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COURSE II- MODERN TRENDS IN COMMERCE 
 

MODULE 1 

Business environment - economic environment - Political and legal environment - social and 

cultural environment – MSME - Globalisation - GATT/WTO and Trade Liberalisation - FDI and 

FPI-Balance of Payments- Impact of Globalization on Banking and financial Services. 

MODULE 2 

Financial management - time value of money - financing decision and capital structure - working 

capital management- cost of capital - capital budgeting - Leverage analysis - Dividend decisions – 

Recent development in corporate finance- Indian Financial System- Financial Markets – Financial 

Institutions – Financial Instruments-Recent Developments in Indian Financial system- Behavioral 

Finance- Rural Finance. 

 

MODULE 3 

Marketing concepts and functions - Marketing mix - Market segmentation - Market targeting -

Market positioning - Product mix – PLC – Branding - Packaging and labeling-Pricing policies 

and strategies - Logistic and supply chain management - Marketing Research- Consumer 

Behaviour – Building Customer Relationship Management - Consumer Relationship Marketing 

(CRM)  

 

MODULE 4 

Human resource management - personal management vs human resource management - Human 

resource planning - job analysis – recruitment - principles of HRD - factors influencing 

productivity - Performance appraisal - Role of psychology in HRD and Management – Industrial 

psychology- Human Relations, Employees morale- Measures to improve morale- Job Satisfaction –

Motivation – Theories – Leadership –Theories – Group Dynamics. 

 

MODULE 5 

Accounting standards – Concepts – Convention – International Accounting Standards- 

International Financial Reporting Standards - Analysis of Financial statements - Corporate 

Governance - Accounting for price level changes - Human Resource Accounting - Corporate 

Restructuring- Financial Re-engineering- Risk Management- Requirements on Capital Adequacy 

Norms in banks- Assets Quality- NPA. 
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