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MA Print & Electronic Journalism

(Syllabus for Credit Semester Scheme)
OBJECTIVE

With the advent in media technologies and shift happened in the media organizations and social life, Journalism has been transforming for the last two decades into a more sophisticated, dynamic discipline.  This MA programme intends to explore these changes and update with the current global media scenario.  Changing role played by various media forms in society is yet another area of interest in this course. Also, like other fields of life, convergence is taking place in media which creates serious concerns over convergent digital media and the resultant society. This course structure comprises of the major specializations in media. viz. print, broadcast and online. 

So, one main objective of this course is to create skilled journalists for all streams of media who are socially responsible and committed to the issues of ethics and human rights. The syllabus of M.A. is designed to equip journalists with subject area expertise so that they may cover complicated issues in a sophisticated, nuanced manner. The ensuing graduates of this course will be equipped with the necessary knowledge and skills for a successful career in mass media as reporters, editors, producers, photographers etc. 
INTRODUCTION

Journalism is regarded as one of the most promising and challenging disciplines in today’s world. It is widely identified within the community as a source of socialization, information collection, entertainment and education. Also, it is one of the mightiest pillars of any democracy. 

With a long history spanning over two centuries, journalism has done a lot to the social, cultural, political and economical development of the society. As a professional discipline, journalism involves specialization in one area (editorial, design, and production); for those who enters in this vibrant media stream. Technological advancements, mainly in the information and communication have revolutionized journalism too. Changing faces of media, convergence and other questions on democracy, citizenship, information flow and access are to be addressed with utmost care and thrust in any academic curriculum along with the most advanced practical training in various journalistic productions. The exploration of the inter-disciplinarity of the various social science streams and the inherent technological qualities is an inevitable aspect of media learning in today’s society. 

Practical training in print and electronic journalism in an elaborate manner only can serve the purpose of the course. So hand’s on training in Newspaper, Radio, Television and Online Journalism incorporating newest technologies and professional values have given a balanced vision in imparting this course. 

The following syllabus in MA Print and Electronic Journalism tries to impart an all inclusive training in all streams of journalism. 

1. COURSE STRUCTURE 

The course has a proportioned loom with equal importance given to practical and projects. Enough theoretical allocation has been made in each semester to provide strong conceptual backing. All four semesters have semester ending projects along with one course ending final project in the final semester. 

2. ELIGIBILITY

I. Basic academic qualification is a graduation in any field. 

II. Candidates will be finally selected after an aptitude test and an interview

III. Merit list will be drawn on the basis of the qualifying examination and the interview. (ie.50:50)

3. COURE SUMMARY

Course/ Paper







       Semester
1. Advanced Principles And Theories of Mass Communication


1

2. Media Organization, Laws And Management




1

3. History, Scope And Sociology Of Print And Electronic Journalism


1

4. Graphic Design For Publication






1

5. Reporting And Editing For Print Media





1

6. Semester Ending Project I






1

7. Concepts In Broadcast Journalism- Radio And Television



2

8. Mass Media Research







2

9. Creative Writing And Content Production




2

10. Photo Journalism







2

11. Radio Production







2

12. Semester Ending Project II






2

13. Principles And Practices Of Advertising And Public Relations


3

14. Television Production







3

15. New Media Technologies






3

16. Television Journalism







3

17. Media Ethics and Education






3

18. Semester Ending Project III






3

19. Internship








4

20. New Media And Society







4

21. Specialized Reporting And Media Analysis




4

22. New Media And Web Journalism: Project IV




4

4. EVALUATION AND GRADING
Evaluation: The evaluation scheme for each course shall contain two parts; a) Internal Evaluation and b) External Evaluation. 25% weightage shall be given to internal evaluation and the remaining 75% to external evaluation and the ratio and the weightage between internal and external is 1:3. Both internal and external evaluation shall be carried out using Direct Grading System. 

Every semester will end on Semester Ending Examination (ESE). Written papers and Practical examinations carry 4/3 credit marks each. 

The total credit for the entire programme is 84.

5. INTERNAL EVALUATION

Internal Evaluation shall be based on predetermined transparent system involving periodic written tests, assignments, seminars and attendance in respect of theory courses and based on written tests, lab skill/ records/viva and attendance in respect of practical courses. The weightage assigned to various components for internal evaluation is as follows.

Components of Internal Evaluation 
Component weightage

1. Assignments

: 1

2. Seminar


: 2

3. Attendance


: 1

4. Two Test Papers

: 1

6. END SEMESTER EXAMINATION (ESE)

The ESE shall be of  3/5 hour duration for written and Practical papers respectively. The minimum requirement for attendance for each semester is 90%. Those who fail to attain the minimum attendance requirement will not be eligible for registration for ESE. 

7. INTERNSHIP

Internship is the on-the-job training to assimilate professionalism in a career. The students will have to undergo an Internship in a News Paper/ TV/ Advertising/Web services organization for a fortnight at the end of the third semester. The students would prepare individual reports after the internship and the same should be attested by the organization under which the student completed his internship. The students’ comprehensive report will be submitted to the HOD for evaluation. A faculty member will monitor the students during the Internship period. A weight of 2 is assigned for internship. 

8. DIRECT GRADING SYSTEM

Direct Grading System is based on a 5 – point scale used to evaluate the performance (External and Internal examination of students)

	Letter Grade
	Performance
	Grade Point (G)
	Grade Range

	A
	Excellent
	4
	3.5 to 4.00

	B
	Very Good
	3
	2.5 to 3.49

	C
	Good
	2
	1.5 to 2.49

	D
	Average
	1
	0.5 to 1.49

	E
	Poor
	0
	0.00 to 0.49


The overall grade for a programme for certification shall be based on CGPA with a 7-point scale given below

	CGPA
	Grade

	3.80 to 4.00
	A+

	3.50 to 3.79
	A

	3.00 to 3.49
	B+

	2.5 to 2.99
	B

	2.00 to 2.49
	C+

	1.50 to 1.99
	C

	1.00 to 1.49
	D


Each course is evaluated by assigning a Letter Grade (A,B,C,D or E) to that course by the method of direct grading. The internal (weightage = 1) and external (weightage =3) components of a course are separately graded and then combined to get the grade of the course after taking into account of their weightage.

A separate minimum of C grade is required for a pass for both internal evaluation and external evaluation for every course.

A student who fails to secure a minimum grade for pass in a course will be permitted to write the examination along with the next batch. 

After successful completion of a semester, Semester Grade Point Average (SGPA) of a student in that semester is calculated using the formula given below. For the successful completion of semester, a student should pass all courses and score a minimum SGPA of 2.0. However, a student is permitted to move to the next semester irrespective of her/his SGPA. 

For instance, if a student has registered for ‘n’ courses of credits C1, C2,…..Cn in a semester and if she/he has scored credit points P1, P2, ….Pn respectively in these courses, then SGPA of the student in that semester is calculated using the formula.

SGPA = (P1+P2+…….Pn)/(C1+C2+……Cn)

CGPA = {(SGPA)1*S1+(SGPA)2*S2+(SGPA)3*S3+(SGPA)4*S4}/(S1+S2+S3+S4)

Where S1,S2,S3 and S4 are the total credits in semester 1, semester 2, semester 3 and semester 4. 
9. ATTENDANCE

The Minimum requirement of aggregate attendance during a semester for appearing the end semester examination shall be 75%. Condonation of shortage of attendance to a maximum of 10 days in a semester subject to two times during the whole period of post graduate programme may be granted by the University.

If a student represents his/her institution, University, state or nation in sports, NSS, NCC or cultural or any other officially sponsored activities such as college union/university union activities he/she shall be eligible to claim attendance for the actual number of days participated subject to a maximum of 10 days in a semester based on the specific recommendations of the head of department and Principal of the college concerned.

A student who does not satisfy the requirements of attendance shall not be permitted to take the end semester examinations.

	Course 
	Name of the course
	Theory/
Practical
	Exam Hrs.
	Credit
	
	

	SEMESTER I

	1-1     
	Advanced Principles And                    Theories Of Mass Communication
	T
	3
	3
	
	

	1-2    
	Media Organization, Laws And Management
	T
	3
	3
	
	

	1-3    
	History, Scope And Sociology Of Print And Electronic Journalism
	T
	3
	3
	
	

	1-4    
	Graphic Design For Publication
	P
	
	3
	
	

	1-5    
	Reporting And Editing For Print Media
	P
	
	4
	
	

	1-6  
	Semester Ending Project I
	P
	
	4
	
	

	TOTAL
	20
	
	

	SEMESTER II

	2-1
	Concepts In Broadcast Journalism- Radio And Television
	T
	3
	3
	
	

	2-2
	Mass Media Research
	T
	3
	3
	
	

	2-3
	Creative Writing And Content Production
	P
	
	3
	
	

	2-4
	Photo Journalism
	P
	
	3
	
	

	2-5
	Radio Production
	P
	
	4
	
	

	2-6
	Semester Ending Project II
	P
	
	4
	
	

	TOTAL
	20
	
	

	SEMESTER III

	3-1
	Principles And Practices of Advertising and Public Relations
	T
	3
	3
	
	

	3-2
	Television Production
	P
	
	3
	
	

	3-3
	New Media Technologies
	P
	
	4
	
	

	3-4
	Television Journalism
	P
	
	3
	
	

	3-5
	Media Ethics and Education
	T
	3
	3
	
	

	3-6
	Semester Ending Project III
	P
	
	4
	
	

	TOTAL
	20
	
	

	SEMESTER IV

	4-1
	New Media And Society
	T
	3
	4
	
	

	4-2
	Specialized Reporting And Media Analysis
	P
	
	5
	
	

	4-3
	New Media And Web Journalism 

Final Project 

Viva Voce on Web Journalism Project
	P
	3
	6

3
	
	

	4-4
	Internship
	
	
	2
	
	

	TOTAL
	20
	
	

	Total Credits of the Course
	80
	
	


MA Print & Electronic Journalism

SEMESTER 1

1
ADVANCED PRINCIPLES AND THEORIES OF MASS COMMUNICATION (T)

2 
MEDIA ORGANIZATION, LAWS AND MANAGEMENT (T)

3
HISTORY, SCOPE AND SOCIOLOGY OF PRINT AND ELECTRONIC JOURNALISM (T)

4 
GRAPHIC DESIGN FOR PUBLICATION (PRACTICAL)

5 
REPORTING AND EDITING FOR PRINT MEDIA (PRACTICAL)

6 
SEMESTER ENDING PROJECT I
SEMESTER 2

1 
CONCEPTS IN BROADCAST JOURNALISM- RADIO AND TELEVISION (T)

2 
MASS MEDIA RESEARCH (T)

3
CREATIVE WRITING AND CONTENT PRODUCTION (PRACTICAL)

4
PHOTO JOURNALISM (PRACTICAL)

5 
RADIO PRODUCTION (PRACTICAL)

6
SEMESTER ENDING PROJECT II

SEMESTER 3

1 
PRINCIPLES AND PRACTICES OF ADVERTISING AND PUBLIC RELATIONS (T)

2
TELEVISION PRODUCTION (PRACTICAL)

3
NEW MEDIA TECHNOLOGIES (PRACTICAL) 

4
TELEVISION JOURNALISM (PRACTICAL)

5
MEDIA ETHICS AND EDUCATION (T) 

6
SEMESTER ENDING PROJECT III
SEMESTER 4

1 
NEW MEDIA AND SOCIETY (T)

2
SPECIALIZED REPORTING AND MEDIA ANALYSIS (PROJECT)

3 
NEW MEDIA AND WEB JOURNALISM (FINAL PROJECT)

4
INTERNSHIP

MA Print & Electronic Journalism

Semester 1
Paper 1-1 Advanced principles and theories of Mass Communication (THEORY)
Objective

This course demonstrates an understanding of the advanced principles and theories of Mass Communication
UNIT 1   Communication: Definition and functions; Types of Communication; verbal and non-verbal Communication. Nature and process of Communication, Functions of Communication, Sociological and Psychological aspects of Communication.
UNIT 2    Communication process: Elements and key Concepts, Diffusion process; One step, Two step, Multi step flow of Communication. History of Communication, Mass Communication Media: characteristics, functions and dysfunctions. Communication and development
UNIT 3     Communication models- western and eastern models of Communication, Media theories: Post-positivist Theory, Hermeneutic Theory, Critical and Cultural Theory, Normative Theory etc. Modern Approaches; Mass Communication, Society and Culture.
UNIT 4   Functions and effects of Mass Media;Media impact on society and culture; market driven Media effects, cultural integration and cultural pollution. Media audiences; contemporary mass communication theories related to Media – Audience interaction. Mass Media, Public opinion and democracy
UNIT 5  Emergence of New Media, characteristics, Information society; Influencing factors; Socio, Economic, cultural and political factors. Technology and Communication: Media Ecology. Communication and Media systems in India: Growth, status, characteristics; Indian Media landscape. 
REFERENCES
1. Mass Communication, Theory


 – Dennis Mcquail 

2. Audience Analysis



– Dennis Maquail

3. An introduction to Mass Communication 
- Emery Agee & Ault Amp

4. Understanding Mass-Communication

 - M. L  Defleur, Dannis Everette
5. Mass Communication, An Introduction 

- John R Bitter
6. India’s Communication Revolution

 - Rogers and Singhal
7. Mass Media and National Development 

- Wilbur Schramm 
8. Communication Models 


- Denis Mcquail and Ven Windall 
9. Mass Communication Theory: Foundations, Ferment and Future – Stanly J Baran, Dennis K Davis
Semester 1
Paper 1-2 Media Organization, Laws and Management (THEORY)
Objective

To provide an insight into the organizational, legal and managerial aspects of media
UNIT 1 Principles of Media management – Media as an industry and profession. Media entrepreneurship, organization, Greiner’s Development Model. Hierarchy, functions and organizational structure of different departments in media houses. Organizational aspects of Media, culture and Communication.  
UNIT 2    Media Ownership: patterns of Mass-Media ownership in India; Policy formulation – planning and control; problems, process and prospects of launching media ventures. Organization theory, delegation, decentralization, motivation, control and co-ordination. Group Behavior, Innovation and Creativity, Culture of organization. 
UNIT 3
Economics of print and electronic Media –overview of management, business, legal and financial aspects of Media management. A peep in to the managerial aspects : Budgeting and finance, capital costs, production costs, commercial polity, advertising and sales strategy, completion and survival, strategy and plan of action, operations, evaluation, budget control, costing, tax, labour laws and PR building etc. 
UNIT 4 
Programme production: production terms, control practices and procedures.  Administration and programme management – scheduling, transmitting, record keeping, quality control and cost effective techniques. Employee / employer and customer relations services; marketing strategies – brand promotion (space/time, circulation) – reach – promotion – market survey techniques – human research development for Media. 
UNIT       History of press laws in India – Overview of various press laws in India. Press and Registration, Press Commission - Laws relating to Print, Broadcasting, Telecasting and Advertisement in India. Various judicial, non-judicial and professional regulatory bodies. Prasar Bharti Act; intellectual property right legislations, Copyrights, Trade Marks and Patents – Information technology-cyber laws and Cable TV Act; Right to information – Media and public interest litigation. Freedom of the Press, Censorship - The Law of parliamentary privileges, legislature reporting.                                                                                                                           
REFERENCES

1. Laws of Press in India 



– Durgadas Basu
2. Managing in the Media



- Block et al
3. Law Relating to Publishers and Printers

- P.C Sarkar
4. Newspaper organisation and management
- L. W. Ruckerr and Williams
5. Newspaper Management in India

- Gulab Kothari
6. Managing Electronic Media


 - Czech Beckerman 
7. Media and Communication Managemant 
- C R Rayudu 
8. Media and Ethics 



- S K Aggarwal 
Semester 1

Paper 1-3 History, scope and sociology of Print and electronic Media (THEORY)

Objective

To explore the historical and sociological aspects of print and electronic media 
UNIT 1    History of Print Media- invention of printing– pioneer publications. Early Communication systems in India – development of Newspapers and magazines – Indian Press and National Movement. Vernacular Press. Social, political and economic issues and Indian press; Social movements and Press, Press after independence; Society and Press. Magazine Journalism and Book publishing industry. 
UNIT 2
Development of Radio – history of Radio in India – Radio and propaganda, technology innovations; Radio and community development, community Radio and new experiments. Emergence of AIR – commercial broadcasting – FM radio, - Radio and social development in India, state and private initiatives. Radio and society, Radio today.
UNIT 3   History of Television – development of TV in India- TV and development, SITE – satellite and cable television in India, regional and local channels. Television today.  New Media: History, technological convergence – on line journalism. New media technologies and News. 
UNIT 4    The Media as a social institution – Media influence and socialization – Media and the political and economic system of the society – Media Psychology.  Media, Culture and society – Popular culture and Media. 
UNIT 5 
Media giants and integration, Cross media system: production distribution; Conglomeration- Global issues in Mass Communication: Globalization, Cultural and Media Imperialism. Media monopoly; international media organizations; trans-border data flow, ethical aspects. 
REFERENCE
1. History of Indian Journalism 



- J. Natrajan

2. Journalism in India




- Ranga Swamy Partha Sarathy
3. The Role of Press in Freedom Movement Reliance 
- Bhargava Motilal
4. Mass Communication in India



- Keval J Kumar

5. Communication for Development in the Third World
- Srinivas R Melkote
6. The Media in Your Life




- Jean Folkerts and Stephen Lacy

7. Media Today 





- Joseph Tu
Semester 1
Paper 1-4 Graphic Design for Publication (Practical) 
Objective

To examine the principles of graphic design with special reference to publication design
UNIT 1  A brief history of graphic design: Elements of design; Principles of design: Unity, balance, rhythm, proportion, movement; Language of design: white space, fonts, pictures; page layout and design process: conceptualization, stages involved; traditional and modern designs.
UNIT 2
Text and Images: typography- styles and features, application and techniques in design; Colour in design: colour theory, colours and meanings; various image file formats and their applications.
UNIT 3 
Graphic Design Theories, Gestalt theory of perception, Information structuring and ordering, Graphic design applications, Introduction to graphic design software – Features and application of Raster and vector Graphic Design softwares.
UNIT 4
Typography: measurement, type styles; types of composition, Typography and mood creation. Dummy page make-up, on- computer layout, principles and elements of page make –up and layout. Latest trends in lay- out. Pagination softwares – graphics and illustration. Principles of photo editing.     
UNIT 5
Desktop publishing; process, techniques, cost, advantages; Paper: Types of paper for printing, paper selection, cost; other printing materials; recent trends in printing.
Practical 
· Practical Design Exercises using Raster and Vector Graphic Design softwares. 
· Page-designing using a page making Software and a Picture Editing Software

REFERENCE

1. Adobe Illustrator CS3 How-Tos: 100 Essential Techniques        -  David Karlins, Bruce K. Hopkins.

2. Adobe Illustrator CS4 Classroom in a Book                                 - Adobe Creative Team
3. An Introduction to Graphic Design


           
 - Peter Bridgewater

4. The Principles of Art

                          

 - R.G Gollingwood 
5. The Color source book for Graphic Designers 

- Sadao Nakamira
Semester 1
Paper 1-5 Reporting and Editing for Print Media (Practical) 
Objective

To provide understanding about the principles of reporting and editing for Print media
UNIT 1    News: definition, concept, elements, values, sources and types. Principles of Reporting, function and responsibilities in writing News – Lead – Types of Leads – Body – Techniques of re-writing, Wire service copy 
UNIT 2  Types of reporting, Reporting in crisis situations, Interview: Types, techniques, purposes; Qualities of a Reporter – Pitfalls and problems in reporting – confidentiality -attribution –embargo – pool reporting
UNIT 3     Advanced Reporting ; Interpretative reporting, Investigative reporting, Column writing – development, criticism, reviews, feature writing, news analysis, back grounding, Scoops, exclusives and specialized reporting, reporting for magazines and journals.

UNIT 4    News Editing: Purposes, nature and need for editing, Principles, symbols and tools. Lead, body, paragraphing– Headlines: techniques, styles, purposes, kinds of headlines. Proof reading, Functions and qualifications of an editor – News desk, functions, editorial department set-up, news flow, copy management and organization. 
UNIT 5    Magazine editing, layout, graphics. Recent trends in Magazines – Book publishing – editorial functions in a book publishing firm – literary journalism – Basic principles of translation.
Practical
Written Segment: 

Exercises in Reporting and editing, Book Review; Film Review; Review of Television Programmes; Writing an Editorial; Writing a Post-Editorial; Writing an Anchor Story; Writing Interview with Headline; Lead or Intro writing; Editing of agency copy; Proof Reading, Translation.

REFERENCE
1. Professional Journalism : M V Kammath

2. Basic Journalism : R Parthasarathy

3. News Writing and Reporting : James M Neal and Suzane

4. News Paper Design : Evan Harold 
Semester 1
Paper 1-6 Semester Ending Project I
NEWS PAPER DESIGNING PROJECT
Objective

To gain Newspaper design and layout skills by bringing broadsheet newspaper designs
SCOPE

Students have to bring out a broadsheet newspaper. The project covers advanced page-designing of broadsheet newspapers using a page making software and a picture editing software. Photo editing will also be an integral part of this project. Candidates are expected to create the design with various elements of page design that includes slug, info-graphics, blurbs, shoulder, reverse etc. Students may use their own news reports and photographs for making the newspaper. 
Semester 2
Paper 2-1 Concepts in Broadcast Journalism- Radio and Television (THEORY)

Objective

                  To impart concepts related to the growth and evolution of broadcast journalism 

UNIT 1     Characteristics of radio and television– spoken and visual modes of Communication. Principles and techniques of audio-visual Communication – grammar of sound and visuals. Sound construction and picture formation techniques. Transmission of sound and images. 
UNIT 2     Broadcasting policy in India - Various committees and Working groups – Prasar Bharathi Bill; Issues related to broadcast Journalism, regulations; management and organization of AIR, News Division - Radio station structure and functioning, studio facilities and equipments.  
UNIT 3 
Programme production process: Radio Journalism: News writing for radio; Recording and Editing; Programme formats; news, interviews, features and documentaries; Radio audiences. Review of radio programmes. Radio News - editing agency copy, reporter's copy-compiling, writing headlines; teasers and promos, Radio reporting: types - structuring a radio report – news capsules and commentary. 
UNIT 4  Visual Communication – Nature and Characteristics; Doordarshan– services, Organisational structure of DD and satellite channels. Policies and Programmes of Doordarshan. News Channels. Evolution of TV News in India – Regional News Channels, 24 x 7 News channels. News anchoring, Satellite TV and Cable networks; Committees and recommendations.
UNIT 5   Television station – structure and functioning; Production of news, features, interviews and other programmes. Foreign TV networks; future of public broadcasting in India; audience research.  TV News – Elements of TV News – TV News Room – activities – Aspects of TV News – TV News agencies . News Gathering (ENG): ENG Production Features, Electronic Field Production (EFP)
REFERENCE
1. TV technology - Fundamentals and future prospects 

-  Noll A. Michel 

2. Broadcasting & People





- Musani Mehra
3. Broadcasting in India 





- S. R. Joshi
4. Broadcast Journalism





- Andrew Boyd
5. Broadcast News - Radio Journalism



- Mitchell Stephon Holt

6. Writing TV and radio programmes



- Wills Edgar and Holt

Semester 2
Paper 2-2 Mass Media Research (THEORY)

Objective

                  To impart insights on Mass media research and analysis techniques

UNIT  1   Definition – elements of research – scientific approach – research and Communication theories – role – function – scope and importance of Communication research – basic and applied research.
UNIT 2 
Research design components – experimental, discriptory, exploratory, quasi experimental, bench mark, longitudinal studies – simulation – panel studies – correlational designs. Methods of Communication research – census method, survey method, observation method – clinical studies – case studies – content analysis. 
UNIT 3    Tools of data collection: sources, media source books, questionnaire and schedules, people's meter, diary method, field studies, logistic groups, focus groups, telephone, surveys, online polls, random sampling methods and representativeness of the samples, sampling errors and distributions in the findings. Media research – evaluation, feedback – feed forward – media habits – public opinion surveys – pre-election studies and exit polls.
UNIT 4
Report writing – data analysis techniques – coding and tabulation – non-statistical methods – descriptive – historical – statistical analysis – parametric and nonparametric – uni - variate – bi-variate – multi-variate – tests of significance – levels of measurement – central tendency – tests of reliability and validity – Introduction to various statistical packages.
UNIT 5    Media research as a tool of reporting. Readership and / audience surveys, preparation of research reports / project reports / dissertations / theses, ethical perspectives of Mass media research.

REFERENCE
1. The Media in your life – Jean Folkerts
2. Theories of Mass Communication – M.L Defleur and Sandra Ball – Rokeach

3. McQuails Communication Theory: An Introduction – Dennis McQuail

4. Mass Media Research: An Introduction – Roger D Wimmer and Joseph R Dominick
Semester 2
Paper 2-3 Creative Writing and Content Production (PRACTICAL)

Objective

                  To impart training creative writing and thinking with special reference to Mass media content

UNIT 1   Creativity – Inspiration – Art – Propaganda – Madness, Imagination – Creative Writing - Importance of reading.
UNIT 2 
Familiarising idioms, Phrases, Synonyms and antonyms, Tropes figures – style, register – formal, informal usage – Varieties of English – language and gender – disordered languages – Playing with words – grammar and word order – tense and time – grammatical differences.

UNIT 3
Modes Of Creative Writing - Fiction, non fiction – importance of history – literary and popular fiction – short story and novel – writing fiction for children – Children’s literature – Poetry - Definitions - Functions of language – shape; form and technique – rhyme and reason – fixed forms and free verse – modes of poetry : lyrical, narrative, dramatic – voices – verse for children – problems with writing poetry, Drama – Plot – Characterization – Verbal and non verbal elements – Over view of Indian Theatre – Styles of Contemporary theatre – Children’s theatre.
UNIT 4
Travelogue writing, Script writing, Narrating Personal experience - Writing for the Media - Print media – Electric Media – Internet – Advertising.

UNIT 5     Content Writing, Production, Content creation for various media. Data compilation, use of spreadsheets, Data Sourcing methods, Crowd Sourcing.  Web services, web content analysis. Infrastructure, content and flows on Internet. Aspects of Technical Writing. 
Practical
Creative writing, technical writing exercises.

REFERENCE

1.  Basic Review of English

:
Alger, Ralph K.


2.  Writing



:
Hedge, Tricia


3.  Written Communication

:
Freeman, Sarah  

Semester 2
Paper 2-4 Photo Journalism (PRACTICAL)

Objective

                  To impart training in news photography and the concepts related to photojournalism
UNIT 1    Photo Journalism: Definition, Nature, Scope and Functions of Photo Journalism - Qualification and Responsibilities of Photo Journalists, News Photographers and News Value, Types and Sources. Legal and Ethical aspects of Photography - Professional Organizations. 
UNIT 2 
Selection, Criteria for News Photographs - Channels of News Pictures - viz., Wire, Satellite, Agency, Stock, Picture Library, Freelancer, Photo Editing, Caption Writing, Photo - presentation. 
UNIT 3     Camera - Types of Camera and its Components, Types of Lens, Types of Films, Types of Filters - Basics of Light and Lighting Equipments- Camera, Accessories.

UNIT 4     Camera operations: working with digital SLR camera, usage of flash, Light meter, composition. 
UNIT 5 
Digital Darkroom – Basics of Image editing using softwares, pros and cons of Digital Technology. Picture appreciation
 Practicals

1. Practical shooting sessions. 

2. News photography – covering an event and presenting a photo feature with at least 10 photographs. 

3. News photography – taking news photos on selected theme
REFERENCE
1. Basic Photography - Newnes / longford 

2. The Hanlyn Basic Guide to Photography – Hamlyn 

3. Hamlyn Encyclopedia of Photography - Hamyln 
4. History of Photography - Cyernshem G R 
5. Photo Journalism - Rothsteline 
6. Techniques of Photo Journalism - Milten Feinberg 
7. News Photography - Jack Price 
8. Press Photography - Rnede and Mc Cal 


Semester 2

Paper 2-5 Radio Production (PRACTICAL)

Objective

                  To emphasize the power of sound in Communication
UNIT 1  Radio programme production process and techniques, thinking audio. Aspects of sound recording – types of microphones and their uses – field recording skills; radio feature production; radio documentary production; news production and radio lives.
UNIT 2
Writing for Radio: Spoken language writing – writing for various programmes – writing for radio commercials – illustrating copy with sound effects
UNIT 3     Using sound bytes and actualities; spacebridge with field sources of news; formats of radio programmes; studio production of radio newsreel and current affairs programmes – studio interviews – studio discussions- phone-in programmes – documentaries, Lecture mode, Quiz Demo, Drama etc. concepts of O.B. production. 
UNIT 4    Voice training – effective use of voice – enunciation, flow, pronunciation, modulation; Radio Interviews - preparing and planning types of interviews on radio, on-line interview techniques; moderating skills for radio discussion programmes.
UNIT 5     Radio – Production approaches – SFX, Audio aids. Research and Budgeting. 

Practical 
1. Hands on practicals in radio news writing & scripting , editing and sound recording
2. Submission of script for a radio news bulletin of 5 minutes duration and its production
REFERENCE

1. Effective Audio Visual – A user’s hand book – Simpson
2. The Sound Studio – Nisbett

3. The techniques of audio post production in video film – Time Amyes

4.  Broadcasting in India - S. R. Joshi
5. Writing for the Media - Rivers Wlliams and work Alison
6. Broadcast Journalism - Andrew Boyd

Semester 2

Paper 2-6 Semester Ending Project II
RADIO PRODUCTION

Objective

To gain Radio production skills by producing various programme formats
SCOPE 

Students have to produce a radio documentary/drama of maximum 15 minutes duration. The project will cover all aspects of sound design and production. Students can do documentary on any current affairs issue. 
Semester 3

Paper 3-1 Principles and practices of Advertising and Public Relations (THEORY)
Objective

                  To explore the concepts and practices of advertising and public relations 
UNIT 1   Advertising: Evolution and growth – definitions – relevance in the marketing mix – classifications – various media– national and global scene – socio-economic effects 
UNIT 2   Advertising agency - Organization; Client related issues, process, business development, account pitching; agency – client interface: the parameters – creative and media briefing process, agency – media interface, revenue earning and sources, agency audit, Mass media laws concerning advertising – apex bodies, ASCI code of conduct, case studies
 UNIT 3   Ad-Copy Writing; Slogan; Headline; Ad Lay-out; Advertisement for Print and Broadcast media; Storyboard; Radio Ads. 
UNIT 4
Evolution and history of Public Relations – definitions, allied disciplines of PR, Corporate Communications, Symmetrical and asymmetrical theories of PR – apex bodies -law and ethics of PR. PRSI Codes. PR interface with management disciplines, Publics in PR, PR tools – PR in various industries  – central and state governments, Co-operative and private sectors. 
UNIT 5
Writing for PR: Internal publics (house journals, bulletin, boards, open houses, suggestion, boxes, video magazines etc. ). Writing for media (Press release/ backgrounder, press brief, rejoinders, etc.) Preparing PR material for the campaign, campaign planning.
REFERENCE

1.  Burton PW, Advertising Copy writing Greiedin Ohio

2.  Borden & Marhall, Advertising Management, Taraporewala,

3.  Burke J. D., Advertising in the Market Place Megraw Hill

4.  Wright Warner, Advertising, McGraw Hill

5.  Ghosh Subir, Public Relations Today, Rupa, Calcutta.

6.  Jethwani, Verma, Sarkar : Public Relations : Concept, Strategies, Tools Sterling, New Delhi, 1994.

7.  John Marston : The Nture of Public Relation, McGraw Hill, 1963.

Semester 3

Paper 3-2 TV Production (Practical)

Objective

                  To provide an insight into the core concepts associated with film and television production
UNIT 1    Introduction to TV production, aspects of TV production, types, formats and classifications; Electronic Field Production and Electronic News Gathering- preparation and methods. 
UNIT 2    EFP: coverage of festivals and events, various on- location productions; Pre production: script writing, shoot script, Story Board, planning location shoots, Shooting Techniques: single camera shooting, Documentaries: genres- actualities, news, compilation films, educational films, propaganda films, sponsored documentaries, creative documentaries etc. 
UNIT 3     Post production overview: Editing – linear and non-linear editing –on-line and off-line concept in linear and non-linear editing; concepts – montage, time, space, continuity, unity etc.; editing methods and techniques in non-linear editing, concepts in digital effects, virtual set and titling 
UNIT 4     Sound:  Principles of sound, techniques – perception of sound – devices for sound recording, 
Methods of recording, location recording, pilot track, and direct sound- sound mixing and       editing, Single and multi-track recording, components of sound track in television.
UNIT 5    Studio productions: role of functionaries – planning studio programmes – cue's and commands. Multi - camera shooting, video formats, lenses, basic lighting principles, techniques and accessories, Studio lighting, Different formats of TV programmes –interviews – panel discussions – chat shows with audience – quiz programs etc. 
Practical
· Hands on practicals in camera operations, editing the materials and sound recording
· Production of a TV Programme of  5 minutes duration. 
REFERENCE

1.  T.V. Without Borders - Anura Goonase Kera and Paul Lee

2.  TV technology - Fundamentals and future prospects - A. Michel Noll

3.  TV Production -  Barrows Wood Gross
4.  Global Television - Tony Verla
5.  How to Read a Film: James Monaco
6. Film Cultures: Janet Harbord
7. Key Concepts in Cinema Studies - Susan Hayward
Semester 3

Paper 3-3 New Media Technologies (Practical)

Objective

                  To give a close look into the evolving technologies associated with new media 
UNIT 1     Multimedia, Interactivity, Hypermedia – User Directed Navigation, Hardware Considerations    

                 for Multimedia, Applications of Multimedia – Education, Commerce and Entertainment. 
   Internet: network, Web Ownership and administration of Internet, ISPS, WAP; types of Internet connections; structure, advantage and application; protocols of Internet.
UNIT 2    The New Media : Technologies that support New Media – various compatible file formats – 
                 MPEG and JPEG, Quick Time and Quick Time VR, Video for Windows (AVR formats), Real Audio  

                 and Real Video, Shockwave etc.;  Distribution of New Media Content. 
UNIT 3   Websites: Introduction  to HTML, basic HTML tags, creating a basic web page. Homepages, Attributes, lists and tables, links and images; CSS – Selector types, values, common properties, web page layout techniques, introduction to web design softwares.  

UNIT 4   CSS improvement – type, imagery; Introduction to java scripting, creation of websites, organization and workflow, Introduction to Content Management Systems employed in web, inserting, linking, editing, publishing, localing, promoting and maintaining a website.
UNIT 5  Introduction to Flash, Flash editor, panels, Timeline, Graphic symbols, Alignment, libraries, layers, key frames, motion tweening, shape tweening. 

Practical

Creation of a web page using appropriate web development tool (e.g. Dream weaver) for three different concepts. 
REFERENCE 
1. Adobe Photoshop 5 – Classroom - Techmedia. 

2. Learning guides to the Internet  - Techmedia. 

3. Internet Data Collection - Samuel J Best   

4. Introduction to Computers - Peters Norton

5. Communication Technology and Society - Lelia Green 

6. Deciphering Cyberspace - Leonard Shyles   
Semester 3

Paper 3-4 Television Journalism (Practical)
Objective

                  To provide the opportunity to learn basic journalistic and technological skills to be used in career choices and television productions.
UNIT 1   TV Newsroom; News Editor; Producer; TV Correspondents; Techniques of TV News writing; Writing to still, writing for video, reference visuals to words, marking copy in production language. Writing for television programmes – research, visualization and production script.
UNIT 2    Television reporting: visualizing news / ENG – research, investigation – interview techniques; camera techniques, piece to camera and voice over; sequencing and editing news packages; investigative reporting – economic reporting – sports reporting – human interest stories.
UNIT 3    Television news editing: planning, production and compilation of news programmes – writing lead-in/intro to news packages – headlines writing, teasers and promos.
UNIT 4   TV News Production: Television anchoring: voice broadcast skills – enunciation, flow, modulation – facing a camera – eye contact – use of teleprompter; studio  and field interviews – moderating TV studio discussions; anchoring chat shows and crossfire
UNIT 5    Outside coverage; News Magazines and Talk Shows; Ethical Problems; Field Research; Interviewing; Pre-Production- Need of Balanced Presentation  and Selection of Topics
Practical
1. Hands on practicals in camera operations, editing the materials and sound recording
2. TV News Reporting and Editing Practical

3. Creation of individual TV News stories of 2 minutes duration
REFERENCE
1. Global Television - Tony Verla
2. Writing and Producing for Television and Film: John Riber

3. Television Journalism: Ivor Yorke

4. Television: A Critical Review: Horace Newcomb

5. The Age of Television: Carl Bode

Semester 3

Paper 3-5 Media Ethics and Education (THEORY)
Objective

                  To understand the positive as well as negative influence of media and the critical evaluation of media .
UNIT 1    Ethics – Branches of Ethics, Media Ethics – Mass Media and the shape of the Human Moral   Environment. Applied Ethics – Ethical issues in different media professions – Journalism, Cinema, Advertising, Photography, Graphic Design, Animation etc.- Overview of Codes and Regulations in India. Digital Media Ethics.

UNIT 2    Media Education – Objectives and Skills – Key Concepts, Media Scenario: Present Trends – Different Starting points for Media Education – Media Impact in Society – Social and Psychological impacts
UNIT 3     Culture and Communication – Culture as Communication – Inter-cultural Communication – Values, World view and Perception – Values in Culture – Values and Communication – From Ethnocentrism to Ethno relativism.

UNIT 4    Mass Media: Relevance and significance. Purpose and functions of Mass Media – Mass Media, Individuals and Society – Connecting to “Reality” through Media – Media and Society: Normative theory
UNIT 5     Media Language – Media as Art Experiences – De-Mystifying the Media – Media and Consumerism – The Philosophy commercialism – Media and De-humanization – Sex and Violence in the Media – Media and Moral Permissiveness – Media and Imperialism – Cultural Erosion and Mental Colonization – Media Control – Alternative Media. 

REFERENCE 
1. Mass media and the moral imagination : Philip J Rossi

2. Media education in India : Jacob Srambickal

3. Media Ethics : Bart Pattyn

4. Communication ethics and universal values : Clifford Christmas 

Semester 3

Paper 3-6 Semester Ending Project III

TELEVISION NEWS PRODUCTION

Objective

To learn and analyze different aspects of TV News production
SCOPE

Students are required to produce a full fledged news bulletin. The required reporting, editing, sound mixing and other journalistic and non-journalistic aspects of news production should be carried out by the student. The project should be worked and carried out through various news production stages after the final approval from the supervising faculty. The final work will be evaluated on the basis of the journalistic and technical quality. 
Semester 4

Paper 4-1 New Media and Society (THEORY)
Objective

                  To understand nature of new media and its implications in society 
UNIT 1   Technology and future of society.  Information society, Network society , Digital Media and Socialization ,  New Media  – Popularity vs Authority 

UNIT 2    Internet as a medium of Communication; history and evolution of internet, New Media, Culture and Society – Interpersonal life online, perspectives of internet use – access, involvement and interaction. Culture and New media. Cyberspace and the social. 
UNIT 3   New Media Technology Systems, Design and Industries – models of interactivity, users, documents and systems, new media design and development – diffusion of innovations vs. social shaping of technology. New Media and New Economy –  globalization and the structure of new media industries, universal access, new information infrastructure. Cyber politics, Cyber war
UNIT 4   New Media, Institutions and Governance – Regulation of digital content, security issues on Internet; social, political, legal and ethical issues related IT and CT. Cyber laws in India and recent rule regarding media convergence, new media and the economics of information, governance of media markets, New global media and the role of the state, New media and democracy, citizenship. New media and public sphere.
UNIT 5  New Media and Journalism: Features of online journalism- hypertextuality, interactivity, multimediality and interactivity; online aesthetics – content, design, colours, font, templates, navigation bars, and hyperlinks. Annotative reporting and open-source journalism,  participatory journalism; portals; blogging versus journalism, on-line editions of newspapers - management and economics; cyber newspapers-creation, feed, marketing, revenue and expenditure, online editing, e-publishing .
REFERENCE

1. The handbook of New Media – Leah A Lievrouw and Sonia Livingstone

2. Digitalizing lifestyles – Trends and applications – Simantee Sen and Reena Poddar

3. Virtual Worlds – Culture and Politics in the age of cybertechnology – Pramod K Nayar

4. After Habermas – Nick Crossley and John Michael Roberts

5. Democracy and the Media – Richard Gunther and Anthony Mughan
6. Cyber Text – M D Baltimore

7. Making Connections – Young People and Internet – C Abbott

8. The Victorian Internet – Tom Standage
9. Digitizing The News: Innovation in Online Newspapers -  Pablo J. Boczkowski
Semester 4

Paper 4-2 Specialized Reporting and Media Analysis (Project)
Objective

                  To critically analyze and specialize in news reporting

SCOPE

Students should select any one area of specialization from the below list of disciplines. They have to plan and create a comprehensive reporting file set which comprises general news, news feature, interview, profile, investigative reports etc. in the selected area. 
1. Business Journalism

2. Development Journalism

3. Sports Journalism

4. Cultural Journalism

Semester 4

Paper 4-3 New Media and Web Journalism (Final Project)
Objective

                  To critically analyze and specialize in web journalism

SCOPE
Students should develop and maintain a news portal as part of the web journalism paper. They are requested to update the web site on a regular basis. The web site should showcase various links on different issues and content originally created by the students. The website will be analyzed on both design and journalistic integrity. 
Apart from this, the students are requested to write a critical paper on one of several assigned topics by the supervising faculty. The paper should be analytical and original.

Semester 4
Paper 4-4

INTERNSHIP

Objective

To acquire industry based practical training

Internship is the on-the-job training to assimilate professionalism in a career. The students will have to undergo an Internship in a News Paper/ News Agency/ TV/ Advertising/Web services organization for a fortnight at the end of the third semester. The students would prepare individual reports after the internship and the same should be attested by the organization under which the student completed his internship. The students’ comprehensive report will be submitted to the HOD for evaluation. A faculty member will monitor the students during the Internship period. 
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