head of the department and the supervising teacher. One spiral bound hard copy and a soft copy of the report should be submitted to the department for evaluation. 

· The programme shall also consist of field visits, exposure visits, study camps, working in collaboration with relevant institutions, and participation in academic conferences. Students shall give a report of their learning from these activities. This written report is graded out of forty by the supervising teacher in the department.  

The grading pattern in brief:

· Grade for each internship reports      


   = 60

· Field work/ practicum
 report for each semester   
   =  40
· Total for the course in each semester


   = 100
Evaluation of Practicum & Tour (Course: MH6045)
During the fourth semester students will have to submit a report of their practicum and study tour.
· Students should undertake visits to important national or international tourist destinations during their programme. The purpose is 

· to experience travel and to know the inter-relationship between different industries and travel

· to familiarise some of the important tourist destinations in India or abroad

· to learn to organise and manage tour operations for a group.

The students shall submit a written report of their tour experiences. This report shall be submitted in the fourth semester before the commencement of their university examination. A team of teachers under the supervision of the head of the department shall evaluate these reports and award marks out of forty. The submission of reports can be either individual or group in accordance with the direction given by the department in each college.
Grading in brief:
National / International Tour report 
- 
40
Field work/ practicum 

-
40
Method of selection of students

A good hospitality manager has interpersonal and communication skills and a congenial personality. Creativity and an aesthetic sense can also prove very useful.  Teamwork is always important in any managerial position, so getting along with people from diverse backgrounds is a must. Handling conflict situations and emergencies while working long hours requires high levels of flexibility. 

Hence the following method of selection is proposed. The incorporation of test, interview and group discussions is useful to evaluate the personality and suitability of the candidate for the programme. 
Minimum eligibility

· An undergraduate in any subject (or an equivalent diploma in the relevant subject) with minimum of 45% in the third part. Candidates belonging to scheduled castes and schedule tribes will be required to have only a pass in the qualifying examination. Candidates belonging to backward communities will be allowed a concession of 2% marks in the prescribed minimum marks.

· Selection of candidates shall be made on the basis of rank list prepared based on the university examination, MAT score / written test conducted by the college, group discussion and personal interview.

· Only five times more than the sanctioned strength needs to be selected for group discussion and personal interview.

· For the purpose of preparation of final rank list, the total marks shall be calculated out of 200. The break up of marks shall be - Degree marks 50 (inclusive of all subjects, viva etc), Written Test 50, Group Discussion 50, and Personal Interview 50.

In case an individual college conducts written test it shall cover the following areas  

i. Logical reasoning      

ii. Simple Mathematics

iii. Vocabulary and language proficiency in English

iv. Aptitude tests

v. Comprehension

Scheme and Syllabi 
Master of Management in Hospitality

(2012-13 Admission Onwards)

Course Credits
Semester One

	Course No
	Name of Courses
	Hrs/ Semester
	Credit
	Total Credits/ Semester

	MH6011
	Fundamentals of Hospitality and Tourism Management
	64
	4
	19

 

	MH6012
	Advanced English for Managerial Communication
	64
	3
	

	MH6013
	Managerial Economics for Hospitality and Tourism
	64
	3
	

	MH6014
	Research Methods and Quantitative Techniques
	64
	4
	

	MH6015
	Finance and Revenue Management for Tourism & Hospitality Industry
	64
	4
	

	MH6016
	Practicum & Project Internship 
	96
	1
	

	
	Total
	416
	19
	

	

	Semester Two

	MH6021
	Organisational Behaviour 
	64
	4
	20

 

 

	MH6022
	Marketing Management for Hospitality and Tourism
	64
	4
	

	MH6023
	Hotel and Restaurant Management -I
	64
	3
	

	MH6024
	Public Relations Practices in Hospitality Industry
	64
	4
	

	MH6025
	Information Technology for  Hospitality and Tourism
	64
	4
	

	MH6026
	Practicum & Project Internship 
	96
	1
	

	
	
	416
	20
	


	Semester Three

	MH6031
	Legal Aspects of Business
	64
	3
	19

 

	MH6032
	Human Resource Management for Hospitality and Tourism
	64
	4
	

	MH6033
	Culture and Tourism Management
	64
	4
	

	MH6034
	Travel and Tourism Management
	64
	4
	

	MH6035
	Communication Competencies for Professional Advancement
	64
	3
	

	MH6037
	Practicum & Project Internship 
	96
	1
	

	
	
	416
	19
	

	
	
	
	
	

	Semester Four

	MH6041
	Indian Art and Aesthetics
	64
	3
	20

 

	MH6042
	Tourism Trends, Planning and Practices
	64
	3
	

	MH6043
	Strategic Leadership and Change Management
	64
	3
	

	MH6044
	Entrepreneurship in Hospitality and Tourism
	64
	3
	

	MH6045
	Geography of Travel and Tourism (Elective)*
	64
	3
	

	MH6046
	Hotel and Restaurant Management –II     ( Elective)*
	
	
	

	MH6047
	Practicum & Study Tour 
	98
	1
	

	MH6048
	Project Report and Viva
	-
	6
	

	 
	 
	512
	22
	

	Total Credits

80

	


*In fourth semester students need to select one of the two electives given in the syllabus.
Grades/ Marks for Courses
Semester One

	Course No
	Name of Courses
	Internal 
	External 
	Total Mark

	MH6011
	Fundamentals of Hospitality and Tourism Management
	25
	75
	100

	MH6012
	Advanced English for Managerial Communication
	25
	75
	100

	MH6013
	Managerial Economics for Hospitality and Tourism
	25
	75
	100

	MH6014
	Research Methods and Quantitative Techniques
	25
	75
	100

	MH6015
	Finance and Revenue Management for Tourism & Hospitality Industry
	25
	75
	100

	MH6016
	Practicum & Project Internship 
	100
	-
	100


Semester Two

	MH6021
	Organisational Behaviour 
	25
	75
	100

	MH6022
	Marketing Management for Hospitality and Tourism
	25
	75
	100

	MH6023
	Hotel and Restaurant Management -I
	25
	75
	100

	MH6024
	Public Relations Practices in Hospitality Industry
	25
	75
	100

	MH6025
	Information Technology for  Hospitality and Tourism
	25
	75
	100

	MH6026
	Practicum & Project Internship 
	100
	-
	100


Semester Three

	MH6031
	Legal Aspects of Business
	25
	75
	100

	MH6032
	Human Resource Management for Hospitality and Tourism
	25
	75
	100

	MH6033
	Culture and Tourism Management
	25
	75
	100

	MH6034
	Travel and Tourism Management
	25
	75
	100

	MH6035
	Communication Competencies for Professional Advancement
	25
	75
	100

	MH6036
	
	25
	75
	100

	MH6037
	Practicum & Project Internship 
	100
	-
	100


Semester Four

	MH6041
	Indian Art and Aesthetics
	25
	75
	100

	MH6042
	Tourism Trends, Planning and Practices
	25
	75
	100

	MH6043
	Strategic Leadership and Change Management
	25
	75
	100

	MH6044
	Entrepreneurship in Hospitality and Tourism
	25
	75
	100

	MH6045
	Geography of Travel & Tourism (Elective)*
	25
	75
	100

	MH6046
	Hotel and Restaurant Management –II (Elective)*
	
	
	

	MH6047
	Practicum & Study Tour 
	80
	-
	80

	MH6048
	Project Report and Viva
	50
	150
	200

	TOTAL
	2680


*In fourth semester students need to select one of the two electives given in the syllabus.


Semester One

Course MH6011: 
Fundamentals of Hospitality and Tourism Management

Learning Objectives:

The students after the completion of the course shall be able to:

1. Understand the basic principles of Management of an organisation

2. Identify the major areas of coverage of Hospitality Management

3. Figure out the different types of hotels and restaurants

4. Realize the interrelationship between travel and tourism

5. Grasp the position of Entertainment and Recreation industries in Hospitality

Section 1: Principles of Management

Unit One: Management Concepts & Functions

Management –evolution, principles of management, functions 

Planning –principles, premises and  Steps in Planning.

Unit Two: Management Process and Structure
 Organising –factors and principles, Steps in Organising, Organisation Structure and types, Designing Service Organisation, Span of Control, Delegation and Control

Directing – Nature and Purpose of Directing, Motivation, leadership and communication  
Unit Three: Control and Co-ordination
Control- principles, types, Different Techniques of Control, Co-Ordination the essence of Management, components of coordination
Section II : Tourism & Hospitality Basics

Unit Four: Role of Tourism 

Role of tourism department, Why do people travel, Tourism activities, Components of tourism infrastructure - Food service innovations, Climate, Potable water, Flora and fauna, Scenery. History of travel, Travel agency, Tour operators
Travel Technology and Distribution Channels: Global distribution systems- Sabre computer system, Amadeus computer system, Galileo central reservation system, Worldspan, Passenger information systems, Central reservation system 

Unit Five: Lodging and Food Services 

Inns of early times, Histrical review of inns and travels, Ancieint world temples and other religions havens for travellers, Rest houses, Hotels in modern times, Types of lodging- Types of hotels and the regulatory frame in India, Other lodgings History of motels and its features, 
Type of catering services, Catering services in - Institutions, Airlines, Ships and Railways. Theme parks, Resort properties, Boutique hotels, Heritage hotels
Unit Six: Introduction to Hospitality Products and Services

Difference between services and physical products 

Hotel organisation- Organisation of Hotels, Major departments, Health club,  Revenue divisions- Uniformed services, Housekeeping, Laundry, Engineering, Health club & recreation, Food and beverage, Room service, Bars, Banquets, Kitchens, Kitchen stewarding. Non-revenue departments- Finance and accounts, Human resources, Sales and marketing. 

Other service areas: Recreation, & Entertainment,. Commercial and Non Commercial Recreation. Clubs and Theme Parks. Meetings Industry, Incentive Travel, Trade Shows, Fairs and Conventions (MICE)

Recommended text Book :

T N Chabra: Principles & Practice of Management – Dhanpat Rai & Co
References:

1. Sudhir Andrews: Introduction to Tourism and Hospitality Industry

2. Rocco M Angelo & Andrew N Vladimir: Hospitality Today An Introduction

3. Abbott: Front Office- Procedures, social skills yield and management 

4. Dr. Drik Glaesser : Crisis Management in the Tourism Industry

5. S. Medlik : Dictionary of Travel, Tourism and Hospitality

6. Brian Boniface and Chris Cooper: Worldwide Destinations

7. Tara Magdalinski Ed. : With God on Their Side

8. C.M Hall and S J Page: The Geography of Tourism and Recreation

9. John R Walker: Introduction to Hospitality Management

Course MH6012: 
Advanced English for Managerial Communication
Learning Objectives:

After the completion of the programme the students:

1. Communicate effectively in English in business situations

2. Enhance their listening and speaking skills

3. Strengthen their  reading and allied critical thinking skills

4. Become fluent in public speaking situations and other group communication contexts

5. Write persuasive business messages and letters.

6. Develop their  multimedia aided business presentation skills

7. Become equipped to face cross-cultural communication challenges

Unit One :Introduction to Managerial Communication
Communicating in Today’s Global Business Environment- Understanding the Communication Process - Developing Your Business Communication Skills - Being Sensitive to Business Etiquette -Using Communication Technology Effectively- Communication in Hospitality and Tourism organisations.
Unit Two: Advanced Listening Skills
Listening in Business: Recognizing Various Types of Listening-Understanding the Listening Process -Overcoming Barriers to Effective Listening -Improving Your Nonverbal Communication Skills- Role of  listening in Hospitality and Tourism .

Listening Skills for business : Improving Your Listening Skills -Listening for specific information and gist. Recognising key points and making connections,Drawing inferences, Summarising and note taking.Identifying the needs of the speaker  & asking questions for clarification.

Unit Three:  Advanced Speaking Skills
Phonetics and Pronunciation. The pronunciation of English in the globalized world, Accent, Accent modification,Intonation.Rhythm.

Informal Oral Communication –Welcoming visitors,Starting and sustaining conversations, Inviting, accepting and  declining, Courteous and  polite speech.

Telephonic communication- Receiving and transfering calls, Taking and leaving messages, Asking and giving repetition, Bookings and arrangements ,Note taking, follow up,Attending multiple calls, Problem solving on the telephone. 
Presentation Skills :

Planning Your Presentation - Analyzing the Situation -Selecting the Right Medium-Organizing Your Presentation.

Writing Your Presentation Adapting to Your Audience-Composing Your Presentation-Presentation Introduction- Body - Close ,Enhancing Your Presentation with Effective Visuals.

Completing Your Presentation -Finalizing Slides and Support Materials-Preparing to Speak-Practicing Your Delivery-Overcoming Anxiety-Handling Questions Responsively

Public Speaking- Introduction to Public Speaking- Types -Information & Persuasive Speaking, Craft of speech writing, Preparation, Use of gestures, Control of the voice (inflection), word choice, Speaking notes, Using humor, Developing a relationship with the audience ,Adapting to Special Occasions.

Unit Four: Advanced Reading Skills

Reading as an Essential Managerial Skill: The reading– thinking connection, Logical and creative thinking, Bloom’s taxonomy, The mechanics of Reading. Purposes and strategies of reading. Critical Reading- analyzing, interpreting and evaluating.

Reading Comprehension: Reading for detailed information, Interpreting visual information, Reading for gist and specific information, Understanding grammatical accuracy and text structure 
Unit Five: Advanced Writing Skills

Essentials of English Grammar for Business Writers – Tenses, Verbs, Modal auxiliaries, Concord, Passive and active voice, Reported speech, Sentences  Punctuation, Vocabulary, Common errors.
The Three-Step Writing Process 

Planning Business Messages- Adapting to Your Audience -Composing Your Message

Writing Business Messages -Understanding the Three-Step 
Writing Process-Selecting the 
Right Medium -Gathering Information -Organizing Your Message

Completing Business Messages - Revising Your Message- Producing Your Message - 
Proofreading Your Message -Distributing Your Message

Brief Business Messages 
Crafting Messages For Electronic Media- Creating Effective E-Mail Messages - Creating 
Effective Instant Messages and Text Messages - Creating Effective Business Blogs -
Creating Effective Podcasts -Collaborating on Wikis

Writing Routine And Positive Messages - Using the Three-Step Writing Process for Routine and Positive Messages -Using the Three-Step Writing Process for Routine and Positive Messages

Sending Routine Replies and Positive Messages, Fostering Goodwill- Requests for Information and Action, Granting Claims and Requests for Adjustment

Writing Negative Messages- Using the Three-Step Writing Process for Negative Messages- Developing Negative Messages-Direct and Indirect  approach

Writing Persuasive Messages- Using the Three-Step Writing Process for Persuasive Messages - Developing Marketing and Sales Messages -
Applying the AIDA Model-Writing Persuasive Messages for Social Media
Longer Business Messages:  
Understanding And Planning Reports And Proposals- Supporting Your Messages with Reliable Information- Planning Informational Reports - Planning Analytical Reports- Planning Proposals

Writing And Completing Reports And Proposals - Writing Reports and Proposals- Illustrating Your Reports with Effective Visuals- Completing Reports and Proposals

Text Book: Courtland L. Bovee ,John V. Thill ,Business Communication Essentials: 5/E, Pearson .
Reference Books

1. Smith D Brendan,  Breaking Through College Reading. NY,Longman

2. Troianao,Edna, Julia Scott (2001) The Contemporary Writer,  New Jersey;Prentice Hall

3. Axclerod,BRise,Charles R Cooper (1994) The St. Martin’s Guide to Writing; NY;St.Martin’s Press.

4. Diyanni,Robert . Pat C Hoy (2001)The Scribner Handbook for Writers .Boston;Allyn and Bacon

5. Lunsford F Ronald. Bill Bridges(2000) The Longwood Guide to Writing .Boston: Allyn and Bacon.

6. Verderber , F Rudolf(2000) The Challenges of  Effective Speaking, BelmontCA; Wadsworth.

7. Grice L George. John F Skinner (1993) Mastering Public Speaking Englewood Cliffs,NJ; Prentice Hall

8. Beebe, A Stevan.Susan J Beebe (1994) Public Speaking, An Audienc Centred Approach. EnglewoodCliffs,NJ;Prentice Hall

9. Webster's New World Letter Writing Handbook
10. Baude, Dawn-Michelle - The Executive Guide to E-mail Correspondence:Including Model      Letters for Every Situation
Course MH6013: 
Managerial Economics for Hospitality and Tourism

Learning Objectives: 

1. After the completion of the programme the students must be able to:

2. Effectively use Managerial Economics in business decisions

3. Evaluate the forces of demand supply of hospitality services

4. Grasp the practical applications of Utility theories

5. Determine appropriate pricing strategies for profit generation

6. Understand the macroeconomic forcers exercising controls over business firms

Unit One: Overview of Managerial Economics

Definition, Nature, Scope, Importance, Role and responsibilities of a managerial economist 

Unit Two: Demand, Supply and Market Equilibrium Analysis and Forecasting

Law of demand, Demand determinants of hospitality and tourism, Shifts in demand. Supply, Elasticity of demand, Determinants of supply, Shifts in supply, Elasticity of supply, Consumers’ equilibrium, Producers equilibrium, Market equilibrium

Product life cycle, Destination life cycle, Demand estimation and forecasting for tourism and hospitality.
Utility Analysis of Demand- Law of diminishing marginal utility, Cardinal Utility, Ordinal Utility

 Unit Three: Production Functions and Cost Out-put Relations

Production function, factors of production, returns to scale

Cost concepts- TC, VC, MC, AP, and MP, Economies of scale, Cost control and cost reduction, Cost output decisions in the short run and long run, CVP analysis.

Unit Four: Market Structure and Pricing Theory

Market structure- Perfect competition, monopoly, monopolistic competition, Oligopoly, Price output decisions under oligopoly market

Pricing policies and practices- price discrimination, price leadership, Cost plus pricing, Transfer pricing, Discounts and coupons, Revenue Management, Pricing Techniques, Demand Supply Analysis for Pricing.

Unit Five: Macro Economic Aggregates and Concepts

Wholesale price index, Consumer price index, Inflation, Monetary and Fiscal policies, Budgetary intervention, Foreign exchange, Export import policies, National Income – Concept and measurement. GNP and GDP

Economic impact of tourism and hospitality, Regional economic model (I-O Model) Multiplier effects, Measurement of tourism impacts, Steps in measurement of impact

Reference:

1. John Tribe: The Economics of Recreation, Leisure & Tourism (3rd Ed)

2. A M Sheela: Economics of Hotel Management

3. Mike J Stabler, Andereas Papatheodorou & M Thea Sinclare: The Economics of Tourism (2nd Ed)

4. Dr. D.M Mithani: Managerial Economics Theory and Applications

5. Fabiola Sfodera (Ed): The Spread of Yield Management Practices.

6. Christopher R Thomas and S Charles Maurice: Managerial Economics; Concepts and Applications

7. Barry Keating & J Holton Wilson: Managerial Economics

8. Peterson & Levis, Managerial Economics

9. Spencer M.H., Managerial Economics

10. P.C. Thomas: Principles of Business Decisions 
11. S.P Singh:  Managerial Economics  
Course MH6014: 
Research Methods and Quantitative Techniques

Learning Objectives: 

After the completion of the programme the students must be able to :

· Gain expertise for the conduct of hospitality and tourism research 

· Read and interpret research articles

· Know the different types researches in social sciences
· Formulate the research problems and decide the variables

· Determine the sample size and sampling technique appropriate for a research

· Develop tools for data collection in hospitality and tourism research

· Use statistical tools for data analysis and interpretation
· Perform data analysis using SPSS

· To know how to prepare a written report of a real research study

Unit One: Introduction  
Research: Definition, Introduction to empirical research, Experimental Vs non-experimental research, Experimental Vs Casual comparative studies, Types of non-experimental research, variables, in non-experimental studies, variables in experimental studies, Research hypothesis, purpose, and questions, Operational definition of variables, Quantitative Vs. Qualitative research, Role of theory in research, Ethical considerations in research. 

Unit Two: Review of Literature, Sampling

Reviewing Literature: Reasons for reviewing literature, Locating literature, Writing literature reviews, Referencing, Avoiding plagiarism. 
Unit Three: Sampling

Biased and unbiased sampling, Simple random sampling and systematic sampling, Stratified random sampling, Other methods of sampling, Introduction to sample size
Unit Four: Collection of Data

Tools for Data Collection:- Preparation of different types of questionnaires, Schedule, Interview guide, Observation schedule, Projective techniques. 
Measurement & Scaling techniques: Validity and reliability, Nominal, Ordinal, Interval, Ratio Data, Comparison of scaling techniques
Unit Five: SPSS for Statistics and Data Analysis

Note: The scholar should be able to perform the following statistical tests using SPSS, and then report the appropriate values, create tables, graphs, and interpret the results.  

Starting SPSS, Entering data, Defining variables, Loading and saving data files, Entering and modifying data.
 Use of SPSS in finding Frequency distributions, Descriptive statistics, Mean, Median, Mode,  Range and Standard Deviation, Correlation analysis, Regression analysis, Chi-square test, f-test,  t- test, ANOVA. Tukey B and Scheffe tests.   Interpretation of relevant values in the above statistics and the practical significance of results

Unit Six: Report Writing

Research Report Writing: General standards, Structure of research report, Presentation of qualitative and quantitative data, Use of diagrams and charts. Presentation of findings, Use of Computers for report writing and formatting 
Recommended Text books: 
· Understanding Research Methods, An Overview of the Essentials (3ed): Mildred L. Pattern

· SPSS/ PC+ Made Simple: John Hedderson
References:

1. Research Methods for Leisure Recreation and Tourism: Ercan Sirakayr –Turk, Muzffer Uysal, William Hammitt & Jerry J Vaske

2. Research Methods in Social Sciences – A Manual for Designing Questionnaires: 

S.P Singh

3. Data Analysis for the Helping Professions- A Practical Guide: Donald M Pilcher

4. Research Methodology a Step by Step Guide to Beginners (2ed) : Ranjit Kumar

5. Theory and Methods of Social Research : Johan Galtung

6. Method of Social Research : W J Woods

7. Social Statistics: Blalock and Blalock

8. Scientific Methods in Social Research: P V Young

9. Survey Methods in Social Investigations : Mores and Calton

10. Statistical Methods : S D Gupta

11. Statistics for the social sciences: William L. Hays

Course MH6015: 
Finance and Revenue Management for Tourism & Hospitality Industry

Learning Objectives:

1. To Understand application of  fundamental concepts of finance and revenue management in the tourism and hospitality industry

2. To read and understand the components of Income Statement and Balance Sheet

3. To perform various financial statement analyses including horizontal and vertical analysis, and financial ratio analysis

4. To make sound capital budget decisions

5. Understand various cost concepts and  implement CVP analysis in a hospitality organisation

6. To impart knowledge on yield management and pricing strategies for a Hospitality and Tourism undertaking 

7. To prepare budgets and implement forecasting techniques

8. To understand inventory management in hospitality  organisations

Unit One:

Introduction to financial accounting - General financial accounting terms, GAAP, Understanding financial statements – Income statement, Balance sheet; Accounting system in hotels – Uniform System of Hotel Accounts (USHA), Advantages of USHA, Various Schedules under USHA;

Hotel front office accounting-   Proof of transactions - Cash Bill, Credit Bill/ Invoice, Receipt, Voucher, Debit Note, Credit Note, Methods of Settlement of Guests bills and care needed, Raising of Vouchers; Formats of Visitor’s Tabular Ledger (VTL), City Ledger; Night Auditing; 

Unit Two:
Hotel Financial Management - Meaning and Definition of financial management, Scope and objectives of Financial Management 

Capital Budgeting - Capital Budgeting Process, Traditional Methods,, Discounted 

Working Capital Management – Meaning, Kinds of working Capital, Determinants of working Capital, computation of working capital requirements 

Unit Three:

Analysis and interpretation of financial statements – Comparative analysis, Common size analysis, Trend analysis, Ratio analysis, 
Cash Flow Statement - Meaning of Cash Flow Statement, Benefits of Cash Flow Statement, Preparation of Cash Flow Statement
Unit Four:

Introduction to Cost Accounting - Cost Unit and Cost Centre, Elements of Cost, Classification of costs; Cost control; Cost sheet; Food Cost Calculation, Hotel Cost Sheet, Hotel cost ledgers, 
Yield Management and Pricing: Different methods of pricing, Pricing menu items, Menu engineering, Determination of room rates, Yield management & Revenue management, Operating ratios for hospitality organisations, Calculation of RevPar & ARR; 

CVP Analysis - Marginal costing and Break even analysis; applications of marginal costing in decision making

Unit Five:

Inventory Management - Techniques of Inventory Control, Stock levels, EOQ Model, ABC Analysis, VED Analysis, JIT, Perpetual Inventory System

Purchasing Procedure - Purchase Requisition, Purchase Order, Material Requisition, Stores Ledger, Methods of Valuing material Issues

Budgeting and Budgetary Control- Functional Budgets, Production Budget, Sales Budget, Cash Budget, Master Budget; Flexible and Fixed Budget, Budgeting in Hotel Industry
Recommended Texts: 

Prof. Prasannakumar, Prof. Linda Daniel and Prof. Mruthyunjaya V.Pagad: Cost and Financial Management for Hotels, Tata McGraw-Hill, Delhi
Prof. Prasannakumar, Prof. Linda Daniel and Prof. Mruthyunjaya V.Pagad: Financial Accounting for Hotels, Tata McGraw-Hill, Delhi

References:

1. Martin G. Jagels, Michael M. Coltman: Hospitality Management Accounting, John Wiley & Sons, Inc
2. B S Badan, Harish Bhatt: Financial Management of Travel and Tourism, 

3. Raymond  Schmidgall, James W Damitio: Hospitality Industry Financial Accounting

4. Raymond  Schmidgall: Hospitality Industry Managerial Accounting

5. Chris Guilding: Financial Management for Hospitality Decision Makers 

6. William P Andrews, Raymond  Schmidgall: Financial Management for the Hospitality Industry

7. Gareth Owen: Accounting for Hospitality, Tourism and Leisure

8. S N Maheswary: Financial Management

9. Prasanna Chandra: Financial Management

10. Duncan Williams: Cost and Management Accounting 

Course MH6016 Practicum & Project Internship

Guidelines for Practicum/ Field work
During the semester the scholars should undertake several activities outside the class room to enhance their knowledge and skills to work in the hospitality and tourism industry. This shall consist of field visits, exposure visits, study camps, working in collaboration with relevant institutions, and participation in academic conferences. Students shall give a report of their learning from these activities. This written report is graded out of forty by the supervising teacher in the department.
Guidelines for Project internship

· There shall be internship placements for not less than one month in a relevant industrial setting after the semester. 
· This is a supervised internship within the hospitality and tourism industry.  

· Students utilise this as an occasion for experiential learning by working with the sponsoring hospitality or tourism organization and by critically examining a major aspect of their operation.  They may also include the development of a management oriented case analysis of the internship sponsor

· The internship case analysis/ report shall consist of twenty to twenty five pages. It shall not be more than thirty five pages, including references and annexure.
· Each report is evaluated out of 60 marks. The evaluation of the internship case analysis is done at the department level based on viva and written report. The evaluation shall be done by a team of teachers in the department which shall necessarily consist of the head of the department and the supervising teacher. 
· One spiral bound hard copy and a soft copy of the report should be submitted to the department for evaluation. 

Semester Two
Course MH6021: 
Organisational Behaviour

Learning Objectives: 

After the completion of the programme the students must be able to:

1. Understand the factors that determine individual’s behaviour in an organisation

2. Evaluate the individual’s behaviour in the light of various theories of personality and attitudes

3. Develop effective interpersonal skills and group decision making skills

4. Apply theories of motivation in the organisational context
5. Effectively apply conflict resolution strategies in group decision making
6. Understand stressors and be able to successfully use them for personal and organisational benefits
7.  Realise the role of leadership in an organisation and also be able to enhance their own leadership abilities
Unit One: Introduction
Management functions, Management roles, Management skills, Complementing intuitions with systematic study, Contributing disciplines to the field of OB, Challenges and opportunities for OB, Definition and developing OB model.

Unit Two: The Individual Behaviour

Foundations of Individual Behaviour, Personality, Factors Determining Individual’s Personality, Theories of Personality, Personality traits. Major personality attributes influencing OB, Personality and national culture

Values: Meaning, Importance, sources and Types, Values Across Cultures, Application in Organisations

Perception: Nature and Importance, Definition and Factors involved in Perception, Perceptual Process, Implications for Decision Making, Models of Decision Making- Rationality Model, Cultural Constrains, Perceptual Selectivity and Organisation, Applications in Organisations

Learning: Definition and Importance, Theories of Learning, Principles of Learning- Implications for Managers, Organisational Behaviour Modification- Shaping as a Managerial Tool, Application in Organisations

Unit Three: Attitudes, Values, and Job Satisfaction

Components of attitudes, Sources and types of attitudes, Attitude formation and change, Cognitive Dissonance Theory, Effects of employee attitude, Measurement of attitudes, 
Job satisfaction: Nature, Meaning, Importance, and Measurement of job satisfaction, Application in Organisation.

Unit Four: Motivation

Motivation: Meaning and Importance, Early and Contemporary Theories of Motivation, Job Design, Goal Setting and Motivation, Application of Motivation in Organisations: MBO, Employee Recognition Programmes, Variable Pay Programmes, Skill Based Pay Plans and motivation theories, Flexible Benefits, Special Issues in Motivation

Unit Five: Inter Personal Effectiveness and Group Dynamics

Emotions and moods, Emotional labour, Affective Events Theory, Emotional intelligence, OB applications of emotions and moods.
Group Dynamics: Defining and classifying groups, Stages of group development, Group properties, Group decision making

Understanding Work Teams: Teams Vs Groups, Creating effective teams, Types of teams, Turning individuals into team players, Contemporary Issues
Unit Six: Leadership

What is leadership? Trait theories, Behavioural theories, Contingency theories, LMX theory, Charismatic leadership, Authentic leadership, Challenges to leadership construct, Finding and creating effective leaders. 

Unit Seven: Power and Politics

Bases of power, Formal power, Personal power, Dependency, Causes and consequences of power and politics
Managing Conflict: Definition, Conflict process, Intra Personal conflict, Interpersonal conflicts, Intra and inter group conflicts, Organisational conflict, Negotiation skills and Approaches

Unit Eight: The Organisation System

What is organizational structure? Common organizational designs, New design options, Organizational designs and employee behaviour

Organizational culture: Definition, What do cultures do? Creating and sustaining a culture
Stress- Meaning, Causes, Extra organisational tresses, Organisational Stresses, Group Stresses, Effects and Coping Strategies

Recommended Text: S. P Robins, Timothy A Judge, Neharik Vohra : Organizational Behaviour (14 ed)

References:

1. Florence Berger: Organizational Behavior for the Hospitality Industry 
2. Kavitha Singh: Organizational Behaviour Text and Cases
3. Gregory Moorhead & Ricky W Griffin: Organisational Behaviour, Managing People & Organisations 
4. Conrad Lashley : Organisation Behaviour for Leisure Services

5. Keith Davis: Organisation Behaviour

6. Fred Luthans: Organisation Behaviour

7. S C Guptha: Advanced Human Resource Management

8. Barba Richard C- La : Foundation of Development Psychology

9. Coloman James C: Abnormal Psychology and Modern Life

Course MH6022: 
Marketing Management for Hospitality and Tourism
Learning Objectives: 

On successful completion of this course, students should be able to:

1 Explain the marketing concept/ its application to Hospitality industry.  

2 Able to understand how to segment, target and position a hospitality product

3 Understand the buyer behaviour and be able to positively respond to customer needs.  

4 Organise different channels of distribution for hospitability Marketing.   

5 Be able to develop a marketing plan

Unit One

Physical products vs services, Services marketing mix, Characteristics of services product, Services marketing triangle

Hospitality and tourism marketing environment- Concept, Hospitality and travel marketing system, Eight P’s of hospitality marketing; Hospitality and tourism customers

Unit Two

Characteristics of hospitality and tourism marketing, Strategies to manage characteristics of services, Consumer markets and buying behaviour, Organisational buyer and Group market, Destination marketing, Conference and event marketing, Development of new products 

Unit Three

Market segmentation, Targeting and positioning, Designing and managing products- Core products, Facilitating products, Supporting products, Branding, Internal and interactive marketing, Marketing mix strategies, 

Unit Four

Pricing of hospitality products, Pricing strategies, New- product pricing, Existing product pricing, Psychological pricing and promotional pricing. Other pricing considerations. Distribution  channels, Nature and importance of distribution system, Marketing intermediaries – Travel agents and tour wholesalers and the like

Unit Five 

Communication and promotion policy- Advertising, direct marketing, sales promotion, personal selling

Viral marketing, Building customer loyalty ,  Preparation of marketing plan.

Recommended Text:

Marketing for Hospitality and Tourism: Philip Kotler, John Bowen and James Makens (Pearson publishing house)

References:

1. Marketing Leadership in Hospitality & Tourism (4th. Ed). Shoemaker, S., Lewis, R., Yesawich.

2. Hospitality and Travel Marketing (2ed) : Alastair M. Morrison (Cengage publishing)

3. Marketing and Sales Strategies for Hotels and Travel Trade: Jagmohan Negi

4. Tourism Management and Marketing: A. K Bhatia (S Chand & Co)

5. Tourism Marketing- Principles, Policies and Strategies: Ratandeep Singh

6. International Hotel Management: Chuck Y Gee

Course MH6023: 
Hotel and Restaurant Management- I
Learning Objectives: 

After the completion of the programme the students must be able to :

1. Understand the history of hotel and restaurant

2. Design the organisation of a hotel and its structure

3. Grasp the key operations connected with a hotel- Front office, F&B, House Keeping and Engineering

4. Gain a general overview regarding the architecture and design of a hotel

5. Understand important operations connected with restaurant management  

Unit One : Development of the Hotel and Restaurant Industry

The development of modern hotels and motels, Hotels industry in India & Kerala, International and National hotel associations, Advent of hotel chains
Unit Two: Hotel Operations-I

Organisation of a Hotel, Organisational Chart, Major Departments

Front office Management- Front office departments, Reservation activities, Check-in and Check – out, Settlement of accounts, Handling corporate and group sales, Dealing with guests’ problems, Yield management, Electronic front office
National and International travel service complexes; convention centres, cruises, 

Time-sharing; all-inclusive and cottages
House Keeping- Organisation of a House keeping department, Rooms and Floors cleaning practices and interior decorations, House keeping control desk, House keeping supply rooms, Uniforms, House keeping practices

Unit Three: Hotel Operations- II 

Food and Beverages Management – Food and beverages department organisation, Food production department, Food service department, Types of restaurants, The Restaurant in a Hotel, Menu, Menu planning, Delivery of high quality services, Serving of Alcoholic and non alcoholic beverages, Staff Scheduling
Restaurant Chains, Franchising and fast food: restaurant chains, franchising, menus and marketing strategies.

Kitchen Management: Sections of Kitchen, Kitchen brigade, rules and regulations, Food cost, Cost Reduction and profitability, Energy management
Unit Four: Design of Hotels

Hotel and motel architecture and design; some basic architectural designs, rules of thumb for hotel planners; allocation of space; Considerations of tradition, culture and environment; landscaping

Facilities Management, Landscape, Environmental issues, Different concepts, Relating the design with the people and environment, Special Facilities- water sports, art and entertainment; sport and entertainment, rest and relaxation (Ayurveda), 

Engineering and Maintenance: Introduction to engineering and maintenance
Unit Five:  Food Knowledge 

Culinary history, Indian cuisines, Techniques and methods of cooking, Stocks, soups, sauces, milk products, eggs, beverages 
Room service, Banquets, Buffets, Outdoor catering, Tips and tip-reporting; strategic planning and restaurant profitability; uniform system of accounting; financing and cost control, location and marketing;
References:

1. Fundamentals of Hotel Management and Operations : R. K Malhotra

2. Restaurant Management- Customers, Operations and Employees: Robert Christe Mill

3. Professional Hotel Management: Jagmohan Negi

4. International Hotel Management: Chuck Y Gee

5. The Hotel and Restaurant Business : Donald E Lundberg

6. Strategic Questions in Food and Beverage Management: Roy C Wood

7. Managing Front Office Operations : Michael L Kasavana and Richard M Brooks

8. Hotel, Hostel, and Hospital House Keeping : Joan C Branson and Margaret Lennox

9. Hotel House Keeping – Training Manual : Sudhir Andrews

10.  Principles of Hotel Front Office Operations : Sue Baker, Jeremy Huyton and Pam Brandley
11. Food and Beverage Service – Training Manual: Sudhir Andrews

Course MH6024: 
Public Relations Practices in Hospitality Industry

This course is a study of the practice of public relations, including the public relations function and process, publics, tools, media and professional ethics in the context of hospitality management. 

Learning Objectives:

1. Equip students with a general understanding of the concept of Public Relations in Hospitality and Tourism.

2. Be a critical observer of the practice of public relations in contemporary society.

3. Be acquainted with the methods for media relations and online PR practices.

4. Be capable of preparing and assessing PR materials and creatives.

Unit One: General Introduction to Public Relations

Public Relations Fundamentals - Definitions of Public Relations -PR practice-Strengths of a PR professional-Duties and responsibilities of a Public relations manager. Code of ethics in PR. Public relations  in Hospitality and Tourism industries.
Emergence of Public Relations –from ancient times to Modern- the changing role of PR. Grunig and Hunt’s four models-Publicity model,Public information model,Two-way asymmetric PR , Two-way symmetric PR. 
Public Relations in India – a historical perspective- pre and post independence era-liberalised economy and corporates-PR in India growth and challenges.
  Unit Two: Public Relations and Organisational Communication

PR and Organisational Communication- Internal & External communication, Models of Communication –Shannon and Weaver’s model, Osgood-Schramm model, Wesley-McLean model.
Systems theory and public relations-– The management role of PR practitioners in an organisation. Corporate Image & Corporate Identity Management. Corporate identity mix.
  Unit Three: Public Relations Campaign

Types of Campaigns- Commercial campaigns- advertising, marketing, and public relations; Political campaigns; and Social issue campaigns. Creating a Campaign

 Phase I: Scan The Environment- Target publics and their expectations- Socio economic-political-cultural-religious – situational analysis through formal and informal research
 Phase II: Develop a Communication Plan- creating a communication plan- communication media strategies- message strategies- budgeting
 Phase III: Implementation of Communication Plan- Message management-Mass communication-Activity calendar-Monitoring 
 Phase IV: Evaluation of Impact- Evaluation research process- Qualitative and quantitative assessment- PR audit- Interpreting the impact.
 Unit Four :Applications of Public Relations.
Employee Relations - Viewing employees as an asset rather than a ‘cost’. Benefits of employee participation. Public relations’ role in employee / HR management, Rules of effective employee relations. Frontline supervisors as the key communicators, - the importance of  employee satisfaction-creating and maintaining organisational trust – Bill Quirk’s Communication Model for internal communication- role of public relations, Production of House Journal.
Community Relations and Corporate social responsibility 
Community relations, Community issues, the role of public relations, 
Systematic planning and organising of Successful community relations,Sponsorship. Public Service activities

Media Relations:

PR and Media. What is news? Networking for media relations, Media relations norms, Holding a press conference,- Press Packs – Media Events. Press trips/fam tours. Writing for the Media - Press Release 

    Unit Five:  Marketing PR and Customer Relations 
 PR support to marketing, MPR goals and roles, Integrated approach to marketing communication- IMC. PR and advertisement. Writing an Advertisement Copy.
Customer Relations - Public Relations and customer satisfaction-customer relations programme-Maintaining good customer relations.

  Unit Six: PR Tools and Creatives 

Publications –Reports, Brochures, Fliers, Leaflets,  Banners, photographs, film and video production,Company newsletters and magazines. PR Presentations  Visual Identity media - Stationery, business forms,business cards, buildings, Dresscode . Displays, Posters, Logos, Stickers, Trademarks, Gifts.

Event Management & PR – Introduction to event Management,  Events -classifications,Types of Events- Exhibitions, Trade Fairs, Road Shows and Special Events. - Organising an Event .

Online PR Tools- Understanding Online Public Relations, Relationship building online,Websites,  Internet social networks, Blogs, Discussion groups, chats, and online meetings, Applications of Online public relations, Managing Online Public Relations- issues & challenges.
Text book : Iqbal S Sachdeva, Public Relations,Principles and Practices, Oxford  University Press

References:

1. Dennis L. Wilcox, Glen T. Cameron, Public Relations: Strategies and Tactics: International Edition, 10/ E
2. Alison Theaker,The Public Relations Handbook, Routlege.,Vikas Publishing House Pvt Ltd.
3. Robert L. Heath, Encyclopedia of Public Relations,Sage Publications

4. Center, Allen H. & Jackson, Patrick; Public Relations Practices: Managerial CaseStudies and Problems  Upper Saddle Reiver, New Jersey. 
5. Kendall, Robert; Public Relations Campaign Strategies Harper Collins Publishers. 

6. Wagen,Lynn Vann Der and Carlos,Brenda R. Event Management for Tourism, Cultural, Business and Sporting Events.Pearson.

7. Moore and Kalupa, Public Relations Principles, Cases, and Problems .

8. Morrison, Alastair M., Hospitality and Travel Marketing,  Thomson

      Richard D. Irwin, Inc., Illinois. 

9. Sinha, P.C.,  Tourism Marketing Anmol Publications Pvt. Ltd., New Delhi.

10. Balan, K.R., Applied Public Relations and Communication, Sultan Chand 

11. Valladares, June A :The Craft  of Copy Writing
12. Watt,David C : Event Management in Leisure and Tourism
13. Kotler, Philip, Bowen ,John T, & Makens, James C.,Marketing for Hospitality and Tourism,Pearson.

14. Hallahan, K.  Online public relations.  H. Bidgoli  (Ed.), The Internet encyclopedia  Hoboken, NJ: Wiley.
Course MH6025: 
Information Technology for Hospitality Industry

Learning Objectives: 

After the completion of the programme the students must be able to:

1. Understand the various components of a computer

2. Evaluate the information systems and DBMS necessary for an organisation

3. Plan and implement PMS for organisations

4. Master the art of using internet for information sourcing and trade

5. Use at ease the productivity tools for data analysis and presentation 

Unit One: Fundamentals

Fundamentals of computer, Components of a computer, Input output devices, Other peripheral devices, Operating Systems - Introduction, Functions, types, components

Computer Networks - LAN & WAN, 

Introduction to MIS: MIS Planning: MIS structure and components, Involvement of end-user and role of MIS department and System Analyst, Role of Top Management during design and implementation

Unit Two : Information Systems

Management information systems in business, Historical perspective of information technology, Overview of Information Technologies used in the hospitality, restaurant & tourism industry, Information technology infrastructure, DBMS - Data processing concepts, Data structures, DBMS Objectives, Functions, Benefits , Information management and database. 

Unit Three: Property Management System

Managing reservations, Room management and guest accounting applications, Point of sale technology, Food and beverages management, Kitchen management, Telecom System - Call Accounting System & IP Telephony, Guestroom Technology -Electronic Lock System. Back office operations. 

Unit Four: Web 2.0 

Introduction to World Wide Web: - User Base, Demographics, Penetration, Growth rate
Web Terminologies:-URL, Domain, Sub-Domain, Browsers, Website, Micro-site, Landing page, Page view, Visitors, Unique Visits etc

Web Design & Development: - Domain Registration, Servers, Design Tools, Web Development Technologies, 
Online Reputation Management: - Owned Media (Websites, Blogs, News Letters), Earned Media (Social Media, Online Directories, Review sites) & Paid Media (Text Advertisements, Display Advertisements, Search Advertisements)

Online Marketing: - Search Engine Optimisation (SEO), Search Engine Marketing (SEM), Social Media Optimization (SMO)

Multiple Platforms: - Desktop, Laptop, Tablets, Mobile, Video, Social Media

E-Commerce: Debit Cards, Credit Cards, Internet Banking, Online Shopping, Payment Gateway, Secure Payments, Digital Signature, Mobile Money

Latest Developments: - Virtual Reality, Augmented Reality, Near Field Communication (NFC), TD-LTE (4G), WiMax, Remarketing, Real Time Bidding, Dynamic advertising.

Unit Five: Productivity Tools

 
MS Office Applications - MS Word, MS Excel, MS Publisher, MS PowerPoint, MS Access, Email, Mail merge,  SMS, MMS, Website and web hosting
Reference:

1. Managing Technology in the Hospitality Industry by Michael L. Kasavana and John J. Cahill

2. Technology Strategies for the Hospitality Industry (2nd Edition) by Peter Nyheim and Daniel Connolly 

3. Information Technology in the Hospitality Industry: Managing People, Change and Computers by Martin Peacock 

4. E-Commerce and Information Technology in Hospitality and Tourism by Zongqing Zhou 

5. Information and Communication Technologies in Support of the Tourism Industry by Wayne Pease, Michelle Rowe and Malcolm Cooper

6. Information and Communication Technologies in Tourism 2010: Proceedings of the International Conference in Lugano, Switzerland, February 10-12, 2010 by Ulrike Gretzel, Rob Law and Matthias Fuchs

7. eTourism: Information technology for strategic tourism management by Dimitrios Buhalis 

8. Murdick R. G., Ross JE. & Claggett J.R. : Information system for Modern Management
Course MH6026 Practicum & Project Internship

Guidelines for concurrent Project

During the semester the scholars should undertake several activities outside the class room to enhance their knowledge and skills to work in the hospitality and tourism industry. This shall consist of field visits, exposure visits, study camps, working in collaboration with relevant institutions, and participation in academic conferences. Students shall give a report of their learning from these activities. This written report is graded out of forty by the supervising teacher in the department.
Guidelines for Project internship

· There shall be internship placements for not less than one month in a relevant industrial setting after the semester. 
· This is a supervised internship within the hospitality and tourism industry.  

· Students utilise this as an occasion for experiential learning by working with the sponsoring hospitality or tourism organization and by critically examining a major aspect of their operation.  They may also include the development of a management oriented case analysis of the internship sponsor

· The internship case analysis/ report shall consist of twenty to twenty five pages. It shall not be more than thirty five pages, including references and annexure.
· Each report is evaluated out of 60 marks. The evaluation of the internship case analysis is done at the department level based on viva and written report. The evaluation shall be done by a team of teachers in the department which shall necessarily consist of the head of the department and the supervising teacher. 
· One spiral bound hard copy and a soft copy of the report should be submitted to the department for evaluation. 

Semester Three
Course MH6031: 
Legal Aspects of Business
Learning Objectives: 

After the completion of the course students must:

1. Know the important laws relating to hospitality and tourism business. 

2. Grasp the implications of laws relating to foreign exchange

3. Be familiar with laws relating to employment 

4. Know the legal and contractual character of sale of services

Unit One: Travel and Tourism –Laws and Regulations

Tourism policy, functions of ministry, guidelines for recognition as  approved travel agencies, tourist transport, tour operators, adventure tour operator, Guidelines for safety and rescue in adventure sports, water sports, aero sports, Guidelines for mountaineering and trekking.

Introduction to the provisions of Sarai Act XXII of 1867

Unit Two: Contract Law
Law of contract; essential elements of a valid contract; contingent contracts; quazi- contracts; discharge of contracts and award of damages; Bailment; features of bailment; rights and duties of bailor and bailee; Indemnity and guarantee; features; rights and duties of the parties; Applicability in  hotel reservation, death, lost and found, over booking, damage to property, price display and settlement of payments.

Unit Three: Hotel –Guest/Customer Relationship Laws

Sale of goods Act - contracts of sale and agreement to sell; conditions and warranties; transfer of property; rights and duties of seller and buyer; rights of an unpaid seller;

Negotiable Instruments-  meaning, types and features; Features of promissory note; bill of exchange and cheque; parties to a negotiable instrument; dishonour and discharge of instruments

Consumer Protection Act- Consumer Protection Council; consumer disputes redressal agencies; procedure for filing complaints; procedure followed in consumer protection forums; appeals.

Unit Four: Intellectual Property Rights
Intellectual property; patents; procedure for grant of patents; rights of patentee; patentable inventions; compulsory licensing; infringement of patents and remedies.

Copyrights- assignment and licensing of copyrights; rights of owner; copyright infringement

Trademarks; infringement of registered trade mark; assignment and transmission; registered user; collective marks and certification trade marks.

Unit Five: Company Law and Partnership 
Company Law and Law relating to Partnerships, Characteristics of a company; types of companies; promotion; various stages; memorandum and articles; doctrine of ultra vires; misstatement in prospectus; meetings; winding up.

Partnership- Meaning; definition; test of partnership; registration of partnerships; partnership deed; rights and duties of partners; reconstitution of firms and dissolution of firms

Unit Six: Labour Legislations
Industrial Relations : The Industrial Disputes Act. Important definitions; authorities under the Act for prevention and settlement of industrial disputes. Prohibition of strikes and lockouts; lay-off and retrenchment; dispute settlement mechanism

The industrial employment (Standing orders) Act 

Employees welfare: Occupational health:- provisions under factories Act and ESI Act. employment of children and women; health and safety; enforcement and inspection.

Minimum wages Act; Minimum rates of wages; manner and procedure of fixing and revising of minimum rates of wages; hours of work and holidays; overtime wages.

Payment of Wages Act:- Applicability of the Act; Obligations of the employer; authorised deductions.

The apprentices Act1961, The contract labour (regulation and abolition ) Act 1970, 

EPF Act 1952, ESI Act 1948.

The Kerala Shops and Commercial Establishments Act, 1960. Applicability of the Act; registration; duties of the employer; hours of work; holidays and leave; wages; 

Unit Seven: Environment and Foreign Exchange Legislations
Environment Protection Act - Water and Air Acts. Tourism Conservation, Preservation and Trade Act, 2001

Foreign Exchange Management Act - Dealing in foreign exchange; holding of foreign exchange; current and capital account transactions; export of goods and services and repatriation of foreign exchange. Authorised persons; Adjudication and appeal. Directorate of Enforcement

Recommended text Book :  Jagmohan Negi-  Hotel and Tourism Laws (Frank Bros & Co)
Reference: 

1. Akhileshwar Pathak: Legal Aspects of Business
2. Avathar Singh: Mercantile Law
3. Mick Smith : The  Ethics of Tourism Development

4. Jagmohan Negi : Grading and Classification of Hotels, Tourism Resorts and Restaurants

5. Rocco M. Angelo and Andrew N Vladimir: Hospitality Today an Introduction

6. DD Basu: Constitutional Law of India

7. P. S Narayana: Personnel Management and Industrial Relations

Course MH6032: 
Human Resource Management for Hospitality and Tourism
Learning Objectives: 

After the completion of the programme the students must be able to:

· Understand the unique role of Human Resource Management in the Hospitality industry

· Recognise the distinctive nature of HR development in Hospitality firms in a multicultural context

· Conduct recruitment and selection of HR to hospitality organisation
· Carry out employee appraisals and design necessary training programmes

· Appreciate the need for maintaining discipline in an organisation
· Realise the strategic challenges of HR management in Hospitality and tourism
Unit One: Human Resources Management Introduction
Overview of hospitality industry, Managing human resources, Defining HR, Human resources responsibilities, Managing diversity, HR policy and procedures, Steps in HR policy and procedure development, documentation and record keeping
Unit Two: Securing Human Resources
Job design: Job enlargement, Job enrichment, Socio technical systems, Quality circles, Empowerment, Job analysis, Job description, Job specification
 Recruitment: Sources & techniques, Requirement practices in India. Selection: steps in selection process- Tests, interviews, reference checks, Appointment, Induction
Unit Three: Performance Management

Training: Individual on the job training, Individual off the job training methods, Introduction to group training methods, Training evaluation, Performance management, Behavioural improvement tactics, Employee separation. 
Compensations & Rewards Management: Job evaluation, Performance appraisal, Direct financial compensation, Indirect financial compensation, Nonfinancial compensation, Fringe benefits, Promotion, Transfer, Labour turnover 

Employee discipline: Grievance handling, Negative and Positive Discipline, Situation reports, Conduct of enquiry, Award of punishment, Termination of employment

Unit Four: Employee Relations 
Industrial relations: Objectives of industrial relations, Approaches to industrial relations

Trade unions: Meaning and characteristics, Functions, Registration of trade unions, Rights and responsibilities of union

Negotiation and collective bargaining: types and process, skills required
Unit Five: Critical Issues in HR

Unionisation in Hospitality and tourism industries, Multilingual workforce, Downsizing and outsourcing, HRM and multi-site hospitality organisations, Managing in international context.
Unit Six: Carrier Development Programmes
Organisation structure of hospitality and tourism organisations, Career progression, Knowing the reward structure in the hospitality and related industries 
Recommended texts: 

Human Resources Management in the Hospitality Industry: M J Boella
Human Resources Management in the Hospitality Industry: David K Hayes & Jack D Ninemeier
Human Resource Management (12 Ed): C B Gupta (Chapters. 25, 26 &27)
Reference:

1. Human Resource Management for the Hospitality and Tourism Industries: Dennis Nickson
2. Human Resource Development & Management in the Hotel Industry: Jagmohan Negi (Frank Bros & Co)
3. Human Resource Issues in Hotel Industry : R.K. Malhotra

4. Training and Development for the Hospitality Industry: Debra F. Cannon and Catherine M. Gustafson

5. International Hotel Management: Chuck Y Gee

6. HRM in Tourism and Hospitality: Darren Lee-Ross

Course MH6033: 
Culture and Tourism Management 

Learning Objectives: 

After the completion of the programme the students must be able to:

· Understand the interrelatedness of culture and tourism
· Understand the larger forces behind the shaping of Indian Cultural Heritage

· Develop an awareness about the Indian social institutions

· Understand the importance of culture in tourism and to analyse how they are interconnected.

Unit One:  Understanding Culture

Understanding Culture- meaning, definition, nature, components, concepts, functions, Culture and civilization – relationship and difference.
Basic features of Indian culture- diversity, unity, continuity, assimilation, humanity, toleration.
Sociological  implications of Tourism. Environmental Implications of Tourism.
Unit Two: India: land, people and History.

The Physical background- physical features, geological structure, river systems, deserts, forests, climate

The population

National symbols

Festivals- national and regional.

The constitution and the Government

Indian cultural History- dynasties and rulers.
 

Unit Three: Religions in India 

Jainism and Buddhism, Contributions of Jainism and Buddhism to Indian Culture, 

The Influence of Hinduism on Indian Culture, Important Pilgrim Centres.

The Christian Influence on Indian Culture: Brief history of Christianity in India, Contributions of Christianity to Indian Culture, Important Festivals, Christian Architecture, Ancient Christian Art Forms, Historic Places and Pilgrim Centres. 

The Muslim Influence of Indian Culture: Brief History of Islamic Religion, Origin of Islam in India, Contributions to Indian culture, Muslim Architecture, Major Festivals, Important Places of Pilgrimage.

Brief study on Sikhism, Zoroastrianism and Judaism

Unit Four: Indian Social Structure:

The Family-origin, meaning, types, functions, features and problems of modern family. Marriage-origin, meaning, forms, functions. The future of marriage and family, Marriage and Family in India, Global Trends in Marriage and family

Kinship- meaning, types, degrees, terms, usages.

Unit  five: Culture and Tourism 


The influence of culture on tourism, The influence of tourism on culture, Global tourism and local cultures, Touring culture, Backpackers and Global wanderers, Hybrid travel cultures, Sociological Implications of tourism.

Long-term challenges, Local resistance, problem of preservation, Commoditisation of culture (ayurveda, yoga etc) , Measures to overcome the challenges

Unit six: Indian Destinations and Cultural Importance

Destinations- Kajuraho Temples, Sun Temples Konark, Ajanta and Ellora caves, 

Taj Mahal, Agra Fort,  Jantar Matir, Elephanta Caves, Red fort, Qutb Minar, Humayun’s Tomb.
Recommended Text:. Cultural Tourism in India: S.P. Gupta, Krishna Lal,Mahua Bhattacharyya, D.K.Printworld, New Delhi.
Reference:

1. Basham A.L. : The Wonder That was India

2. Francis Abraham: Contemporary Sociology

3. T. V.Varkey & P.C. Menon: Outlines of Indian culture and freedom movement

4. Stephen Wearing: Tourist Cultures, Identity, Place and the Traveller.

5. Thapar Ramesh: Tribe, Caste and Religion in India

6. Chandra B : Modern India

7. Dev Arjun : The Story of Civilization

8. B.N. Luniya: Evolution of Indian Culture

9. R.C. Verma: Indian Tribes Through The Ages

10. Madan Gopal & K.S Gautam: India Through The Ages

11. O.P. Tandon: Jaina Shrines in India

12. Publications Division Government of India: Ancient India

13. S.C Dube : Indian Society

Course MH6034: 
Travel and Tourism Management

Learning Objectives: 

After the completion of the course students will be able to:
1. Understand various emerging concepts in Tourism.

2. Know various transport system through which tourism operates

3. Understand the operations and regulations governing travel agency and tour operation business

4. Understand travel geography and basics of air ticketing

5. To gain insights about the importance of business travel and MICE

Unit One: Definitions and Concepts
Definitions and Concepts – tourism, tourism products and services, Travel, Tourists, Visitor, Traveller, and Excursionist; Travel motivations; Growth of travel through ages, General tourism trends; Nature, Characteristics and Components of Tourism Industry; Forms and types of tourism , Elements and characteristics of tourism products, Tourism administration in India

Unit Two: Tourist transport system
Air transport: Airline industry – origin and growth, scheduled and non-scheduled airline services, Six Freedoms of Air, Budget Airlines, Air charters, Promotional Fares; Road transport, Railways and cruise lines.  
Surface Transport: Road transport; Car rental business and coach-Bus Tour, Transport & Insurance documents, All-India Permits; Rail Transport; Major Railway Systems of World (Euro Rail and Amtrak), Advent of high-speed trains, Indian Railways, Types of rail tours in India; Indrail Pass. 
Inland & Sea water transport: Historical past, ferries, hovercrafts, river and canal boats, Fly-cruise; cruise lines: Growth of Cruise lines, Major cruise tour companies, 
Unit Three: Travel Agency and Tour Operation
Differentiation between Travel Agency and Tour Operation business. Functions of a travel agency; Sources of income of travel agency and tour operators; Management of In-house Operations, Itinerary development, tour packaging, costing and pricing; Approval of Travel Agents and Tour Operators
Basics of Airline Ticket and Ticketing Procedure; Passenger documentation, Types of fares; Cargo Handling; Baggage allowance, weight and piece concept, accountability for lost baggage, dangerous goods.
Unit Four: Dimension of tourism
International, Psychological, Socio-Cultural, International, Economic and Environmental Dimensions. 
Tourism supply components, Measuring and Forecasting Demand; Demand to a destination, measuring demand, methods of forecasting tourism demand. 
Unit Five: The corporate sector and business travel
Business and leisure tourism linkages, Incentive tour management. Meeting planners, Creating and designing trade fairs, Planning MICE, Principles of Convention Management. 

References:

1. Charles R. Goeldner and J.R. Brent Ritchie: Tourism – Principles, Practices, Philosophies, 

2. Ian M. Mately: The Geography of International Tourism C. Washington, Association of American Geographers 1976)

3. A.K. Bhatia.  Tourism Development: Principles and Practices.  New Delhi: Sterling Publishers, 2003.

4. Arun Kumar Sarkar. Action Plan and Priorities in Tourism Development. New Delhi: Kanishka Publishers, 1998.

5. Mohinder Chand. Travel Agency Management New Delhi: Anmol Publications,  2000

6. Mohammed Zulfikar.  Introduction to Tourism and Hotel Industry. New Delhi: Vikas Publishing House,  2002

7. Tapan K. Panda and Sitikantha Mishra. Tourisn Industry in India. New Delhi: Excel Books,  2003

8. Singh R. L. – Regional Geography of India (1985).

9. LAW B. C. ed Mountaing and Rivers of India Calcutta (1968).

10. National Atlas of India – Government of India Publication

11. Burton Rosermary : the Geography of Travel and Tourism (London).

12. Rohinson H.|A.A. Geography of Tourism (Macdonaled and Evans, London).

13. Susan Webster: Group Travel Operating Procedures, New York.

14. J. Negi – Travel Agency and Tour Operator

15. Malik Harish and Chatterjee Asim. The Indian Travel agents, Himalayan, Books, New Delhi.

16. Selvam, M., Tourism Industry in India: Himalayan Publishing House, Delhi, 1989.

Course MH6035: 
Communication Competencies for Professional Advancement
Learning Objectives

After the completion of the course students
1. Become sensitised about the complexities of  communication in the globalised world

2. Initiate personal development and build skills required for intercultural communication

3. Demonstrate an understanding of the importance of developing communication competencies for Hospitality and Tourism
4. Initiate the development of persuasion and negotiation skills in hospitality situations. 

5. Get  to learn job search processes and be prepared to face job interviews

6. Apply insights from humanistic psychology to develop professional competence.

7. Attempt  creative writing exercises relevant to hospitality and Tourism

Unit One : Finding the Right Organisation  - Strategies & Tools for job-search

Job Inquiries & Applications - Inquiring about a job opening, Applying in response to advertisements. online job applications, and applying via email. Job search  in the internet era - Job search sites, job listings & resume banks , Job search engines, online networking, Job search gadgets and widgets to find employment opportunities and build a career.-Visual CV, Personal home page. 
Résumés & Cover Letters -Novice résumés, Executive résumés ,Chronological résumés ,Functional résumés. Language, style and layout. Cover Letters-  Experience-Oriented,/Achievement-Oriented Cover Letter, Creative Cover Letters. Letters of recommendation and introduction.
Unit Two : Interviews - Learning the Craft of Winning the Job

Interview  -Types of interview, Job interviews, The interviewee and the interviewer, Dress code, Facing an Interview board, Preparation. 
Telephonic Interviews : Rationale for a Telephone Interview? How You are Evaluated During a Phone Interview, Telephone vs. Face-to-Face Interviews, Preparing For a Telephone Interview, Phone Interview Etiquette.
After the interview  - Thank-you letters to interviewers . Accepting job offers, Declining job offers, Notifying your present employer that you are taking a new job, Responding to a rejection notice after an interview.
Unit Three: Individual development for Professional Effectiveness  

Personal Skills: Developing Self-Awareness ,Applying Emotional Intelligence  : Managing Personal Stress, Frustration, and Aggression, Self-Management: Clarifying Values, Setting Goals,and Planning,  Solving Problems Analytically and Creatively.  

Programming for Excellence – Applying Neuro Linguistic Programming for managerial excellence, NLP  for  effective Interpersonal communication and professional growth. Rapport, Anchors Nonverbal communication – Impact of body- language, space, time and paralanguage in business. Personal productivity, Continuous improvement and ‘branding you’.
Maximising Relationships & Team Playing: Understanding the Nature of Relationships, Managing Relationships with Your Direct Reports, Bosses, and Peers, Building Relationships by Communicating Supportively, Organisational structure and communication,  Succeeding as a team player, Gaining Power and Influence, Motivating Others, Empowering and Delegating, Building Effective Teams and Teamwork, Restoring Injured Relationships, Leading Positive Change. 

Unit Four : Creativity and Communication  in  Tourism and Hospitality 
Creative  writing - Writing about Destinations, Travel Blogging , Podcasting ,Travel writing for magazines, Content developing for tourism websites, Food writing.
Technology Aided Business Communication- Use of technology in Internal and external organisational communication in the hospitality sector, Problems and prospects.
Unit Five : Specialised Communication Competences in Business 
Persuasion & negotiation Skills- The sales process, prospecting and qualifying, reapproach, follow up, negotiation, relationship management. Approaching a customer, identifying client needs, Handling objections, Closing a sale. Telephone selling, selling techniques.
Group facilitation and Continuous Learning Skills– Applying Theme Centred Interaction(TCI) as a tool for learning and development in organisations. Learning organisation, concept of living learning.  

Managing Meetings – Premeeting agendas, Minutes, Conducting and participating in meetings- public meetings, board meetings. conferences, videoconferencing.

Multi - cultural communication competencies -Culture and communication in organisations - Businesses sans borders and Cross cultural communication.. The challenge of cultural plurality and linguistic diversity. Tackling the language equivalency problem. Attitudes Among Culturally Diverse Co-Workers
References:

1. David A. Whetten,Kim S. Cameron,Developing Management Skills, 8/E , Pearson Edu cation
2. Jon L. Pierce &John Newstrom, Manager's Bookshelf, 9/E , Prentice Hall 

3. Mathukkutty M Monippally,Business Communication Strategies, Tata McGraw Hill

4. Julie Hay.Transformational Mentoring,Creating Developmental Alliances for Changing Organisational Cultures , Sherwood Publishing 

5. Mcgrath S J,,Basic Managerial Skills for All ,  Pearson Education
6. Lesikar & Flately, Basic Business communication- Tata McGraw Hill.

7. Webster's New World Letter Writing Handbook

8. Stephen P. Robbins, Self Assessment Library 3.4 for Supervision Today!  Pearson Education
9. Mary Ann Keubel ed,Living Learning,A Reader in Theme Centred Interaction, Media House, Delhi.

10. Acy L. Jackson and C. Kathleen Geckeis How to prepare your curriculum Vitae, , Tata McGrawHill.

11. Paula Caproni , Management Skills for Everyday Life, 3/E , Pearson Education
12. Jonamay Lambert,& Selma Myers,50 activities for diversity Training,Ane Books,HRD press,2003

13. Jean Naterop & Rod Revell,Telephoning In English, Cambridge University Press.

14. Joseph O’Connor &John Seymour, Training with NLP,Thorsons.

15. Marshal Goldsmith & Louis Carter, Best Practices in Talent Management, Pfeiffer Publications.

16. Stephen P. Robbins, Phillip L Hunsaker , Training in Interpersonal Skills: TIPS for Managing People at Work, 6/E  Pearson Education
17. Sharon Lund O'Neil,Elwood N. Chapman, Your Attitude Is Showing,12/E ,Pearson Education 
18. Sudhir Andrews,How to succeed at interviews, Tata Mcgraw Hill Publishing Ltd. New Delhi
Course MH6036: 
Hotel and Restaurant Management - II
Unit One:

Food Knowledge: Fish, vegetable, pastas, meat and chicken, deserts. 

Oriental and international cuisines: Basics, knowing basic characteristics and differences of French, American, Indian and other Oriental cuisines, Far east, Mediterranean, Polynesian, German, Spanish, Mexican cuisines.

Purchase and Stores: Identification & selection of supplier, Purchase procedure – Purchase order, receiving, storage & issuing, Concept of ROL, bin card & other records maintain for purchasing

Unit Two

Night Audit:  Concept of Night Audit and Role of Night Auditor, Auditing Process(in brief)

Front office Sales: Various Sales Tools, Overbooking, Repeat guests, Return Reservations, Offering Alternatives and Suggestive Selling, Business related Marketing Techniques

Unit Three

Kitchen and Restaurant Planning:  Location or site, Lay out of kitchens and restaurants, Sources of Finance, Design Consideration, Furniture, Lighting and Décor, Equipment required, Records maintained, Licenses required

Unit Four
Managing people in F & B Department: Developing a good F & B Team (desirable attributes for

various levels of hierarchy),  Allocation of work, Task analysis and Duty Rosters, Performance Measures, Customer Relations, Staff Organizations and Training,  Sales Promotion

Menu Merchandising: Major types of merchandizing e.g. Floor Stands, Posters, Wall displays, tent cards etc. Basic menu criteria, Types of food and beverage menu, Methods of printing menu, Suggestive selling and up selling

Unit Five

Event Management: Types of functions, Role of sales and marketing, Taking bookings, Planning and organizing themes of Indian and International cuisine,  Concept & planning for MICE segments

Reference Books:

1. Food and Beverage Service – Dennis Lillicrap and John Cousins

2. Food and Beverage Management – Bernard Davis, Andrew Lockwood and Sally Stone

3. Facility Planning and Design – Edward Kagarian

4. Bar and Bevarage Book – Costas Katsigris, Mary Proter & Thomas

5. Theory of Catering – Kinton and Cesarani

6. Hotel front Office Training Manual. -Sudhir Andrews

7. Principles of Hotel Front Office Operations -sue Baker, P. Bradley, J. Huyton

Course MH6037 Practicum & Project Internship
Guidelines for concurrent Project

During the semester the scholars should undertake several activities outside the class room to enhance their knowledge and skills to work in the hospitality and tourism industry. This shall consist of field visits, exposure visits, study camps, working in collaboration with relevant institutions, and participation in academic conferences. Students shall give a report of their learning from these activities. This written report is graded out of forty by the supervising teacher in the department.
Guidelines for Project internship

· There shall be internship placements for not less than one month in a relevant industrial setting after the semester. 
· This is a supervised internship within the hospitality and tourism industry.  

· Students utilise this as an occasion for experiential learning by working with the sponsoring hospitality or tourism organization and by critically examining a major aspect of their operation.  They may also include the development of a management oriented case analysis of the internship sponsor

· The internship case analysis/ report shall consist of twenty to twenty five pages. It shall not be more than thirty five pages, including references and annexure.
· Each report is evaluated out of 60 marks. The evaluation of the internship case analysis is done at the department level based on viva and written report. The evaluation shall be done by a team of teachers in the department which shall necessarily consist of the head of the department and the supervising teacher. 
· One spiral bound hard copy and a soft copy of the report should be submitted to the department for evaluation. 

Semester Four

Course MH6041: 
Indian Art and Aesthetics
Learning Objectives: 

After the completion of the course the students must develop skills to:

1. Appreciate Indian aesthetic and compare and contrast it with western aesthetics

2. Appreciate and understand Indian Architecture and different art forms.

3. Interpret the basic mudras in the dance and understand the traditional theatre forms. 

4. Explain the different food traditions unique to India

5. Understand the two classical music forms and must be able to explain the use of different traditional musical instruments unique to India

6. Understand folklore and evaluate the Indian folk arts.

7. Understand the current trends in Indian art 

Unit one: Indian Aesthetics.

Aesthetics- Meaning, definition. Introduction to Indian Aesthetics. Bharatha’s Natyasasthra. Classical Indian approach to art. - Theory of Rasa and Dwani, Comparison of western & Indian Aesthetics.

Unit Two: Indian Classical Dance

The History, technique and Repertoire of Indian classical dance.
Kathakali, Koodiyattam,,Yakshaganam.Koothu,Ottan Tullal,  Bharatha Natyam, Odissi, Kuchipudi, Kathak, Mohini Attam, Manipuri, Margam Kali, Parichmuttukali, Chavittunadakam,  Dance forms of Islam.
Unit Three- Indian Classical Music  
Karnatic,  Hindustany, String Instruments, Percussion Instruments, Wind Instruments, Effect Instruments, Electronic Instruments. The differences between the east and the west, Importance of music in tourism
Unit Four: Paintings 

Classification of Indian Paintings- Murals and Miniatures, Greco – Roman Influence on Indian Art, Mughal Painting, Rajaput Painting, Pahari Paintings, Kalighat Painting, Tanjore Paintings, Madhubani Paintings, Ragamala Paintings, Modern Painting. Contributions to development of tourism in India.
Unit Five: Folklore and Folk Arts 

Meaning and significance of Folklore,Elements of folklore, Folk Art Forms of Kerala: Theyyam, Tholpavakkoothu (shadow puppetry), Mudiyettu, Padayni, Kalamezhuthu, Kakkarissinatakam. Folk Dances and Music of different States of India, Indian Folk arts and crafts: Textiles, Floor Coverings and Pile Carpets, Pottery and Terracotta, Wood work, Metalware, Jewellery, Stone- Carving, Ivory, Bone and Horn carvings.

Unit Six: Culinary Traditions 

 Culture of Cuisine, Food and tourism, Importance of local cuisines and demand for authentic experiences, Indian Food habits, Indian Cuisines and tourists

Unit Seven. Current Trends 

Art and Tradition, Art and Expression, Art and Communication, Art and Religion, Art and Symbolism, Art and Design,   Art and Society, Comparative study of Painting, Music and Poetry. Impact of Industrialisation, Science and Technology on Art. Art and tourism.
References:

1. B. Chaithanya Deva : An Introduction to Indian Music

2. D. R. Ahuja: The Folklore of Rajastan

3. B.R Sharma : Himachal Pradesh

4. Publication Division Government of India: India 2004 

5. P. Thomas : Churches in India

6. Jasleen Dhamija : Indian Folk Arts and Crafts

7. O.P Tandon : Jaina Shrines in India

8. Kamaladevi Chattopadhyay: India’s Craft Tradition

9. Indian Aesthetics An Introduction: V S Sethuraman.

Course MH6042: 
Tourism Trends, Planning and Policies
Learning Objectives: 

1. To understand the impact of globalization on tourism

2. To familiarize students with the various emerging trends and dimensions in tourism sector

3. To know the functions of various national and international tourism organizations

4. To understand the demand for tourism and patterns of tourism demand

5. To impart knowledge of destination planning and development

Unit One: Globalisation & Tourism
Globalisation & Tourism; General Agreement on Trade in Services (GATS) – Effect on hospitality and tourism industry, Freedom of Movement and Transportation, Impact of Trade ties between countries, Global Code of ethics for tourism; Tourism carrying capacity and Environment Impact Assessment; Tourism multiplier; Tourism linkages and leakages.
Major National and International tourism organisations: Origin, organization and functions of IATO, TAAI, ITDC, UNWTO, WTTC, PATA, IATA, ICAO, UFTAA

Unit Two Emerging Trends in Tourism
Changing market-destination patterns, traffic flows and receipts trends based on UNWTO reports; Outbound, inbound and domestic tourism trends in India

Tourism Demand and markets: Demand and Supply of tourism, push-pull factors of tourism demand, Profiling of foreign and domestic tourists; Inbound and outbound tourist market for India, Sources of tourism information, Measurement of Tourism, Methods of measurement of tourism, Tourism Satellite Accounting. 

Unit Three: Modern Dimensions in Tourism
Special Interest Tourism– Definition and Scope; Adventure Tourism: Concept of Adventure, Types of adventure sports and tourism; Pro poor tourism - Tourism and Poverty alleviation programmes, Intervention of UNWTO, Rural development and Employment Generation, STEP initiative of UNWTO; Endogenous Tourism; Ecotourism and Sustainable Tourism: Definition, Concept and Emergence of Eco-tourism, An overview of Eco-tourists. Eco-tourism Resources in India, The impacts of ecotourism in an area (positive and negatives), some best practised ecotourism sites in world, Responsible tourism, concept and definition, the three pillars of responsible tourism, relevance in the modern world. 
Unit Four: Destination development and Management
Nature, scope and significance, Destination development and its components; Principles of Destination Development, Major consideration in destination management; Steps and stages in destination planning, Tourism master plan, Outline of project reports for Destination development
Unit Five: Tourism Policy & planning
Levels and types of destination tourism planning; Tourism Planning at International, national, regional, state and local level, Five year plans and tourism in India. International Agreements, National Tourism Policy; Tourism policy of Kerala 
References:

1. Martin F. Price: People and Tourism in Fragile Environments

2. Rob Harris, Ernie Heath, Lorin Toepper, Peter Williams: Sustainable Tourism: A Marketing Perspective

3. Yvette Reisinger, PhD  &  Lindsay Turner,  Cross-Cultural Behaviour in Tourism- concepts and analysis
4. Ratandeep Singh: Indian Ecotourism Environmental Rules and Regulations

5. P.C. Sinha (ed): Ecotourism and Mass Tourism

6. WTO Report: Tourism and Poverty Alleviation

7. WTO Report: Ecotourism Market Reports
8. Khoshov T.N. 1987. The Planning and Management of Environmentally sensitive areas. (U.S., A.Lengman).
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10.  Negi. J (1990) Tourism development and Resource conservation

11. Kandari O. P., Chandra Ashish : Tourism Biodiversity & Sustainable Development, Isha Books, Delhi.

12. Cooper C.P. ED. Progress in Tourism, Recreation and Hospitality Management C.B.S. Publisher, New Delhi.

13. Getz Donald (1986) Models in Tourism Planning Tourism Management 

14. Likorish Leonard J. 1991 Development Tourism Destination Policies and Perspectives,

15. Seth P.N. (1987) Successful Tourism Planning Management , Cross Publication.

16. Mathieson, Alistey, “Tourism: Economic, Physical and Social Impact” (Longman)
17. NCAER, “Cost Benefit Study of Tourism” – A report (NACAEP New Delhi)
Course MH6043: 

Strategic Leadership and Change Management

Learning objectives

After the completion of the course the student must be able to; 

· Understand the relationship between strategic management and leadership and organizational direction.

· Able to apply management and leadership theory to support organizational direction.

· Investigate the current and future requirements of leadership.

· Understand the impact of leadership styles and how leadership style can be adapted to different situation.

· Plan for the development of leadership skills.

· Understand the background to organizational strategic change and issues relating to change in an organization.

· Lead stakeholders in developing a strategy for change.

· Plan and implement models for ensuring ongoing changes.

Unit One: Strategic management and leadership
Functions of strategic management, improving organizational performance, creating, communicating, developing and leading high performance team, strategic decision making, definitions of leadership, skills of the leader to achieve strategic objectives.
Unit Two: Management and leadership style
Autocratic, bureaucratic, charismatic, laissez-faire, persuasive, participative; influences on style-culture of organization, characteristics of the manager, leader; impact of style; adapting , management and leadership style in different situation.
Unit Three: Leadership Theories & EI
Transformational, transactional, charismatic, contingency, and situational theories.

Emotional intelligence: Influence on leadership effectiveness, drivers; constrainers and enablers.

Applicability to support organizational direction: Factors like efficiency, reliability, innovation, creativity, adaptation etc., size and stage of development of organization, turnaround leadership, and cultural issues.
Unit Four: Leadership Challenges
Generic challenges-virtual organization, diversity, new carriers; Generation X, Generation Y, Globalization, Economic climate, World threat, New technology
Ethics and CSR, E-leadership, Mergers & Acquisitions (M&A), Restructuring, Interim leadership.

Development of leadership skills: Different methods of developing leaders- formal learning, self help, training courses, job rotation, seminars, executive coaching, mentoring, company’s own universities, assessment centers, action learning , social intelligence, system’s thinking etc.
Unit Four: Change Models & Intervention Strategies
Change Models: Kotter’s eight steps to successful change, Kubler-Ross five stages transition cycle, Prosci’s building blocks ADKAR, McKinsey’s 7S, Kurt Lewin’s change management model etc.

Strategic intervention: Team building, conflict management, human process intervention, techno-structural intervention, HR Management interventions, and organizational and external environment intervention.
Unit Five: Managing Change
Issues relating to change: Need for change, reasons for change- markets, economy, customer, competition, financial, legislation, restructuring, TQM, re-engineering.

Factors driving the change: Economics, political factors, environmental, financial pressures, new markets, technological advances, transition to new CEO, new to be competitive.

Resource implication:  Relating to human resources, physical resources, financial resources etc.

Systems to involve stakeholders: Stakeholder analysis, system modelling, team development, influencing skills, awareness raising, commitment development.
Unit Six: Handling Resistance to Change
Resistance to change: Type of resistance- individual versus collective, passive versus active, direct versus indirect, behavioural versus attitudinal, minor versus major, resistant to the content of change, resistant to the process of change.

Handling resistance: Open communication, education, listening to stakeholders, feedback, training programs; communicate the vision, getting support of all key power players.

Measures to monitor progress: Goal- based evaluation, process-based evaluation, outcome-based evaluation, regular reports, meetings, quality circles, progress reviews, milestones, deadlines.
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2. Adair J – Effective Leadership: How to be a successful leader

3. Adair J – How to grow leaders: The seven key principals of effective leadership

4. Richard L. Daft – Leadership
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Course MH6044:

Entrepreneurship in Tourism and Hospitality
Learning Objectives:

After completing the course, the students must be able to;

1. Have a general idea about the business enterprise and the environment within which it operates
2. Understand how to set up an SSI
3. Evaluate the feasibility of a proposed project

4. Have a basic knowledge on various sources of financing and methods of raising them;

5. Conduct analyses of risk for selecting viable projects and be familiar with implementation and review of projects

6. Draft project proposals suitable for the hospitality and tourism industry. 

Unit One: Entrepreneur and Entrepreneurship

Evolution of the concept of entrepreneur – Characteristics of an entrepreneur – Classification, Assessing the skills of entrepreneurs, Distinction between an entrepreneur and a manager – Functions and types of entrepreneurs, - Intrapreneur, Entrepreneurial traits and motivation

Effect of culture on entrepreneurship - Role of entrepreneurship in economic development; entrepreneurial motivation; Entrepreneurship development programmes (EDPs); Meaning of and need for rural entrepreneurship, Problems and development of rural entrepreneurship.

Unit Two: Project Feasibility Analysis

Project identification and selection, project formulation, Project appraisal and appraisal criteria, Generation and screening of ideas; product planning and development process; market and demand analysis, technical analysis, financial analysis, competitor analysis
Unit Three: Small and Medium Enterprises:

Definition, Characteristics, Relationship with large units, Rationale, Objectives, Scope of Small Enterprises, Role of small enterprises in economic development –Setting up a small scale industry , Various forms of organization; Market assessment for SSI - formalities of launching a new venture , Preparation of marketing plan, Sickness in SME’s and remedies
Role of following agencies in the Entrepreneurship Development - District Industries Centres (DIC), Small Industries Service Institute (SISI), National Entrepreneurship Development Board (NEDB), National Small Industries Corporation Limited (NSIC), Small Industries Development Organization (SIDO), National Small Industries Corporation (NSIC), Small Industries Development Bank of India (SIDBI)
Unit Four: Project Financing 

Forms of capital, Sources of finance, Project financing, National and state level financial institutions, Tourism Finance Corporation of India (TFCI); Venture capital - Venture Capital Financing Concept and features, Need, relevance and development of venture capital funds. Structure and regulatory framework of venture capital financing in India, Investment process and evaluation.

Selection and analysis of a project - Capital Budgeting; NPV and IRR methods, Analysis of risk – Sensitivity Analysis, Scenario Analysis, Monte Carlo simulation, Decision Tree analysis; Network Techniques – PERT, CPM

Unit Five: Project Organisation and Feasibility reports
Project organisation, Work Breakdown Structures, Project reports, Contents of a project report, Development of project reports for Hospitality undertaking and travel and tour company; 
Business Plan Preparation – The students shall work outline of a business plan based on academic inputs and training and finally develop a business plan that can be submitted for funding. The students must undertake the necessary research, survey and field work to develop a viable business plan in a format acceptable to financial institutions. This will be evaluated by a team constituted by faculty in charge. 10 marks for the business plan shall be included in the internal evaluation marks.
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Course MH6045
Geography of Travel & Tourism

Learning Objectives
1. After the completion of the course the scholars should be able to:

2. Familiarise the important tourist destinations around the globe

3. Know the challenges and opportunities available for tourists in selection of destinations

4. Present a global account of travel geography organized around key regions 

5. Understand the expectations of tourists from different continents of the world

6. Appreciate the wide verity of tourism products and services available

Unit One: Geography and study of tourism

Physical  Geography, Human Geography, Need for travel Geography.

Issues and approaches in the contemporary geography of tourism, problems in the study of tourism, tourism typologies, Structure of the tourism experience.

Unit Two: Europe
Physical Characteristics,
The geography of Europe, Tourism In Western Europe, Tourism In Eastern Europe.

Unit Three: Asia and Occeania
Physical Characteristics,
South Asia, South East Asia, East Asia

Oceania: Australia, New Zealand, the pacific Islands and Antartica.

Unit Four: The Americas
Physical Characteristics,
North America, South America

Recommended Text:
Geography of Travel & Tourism: Lloyd E. Hudman & Richard H. Jackson
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Course MH6046: 
Practicum & Study Tour
Before the commencement of the examination in the fourth semester, the students shall submit one spiral bound copy and a soft copy their practicum and study tour reports to the department. The department shall conduct a viva to evaluate the grasp of scholars. The grading of students shall be done on the basis of their written report and viva. 
Guidelines for the Tour Report

· Students should undertake visits to important national or international tourist destinations during their programme. The purpose is 

· to experience travel and to know the inter-relationship between different industries and travel

· to familiarise some of the important tourist destinations in India or abroad

· to learn to organise and manage tour operations for a group.

Before the commencement of the University exam the students will have to submit a report of their practicum and study tour.
The students shall submit a written report of their tour experiences. The department can also decide to make tour report a team assignment. When submitting their reports they shall produce necessary proof their visits through photographs and videos. 
Guidelines for concurrent Project

During the fourth semester also the scholars should undertake several activities outside the class room to enhance their knowledge and skills to work in the hospitality and tourism industry. This shall consist of field visits, exposure visits, study camps, working in collaboration with relevant institutions, and participation in academic conferences. Students shall give a report of their learning from these activities. This written report is graded out of forty by the supervising teacher in the department.
Course MH6047:
 Project Report and Comprehensive Viva

Guidelines:

1. The final project placement shall be in relevant setting / agency/ industry, where the theory and principles of hospitality management can be practised. It shall be for duration of 2 months. 
2. The final project placement will ensure the integration of theory and practice and will facilitate the scholars to conduct innovative researches in their project area. 
3. Along with the faculty guide there shall be a supervisor in the organisation to help the students in understanding the details of the operations in the company.

4. Students may undergo project training immediately after the fourth semester University written examinations. 

5. One hard copy of the project report shall be prepared and submitted to the department before the commencement of the fourth Semester University Viva examination. The copies may be either spiral bound or hard bound.
6. Students shall also submit a soft copy of the report along with annexure in a Compact Disc with proper labels on it. The format of the soft copy shall be either word or pdf.

7.  The research report shall be confined to twenty five pages. It shall not be more than thirty five pages, including references and annexure.
8. All the topics covered under the programme along with final project report shall form part of the syllabi for the external Viva-Voce
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